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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Top companies at a glance
Schwarz Group’s global footprint
Company overview
Growth decomposition

EXPOSURE TO FUTURE GROWTH

Exposure to growth

EEXPOSURE TO FUTURE GROWTH

Projected rankings

COMPETITIVE POSITIONING

Schwarz Group holds steady as the world’s ninth-largest retailer by sales from 2020 to 2023
Schwarz Group’s most serious rival is Aldi Group, another Germany-based grocery operator
Key brands
Schwarz Group focuses heavily on the growth of its Lidl hard discounter brand
Schwarz Group’s core European markets are expected to continue driving its sales growth

STORE-BASED AND DIGITAL STRATEGY

Schwarz Group’s store-based grocery retail strategy is tilted heavily towards Europe
Lidl stores are designed to reduce operational costs and showcase private label goods
The typical Kaufland store is designed to be a destination for one-stop weekly shopping
Schwarz Group is focusing on overseas expansions and strengthening its store network
Schwarz Group struggles to compete with Aldi in the US
The Lidl Plus and myLidl apps are key to Lidl’s digital strategy
Schwarz Group’s current e-commerce strategy is focused on its Kaufland Global Marketplace

SUSTAINABILITY INITIATIVES

Schwarz Group maintains a commitment to sustainability
Schwarz Group’s REmove initiatives are examples of its commitment to sustainability

PRIVATE LABEL STRATEGY

“High quality. Low prices.”
Vemondo , Lidl’s vegan private label brand, has expanded to great success in recent years

OUTLOOK

Key trends that will impact Schwarz Group over the next five years

APPENDIX

Projected company sales: FAQs (1/2)
Projected company sales: FAQs (2/2)
About Euromonitor’s Syndicated Channels Research

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/schwarz-beteiligungs-gmbh-in-retail/report.


