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INTRODUCTION

Scope
Key findings

STATE OF PLAY

Estée Lauder Cos Inc maintains its fourth position globally in 2022
North America reclaims position as largest region, following decline in Asia Pacific sales
US and China remain Estée Lauder Cos Inc’s largest markets in 2022
Estée Lauder Cos Inc benefits from market momentum, offsetting decline from other areas
E-commerce platforms become increasingly specialised in personalisation and virtual try-on

EXPOSURE TO FUTURE GROWTH

Estée Lauder Cos Inc’s price increases are targeted at specific brands and SKUs
Anti-agers’ prices fluctuate with market trends, but Origins’ prices steadily increasing
Skin care in Asia Pacific is the most significant growth opportunity in the forecast period
US regains position as most significant market as China fails to deliver expected growth
Technology continues to play an important role in Estée Lauder's strategy
Estée Lauder Cos Inc maintains position as fourth largest beauty and personal care company

COMPETITIVE POSITIONING

Estée Lauder Cos Inc share drops slightly in 2022 but benefits from key consumer trends
Estée Lauder Cos Inc overlaps considerably with L’Oréal reflecting strategy similarities
Estée Lauder Cos Inc experiences deceleration, along with the rest of the industry
Estée Lauder Cos Inc maintains strong market share in key categories, fragrances and facial care
Estée Lauder, Clinique and Mac continue to maintain a significant share in the global market
Estée Lauder Cos Inc makes tangible progress in growth of sustainable product sales
Green chemistry and animal welfare are key focuses for 2022
Consumer perceptions of top Estée Lauder Cos Inc brands

SKIN CARE

Broad portfolio benefits Estée Lauder Cos Inc skin care
Considerable growth in Clinique and La Mer boosts company’s facial care trajectory
Facial skin care is the main growth area for Estée Lauder, focusing on premium efficacy

COLOUR COSMETICS

Colour cosmetics sees conservative growth in historic period as lockdown changes behaviour
Face and eye make-up remain popular despite reduced routines
Make-up renaissance to provide opportunities for Estée Lauder Cos Inc in the US

FRAGRANCES

Fragrances is one of the fastest growing categories for Estée Lauder
Gender-neutral fragrances in China are a key opportunity for growth
“Neuroscent” science is present in Estée Lauder's fragrances portfolio

KEY FINDINGS

Executive summary

APPENDIX

Projected company sales: FAQs
Projected company sales: FAQs
Overview of Beauty Survey: Product and brand coverage
Overview of Beauty Survey
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/estee-lauder-cos-inc-in-beauty-and-personal-
care/report.


