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Apparel and Footwear in [taly

EXECUTIVE SUMMARY

Apparel and footwear in 2024: The big picture
2024 key trends

Competitive landscape

Retailing developments

What next for apparel and footwear?

MARKET DATA

Table 1 - Sales of Apparel and Footwear by Category: Volume 2019-2024

Table 2 - Sales of Apparel and Footwear by Category: Value 2019-2024

Table 3 - Sales of Apparel and Footwear by Category: % Volume Growth 2019-2024

Table 4 - Sales of Apparel and Footwear by Category: % Value Growth 2019-2024

Table 5 - NBO Company Shares of Apparel and Footwear: % Value 2020-2024

Table 6 - LBN Brand Shares of Apparel and Footwear: % Value 2021-2024

Table 7 - Distribution of Apparel and Footwear by Format: % Value 2019-2024

Table 8 - Distribution of Apparel and Footwear by Format and Category: % Value 2024

Table 9 - Forecast Sales of Apparel and Footwear by Category: Volume 2024-2029

Table 10 - Forecast Sales of Apparel and Footwear by Category: Value 2024-2029

Table 11 - Forecast Sales of Apparel and Footwear by Category: % Volume Growth 2024-2029
Table 12 - Forecast Sales of Apparel and Footwear by Category: % Value Growth 2024-2029

DISCLAIMER

SOURCES

Summary 1 - Research Sources

Childrenswear in Italy
KEY DATA FINDINGS

2024 DEVELOPMENTS

Mixed fortunes for childrenswear in 2024 as the market faces challenges and opportunities
Sustainability trend a growing focus for consumers, retailers and manufacturers
Oniverse launches Tezenis Kids as it looks to expand into childrenswear

PROSPECTS AND OPPORTUNITIES

Childrenswear sales projected to decline as ltaly’s birth rate falls
E-commerce expected to see further growth and development

Made Green in ltaly certification seen to offer potential opportunities for local childrenswear companies

CATEGORY DATA

Table 13 - Sales of Childrenswear by Category: Volume 2019-2024

Table 14 - Sales of Childrenswear by Category: Value 2019-2024

Table 15 - Sales of Childrenswear by Category: % Volume Growth 2019-2024

Table 16 - Sales of Childrenswear by Category: % Value Growth 2019-2024

Table 17 - NBO Company Shares of Childrenswear: % Value 2020-2024

Table 18 - LBN Brand Shares of Childrenswear: % Value 2021-2024

Table 19 - Forecast Sales of Childrenswear by Category: Volume 2024-2029

Table 20 - Forecast Sales of Childrenswear by Category: Value 2024-2029

Table 21 - Forecast Sales of Childrenswear by Category: % Volume Growth 2024-2029
Table 22 - Forecast Sales of Childrenswear by Category: % Value Growth 2024-2029
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Apparel Accessories in [taly
KEY DATA FINDINGS

2024 DEVELOPMENTS

A good year for apparel accessories
Players investing in sustainability
Innovation seen as a way for players to differentiate themselves from the competition

PROSPECTS AND OPPORTUNITIES

Bright outlook for apparel accessories in volume terms but prices could tumble as consumers go in search of the best value

Innovation will likely remain important as competition grows
Sustainability concerns likely to shape the future of apparel accessories

CATEGORY DATA

Table 23 - Sales of Apparel Accessories by Category: Volume 2019-2024

Table 24 - Sales of Apparel Accessories by Category: Value 2019-2024

Table 25 - Sales of Apparel Accessories by Category: % Volume Growth 2019-2024

Table 26 - Sales of Apparel Accessories by Category: % Value Growth 2019-2024

Table 27 - NBO Company Shares of Apparel Accessories: % Value 2020-2024

Table 28 - LBN Brand Shares of Apparel Accessories: % Value 2021-2024

Table 29 - Forecast Sales of Apparel Accessories by Category: Volume 2024-2029

Table 30 - Forecast Sales of Apparel Accessories by Category: Value 2024-2029

Table 31 - Forecast Sales of Apparel Accessories by Category: % Volume Growth 2024-2029
Table 32 - Forecast Sales of Apparel Accessories by Category: % Value Growth 2024-2029

tenswearin [taly
KEY DATA FINDINGS

2024 DEVELOPMENTS

Menswear sales on the rise
Gucci lays down the mantle with its “Circular Hub”
Zara launches Pre-owned service as interest in second-hand apparel grows

PROSPECTS AND OPPORTUNITIES

A negative outlook for menswear
Digital future for menswear
Al set to play an increasingly important role in menswear

CATEGORY DATA

Table 33 - Sales of Menswear by Category: Volume 2019-2024

Table 34 - Sales of Menswear by Category: Value 2019-2024

Table 35 - Sales of Menswear by Category: % Volume Growth 2019-2024
Table 36 - Sales of Menswear by Category: % Value Growth 2019-2024
Table 37 - NBO Company Shares of Menswear: % Value 2020-2024

Table 38 - LBN Brand Shares of Menswear: % Value 2021-2024

Table 39 - NBO Company Shares of Men’s Nightwear: % Value 2020-2024
Table 40 - LBN Brand Shares of Men’s Nightwear: % Value 2021-2024
Table 41 - NBO Company Shares of Men’s Outerwear: % Value 2020-2024
Table 42 - LBN Brand Shares of Men’s Outerwear: % Value 2021-2024
Table 43 - NBO Company Shares of Men’s Swimwear: % Value 2020-2024
Table 44 - LBN Brand Shares of Men’s Swimwear: % Value 2021-2024
Table 45 - NBO Company Shares of Men’s Underwear: % Value 2020-2024
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Table 46 - LBN Brand Shares of Men’s Underwear: % Value 2021-2024

Table 47 - Forecast Sales of Menswear by Category: Volume 2024-2029

Table 48 - Forecast Sales of Menswear by Category: Value 2024-2029

Table 49 - Forecast Sales of Menswear by Category: % Volume Growth 2024-2029
Table 50 - Forecast Sales of Menswear by Category: % Value Growth 2024-2029

Womenswear in [taly
KEY DATA FINDINGS

2024 DEVELOPMENTS

Womenswear sees strong growth in Italy but attentions switch to sustainability concerns
Rising digitalisation trend being seen among retailers
H&M opens new Arket store in ltaly

PROSPECTS AND OPPORTUNITIES

Uncertain future for womenswear amid rising concerns around sustainability
Upcycling receiving growing interest and investment as players look for more sustainable solutions
Increased interest for in fashion rentals could impact sales

CATEGORY DATA

Table 51 - Sales of Womenswear by Category: Volume 2019-2024

Table 52 - Sales of Womenswear by Category: Value 2019-2024

Table 53 - Sales of Womenswear by Category: % Volume Growth 2019-2024

Table 54 - Sales of Womenswear by Category: % Value Growth 2019-2024

Table 55 - NBO Company Shares of Womenswear: % Value 2020-2024

Table 56 - LBN Brand Shares of Womenswear: % Value 2021-2024

Table 57 - NBO Company Shares of Women's Nightwear: % Value 2020-2024

Table 58 - LBN Brand Shares of Women's Nightwear: % Value 2021-2024

Table 59 - NBO Company Shares of Women's Outerwear: % Value 2020-2024
Table 60 - LBN Brand Shares of Women's Outerwear: % Value 2021-2024

Table 61 - NBO Company Shares of Women’s Swimwear: % Value 2020-2024

Table 62 - LBN Brand Shares of Women’s Swimwear: % Value 2021-2024

Table 63 - NBO Company Shares of Women's Underwear: % Value 2020-2024
Table 64 - LBN Brand Shares of Women's Underwear: % Value 2021-2024

Table 65 - Forecast Sales of Womenswear by Category: Volume 2024-2029

Table 66 - Forecast Sales of Womenswear by Category: Value 2024-2029

Table 67 - Forecast Sales of Womenswear by Category: % Volume Growth 2024-2029
Table 68 - Forecast Sales of Womenswear by Category: % Value Growth 2024-2029

Jeansin Italy
KEY DATA FINDINGS

2024 DEVELOPMENTS

A stable year for jeans in Italy but with differing performances across the price segments
Innovation focusing on sustainable solutions within jeans
Gucci launches its Denim Project through its newly formed Circular Hub

PROSPECTS AND OPPORTUNITIES

Economic pressures and sustainability concerns expected to limit sales of jeans
Online and digital aspects to gain shares
Sustainability taking on a greater role in the future of denim

CATEGORY DATA
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Table 69 - Sales of Jeans by Category: Volume 2019-2024

Table 70 - Sales of Jeans by Category: Value 2019-2024

Table 71 - Sales of Jeans by Category: % Volume Growth 2019-2024

Table 72 - Sales of Jeans by Category: % Value Growth 2019-2024

Table 73 - Sales of Men’s Jeans by Category: Volume 2019-2024

Table 74 - Sales of Men’s Jeans by Category: Value 2019-2024

Table 75 - Sales of Men’s Jeans by Category: % Volume Growth 2019-2024

Table 76 - Sales of Men’s Jeans by Category: % Value Growth 2019-2024

Table 77 - Sales of Women’s Jeans by Category: Volume 2019-2024

Table 78 - Sales of Women’s Jeans by Category: Value 2019-2024

Table 79 - Sales of Women’s Jeans by Category: % Volume Growth 2019-2024
Table 80 - Sales of Women’s Jeans by Category: % Value Growth 2019-2024

Table 81 - NBO Company Shares of Jeans: % Value 2020-2024

Table 82 - LBN Brand Shares of Jeans: % Value 2021-2024

Table 83 - Forecast Sales of Jeans by Category: Volume 2024-2029

Table 84 - Forecast Sales of Jeans by Category: Value 2024-2029

Table 85 - Forecast Sales of Jeans by Category: % Volume Growth 2024-2029

Table 86 - Forecast Sales of Jeans by Category: % Value Growth 2024-2029

Table 87 - Forecast Sales of Men’s Jeans by Category: Volume 2024-2029

Table 88 - Forecast Sales of Men’s Jeans by Category: Value 2024-2029

Table 89 - Forecast Sales of Men’s Jeans by Category: % Volume Growth 2024-2029
Table 90 - Forecast Sales of Men’s Jeans by Category: % Value Growth 2024-2029
Table 91 - Forecast Sales of Women'’s Jeans by Category: Volume 2024-2029

Table 92 - Forecast Sales of Women'’s Jeans by Category: Value 2024-2029

Table 93 - Forecast Sales of Women'’s Jeans by Category: % Volume Growth 2024-2029
Table 94 - Forecast Sales of Women'’s Jeans by Category: % Value Growth 2024-2029

Hosiery in Italy
KEY DATA FINDINGS

2024 DEVELOPMENTS

Innovation focusing on sustainability
Calzedonia successfully rebrands as Oniverse
OVS invests in Goldenpoint

PROSPECTS AND OPPORTUNITIES

Growing volumes over the forecast period
Sustainability likely to remain the focus of attention
New players should bring renewed interest to the market

CATEGORY DATA

Table 95 - Sales of Hosiery by Category: Volume 2019-2024

Table 96 - Sales of Hosiery by Category: Value 2019-2024

Table 97 - Sales of Hosiery by Category: % Volume Growth 2019-2024

Table 98 - Sales of Hosiery by Category: % Value Growth 2019-2024

Table 99 - NBO Company Shares of Hosiery: % Value 2020-2024

Table 100 - LBN Brand Shares of Hosiery: % Value 2021-2024

Table 101 - Forecast Sales of Hosiery by Category: Volume 2024-2029

Table 102 - Forecast Sales of Hosiery by Category: Value 2024-2029

Table 103 - Forecast Sales of Hosiery by Category: % Volume Growth 2024-2029
Table 104 - Forecast Sales of Hosiery by Category: % Value Growth 2024-2029

Page 5 of 7



Footwearin Italy
KEY DATA FINDINGS

2024 DEVELOPMENTS

Footwear sees solid growth but challenges remain, especially within children’s footwear

Innovation and creativity
Swiss brand On launches new ltalian store alongside an innovative new technology

PROSPECTS AND OPPORTUNITIES

An uncertain future for footwear

Sustainability expected to have a growing influence on the growth and development of footwear in Italy

New technology could help improve and elevate the footwear market

CATEGORY DATA

Table 105 - Sales of Footwear by Category: Volume 2019-2024

Table 106 - Sales of Footwear by Category: Value 2019-2024

Table 107 - Sales of Footwear by Category: % Volume Growth 2019-2024

Table 108 - Sales of Footwear by Category: % Value Growth 2019-2024

Table 109 - NBO Company Shares of Footwear: % Value 2020-2024

Table 110 - LBN Brand Shares of Footwear: % Value 2021-2024

Table 111 - Distribution of Footwear by Format: % Value 2019-2024

Table 112 - Forecast Sales of Footwear by Category: Volume 2024-2029

Table 113 - Forecast Sales of Footwear by Category: Value 2024-2029

Table 114 - Forecast Sales of Footwear by Category: % Volume Growth 2024-2029
Table 115 - Forecast Sales of Footwear by Category: % Value Growth 2024-2029

Spartswear in [taly
KEY DATA FINDINGS

2024 DEVELOPMENTS

Positive performance for sportswear as consumers look to follow healthier and more active lives

Rising trend for swimwear
Decathlon invests in rebranding as it looks to adapt to a changing world

PROSPECTS AND OPPORTUNITIES

Sportswear faces several challenges but opportunities still remain
Immersive Shopping Experience for Sporting Goods

Major sporting events help fuel demand while sustainability concerns are likely to influence company strategies

CATEGORY DATA

Table 116 - Sales of Sportswear by Category: Value 2019-2024

Table 117 - Sales of Sportswear by Category: % Value Growth 2019-2024

Table 118 - NBO Company Shares of Sportswear: % Value 2020-2024

Table 119 - LBN Brand Shares of Sportswear: % Value 2021-2024

Table 120 - Distribution of Sportswear by Format: % Value 2019-2024

Table 121 - Forecast Sales of Sportswear by Category: Value 2024-2029

Table 122 - Forecast Sales of Sportswear by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/apparel-and-footwear-in-italy/report.
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