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KEY DATA FINDINGS

2024 DEVELOPMENTS

Price-sensitive consumers continue to influence demand for air care
Spray/aerosol remains most popular format
Improving performances for car and electric air fresheners
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2024 DEVELOPMENTS

Slow growth amid consumers’ shifting preferences
Growing popularity of bleach pods and tablets
Rising inflation encourages price-sensitive consumers to choose value packs

PROSPECTS AND OPPORTUNITIES

Maturity to slow category growth, with players likely to innovate
Strategies to maintain share amid slowing bleach demand
Product innovation set to remain key among players
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Dishwashing in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Promotions and discounts help drive volume growth
Demand for cost-effective dishwashing products drives growth of private label
Key brands aim to increase consumer awareness and sales with various strategies

PROSPECTS AND OPPORTUNITIES

Hand dishwashing to remain dominant, while automatic dishwashing will further expand

Growth potential for dishwashing additives with rising disposable incomes
Brands to expand eco-friendly offerings as consumer demand increases
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Home Insecticides in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Cost-sensitive consumers seek value-driven pest control solutions
Players innovate to meet growing demand for eco-friendly and safer products
Product diversity and significant price reductions help stimulate volume sales

PROSPECTS AND OPPORTUNITIES

Stronger emergence of private label expected over the forecast period
Shift towards sustainable packaging in home insecticides
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Expansion of local home insecticides

CATEGORY DATA

Table 31 - Sales of Home Insecticides by Category: Value 2019-2024

Table 32 - Sales of Home Insecticides by Category: % Value Growth 2019-2024

Table 33 - Sales of Spray/Aerosol Insecticides by Type: % Value 2019-2024
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Laundry Care in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Consumers seek value for money as demand for concentrated options grows
Multifunctional products gain popularity amid inflation and rising costs
Procter & Gamble strengthens leadership but private label retains popularity

PROSPECTS AND OPPORTUNITIES

Laundry care set to expand as demand for concentrated liquid detergents gains traction
Shift in consumer preferences towards eco-friendly options
Detergent tablets expected to see huge demand

CATEGORY INDICATORS
Table 38 - Household Possession of Washing Machines 2019-2024

CATEGORY DATA

Table 39 - Sales of Laundry Care by Category: Value 2019-2024

Table 40 - Sales of Laundry Care by Category: % Value Growth 2019-2024

Table 41 - Sales of Laundry Aids by Category: Value 2019-2024
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Table 50 - NBO Company Shares of Laundry Detergents: % Value 2020-2024
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Table 52 - Forecast Sales of Laundry Care by Category: Value 2024-2029

Table 53 - Forecast Sales of Laundry Care by Category: % Value Growth 2024-2029

Polishes in the United Arab Ermirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Slow performance amid inflation, with polishes viewed as non-essential purchase
Growth of specialised polishes as demand for luxury goods expands
Shoe polish struggles amid casualisation trend

PROSPECTS AND OPPORTUNITIES
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Metal polish set to regain growth momentum
Growing demand for premium furniture polish
Multifunctional polishes set to gain popularity amid changing consumer preferences

CATEGORY DATA
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Table 56 - NBO Company Shares of Polishes: % Value 2020-2024

Table 57 - LBN Brand Shares of Polishes: % Value 2021-2024

Table 58 - Forecast Sales of Polishes by Category: Value 2024-2029

Table 59 - Forecast Sales of Polishes by Category: % Value Growth 2024-2029

Surface Care in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Demand for multi-purpose cleaners surges as specialised options stagnate
Rising demand for premium surface care in local market

Private label remains attractive and popular among low-income consumers

PROSPECTS AND OPPORTUNITIES

Multifunctionality to drive surface care over the forecast period
Local players set to compete with multinationals as demand for premium options continues to grow
Private label offers further growth potential as affordable option
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Toilet Care in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Continued innovation as a strategy to boost toilet care sales
Premiumisation of toilet care in the local market

Consumers turn to multifunctional toilet care for greater value

PROSPECTS AND OPPORTUNITIES

Inflation to continue to influence demand for toilet care over early forecast period
Premium toilet care solutions to drive demand and innovation

Sustainability set to take centre stage over the forecast period

CATEGORY DATA
Table 70 - Sales of Toilet Care by Category: Value 2019-2024
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Table 71 - Sales of Toilet Care by Category: % Value Growth 2019-2024

Table 72 - NBO Company Shares of Toilet Care: % Value 2020-2024

Table 73 - LBN Brand Shares of Toilet Care: % Value 2021-2024
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-the-united-arab-emirates/report.
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