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Company overview

Inter IKEA Systems BV'’s product focus adapts to a post-pandemic reality
Western Europe, North America propel global growth

EXPOSURE TO FUTURE GROWTH

Exposure to growth: IKEA is bullish in current economic conditions

IKEA seeks to increase its exposure to future growth in Asia Pacific and North America
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Buying US-based Made4net

Additional investments in China

Increasing accessibility in the UK
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Omnichannel in the home and garden industry

Strong proponent of omnichannel retail

IKEA’s omnichannel expansion in the US

New Al-powered digital experience in US

Online specialists get into stores, omnichannel expands, and phygital tools begin to rule
Conversational commerce improving the digital shopping experience in Asia

DEALING WITH INFLATION

Production inflation (plus some retail inflation) has been passed on to consumers in furniture
IKEA had to change its franchise dynamic around price increases to handle these pressures

IKEA’s response to cost pressures
Maintaining affordability (especially in a cost-of-living crisis) remains part of IKEA’s DNA
Opportunity to highlight alternative payment plans

SUSTAINABILITY PROGRESS

Navigating the landscape of homewares

Within carbon policy shifts, actions are starting to chase 2030 Scope 3 targets

IKEA has set itself tough targets for 2030, which is being backed up by tangible actions
IKEA’s key messages in positioning, technology and sustainability

KEY FINDINGS
Key findings
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/inter-ikea-systems-bv-in-home-and-
garden/report.
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