m Euromonitor
International

Home Care in Israel

February 2025

Table of Contents

Page 1 of 6



Horme Care in 1srael

EXECUTIVE SUMMARY

Home care in 2024: The big picture
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Air care subject to rising prices in 2024
Increase in private cars supports sales in car air fresheners
Air Wick joins forces with Hana Laszlo in marketing campaign, following Sano’s new launch

PROSPECTS AND OPPORTUNITIES

Rising prices forecast for next few years as category is set to struggle
Investment in public transport threatens expansion of car air fresheners
Media reports may undermine growth in scented candles, while Reckitt Benckiser is set to stay number one company
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Bleach in Israel

KEY DATA FINDINGS
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2024 DEVELOPMENTS

Price rises see slowdown in bleach in 2024
Private label continues to gain share
Rise of natural products threatens growth

PROSPECTS AND OPPORTUNITIES

Prices set to rise as demand continues to fall during forecast period
Private label will see continued expansion throughout bleach

Nascent green trend offers home care brands expansion opportunities
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Table 18 - Sales of Bleach: Value 2019-2024

Table 19 - Sales of Bleach: % Value Growth 2019-2024
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Dishwashing in Israel
KEY DATA FINDINGS

2024 DEVELOPMENTS

Dishwashing witnesses price hikes in 2024
Turkish imports decline deeply, and Fairy Max Power enters Israel
Extension for tax exemption provides some relief

PROSPECTS AND OPPORTUNITIES

Price rises will persist during early forecast period, giving greater strength to private labels
‘What's good for Europe’ reform aims to boost competition

Enduring hygiene concerns to influence demand

CATEGORY INDICATORS
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Haorme Insecticides in Israel
KEY DATA FINDINGS

2024 DEVELOPMENTS

Price rises seen across home insecticides in Israel in 2024
Insecticide baits continues to grow

Ministry launches safety awareness initiative, and SC Johnson launches Raid Freeze

PROSPECTS AND OPPORTUNITIES

Rising prices projected for early forecast period

Hot climate will continue to support sales, though contractors may undermine demand
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Exploration of green alternatives offers development opportunities

CATEGORY DATA

Table 31 - Sales of Home Insecticides by Category: Value 2019-2024

Table 32 - Sales of Home Insecticides by Category: % Value Growth 2019-2024

Table 33 - Sales of Spray/Aerosol Insecticides by Type: % Value 2019-2024
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Laundry Care in srael
KEY DATA FINDINGS

2024 DEVELOPMENTS

Prices rise across laundry care category in 2024

San Bruno maintains category leadership, while new product launches help to generate consumer interest and sustain sales

Unilever moves production from Turkey to Israel

PROSPECTS AND OPPORTUNITIES

Prices to rise further in early forecast period

Convenience trend remains central to development

Gel tablets expected to garner greater interest at the expense of powder tablets, while e-commerce and discounters see further expansion

CATEGORY INDICATORS
Table 38 - Household Possession of Washing Machines 2019-2024

CATEGORY DATA

Table 39 - Sales of Laundry Care by Category: Value 2019-2024

Table 40 - Sales of Laundry Care by Category: % Value Growth 2019-2024
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Table 52 - Forecast Sales of Laundry Care by Category: Value 2024-2029

Table 53 - Forecast Sales of Laundry Care by Category: % Value Growth 2024-2029

Folishes in Israel
KEY DATA FINDINGS

2024 DEVELOPMENTS

Polishes impacted by price hikes in 2024
Busy lifestyles limit growth of polishes
Mellerud extends its offering

PROSPECTS AND OPPORTUNITIES
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Prices in polishes will keep on rising during early forecast period, with further declines for volume sales
White shoes trend represents threat to growth for shoe polishes
Danshar likely to retain dominance of polishes

CATEGORY DATA

Table 54 - Sales of Polishes by Category: Value 2019-2024

Table 55 - Sales of Polishes by Category: % Value Growth 2019-2024

Table 56 - NBO Company Shares of Polishes: % Value 2020-2024
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Surface Care in |srael
KEY DATA FINDINGS

2024 DEVELOPMENTS

Pine oil products gain ground within surface care
Natural trend shows no sign of slowing down
Task-specific wipes see prices stabilise in 2024

PROSPECTS AND OPPORTUNITIES

Rising prices will be seen during early forecast period
Vacuum sales growth threatens progress for floor cleaners
Forecast period will see more surface-specific options

CATEGORY DATA
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Toilet Care in |srael
KEY DATA FINDINGS

2024 DEVELOPMENTS

Toilet care product prices stabilise in 2024, with toilet liquids/foam driving overall category growth
Bref expands presence in local market

Rim blocks remain more popular than liquids, while wipes continue to grow

PROSPECTS AND OPPORTUNITIES

Forecast period will bring higher prices for toilet care products in Israel
Rim blocks will rise further, though convenience may become secondary to affordability

Eco-friendly trend expected to gather pace as consumers develop heightened awareness

CATEGORY DATA
Table 70 - Sales of Toilet Care by Category: Value 2019-2024
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Table 71 - Sales of Toilet Care by Category: % Value Growth 2019-2024

Table 72 - NBO Company Shares of Toilet Care: % Value 2020-2024

Table 73 - LBN Brand Shares of Toilet Care: % Value 2021-2024
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-israel/report.
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