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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Top companies at a glance

STATE OF PLAY

Diageo’s global footprint
Company overview
Growth decomposition: Plenty of recent acquisition and divestment activity from Diageo
Diageo well placed to take advantage of consumer trends
Clear evidence of Diageo’s premiumisation
Evidence of polarisation in alcoholic drinks?
Focus on India: Moves by Diageo show focus on premiumisation
Plenty of new product development within RTDs for Diageo
Top RTD companies at a glance

EXPOSURE TO FUTURE GROWTH

Exposure to growth led by the US
What impact will different geopolitical scenarios have on sales of alcoholic drinks?
Alcoholic drinks will prove fairly resilient to external economic impacts
RTDs: A growing category for Diageo

COMPETITIVE POSITIONING

Diageo has increased market share in the last three years, strengthening its lead
Competitor overlap
Key categories and markets
Key brands
Sales of Guinness recovering following impact of COVID-19

WHISKIES

Asia Pacific dominates Diageo’s whisky sales, though volume sales fell between 2017-2022
McDowell’s No 1, Johnnie Walker and Crown Royal are key
China and India are key for future growth in whiskies

WHITE SPIRITS

Positive performance overall for Diageo in white spirits between 2017 and 2022
Within white spirits, vodka sales exceed English gin sales for Diageo
Significant growth potential for vodka in emerging, less mature markets

SPIRIT-BASED RTDS

Growth for Diageo within spirit-based RTDs in most regions across the globe
Spirit-based dominate Diageo’s RTD offer, except for in the US

KEY FINDINGS

Key summary

APPENDIX

Projected company sales: FAQs
Projected company sales: FAQs



Page 3 of 3

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/diageo-plc-in-spirits/report.


