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EXECUTIVE SUMMARY

Apparel and footwear in 2024: The big picture
2024 key trends
Competitive landscape
Retailing developments
What next for apparel and footwear?

MARKET DATA

Table 1 - Sales of Apparel and Footwear by Category: Volume 2019-2024
Table 2 - Sales of Apparel and Footwear by Category: Value 2019-2024
Table 3 - Sales of Apparel and Footwear by Category: % Volume Growth 2019-2024
Table 4 - Sales of Apparel and Footwear by Category: % Value Growth 2019-2024
Table 5 - NBO Company Shares of Apparel and Footwear: % Value 2020-2024
Table 6 - LBN Brand Shares of Apparel and Footwear: % Value 2021-2024
Table 7 - Distribution of Apparel and Footwear by Format: % Value 2019-2024
Table 8 - Distribution of Apparel and Footwear by Format and Category: % Value 2024
Table 9 - Forecast Sales of Apparel and Footwear by Category: Volume 2024-2029
Table 10 - Forecast Sales of Apparel and Footwear by Category: Value 2024-2029
Table 11 - Forecast Sales of Apparel and Footwear by Category: % Volume Growth 2024-2029
Table 12 - Forecast Sales of Apparel and Footwear by Category: % Value Growth 2024-2029

DISCLAIMER

SOURCES

Summary 1 - Research Sources

KEY DATA FINDINGS

2024 DEVELOPMENTS

Parents value both design and functionality when comes to childrenswear
Greater demand for second-hand childrenswear
Unbranded items gain ground as consumers face financial pressures

PROSPECTS AND OPPORTUNITIES

Childrenswear players will offer price discounts to capture consumers’ attention, but second-hand market could present obstacle to growth
Licenced characters will continue to appeal to young consumers
Omnichannel strategies will continue to gain traction

CATEGORY DATA

Table 13 - Sales of Childrenswear by Category: Volume 2019-2024
Table 14 - Sales of Childrenswear by Category: Value 2019-2024
Table 15 - Sales of Childrenswear by Category: % Volume Growth 2019-2024
Table 16 - Sales of Childrenswear by Category: % Value Growth 2019-2024
Table 17 - NBO Company Shares of Childrenswear: % Value 2020-2024
Table 18 - LBN Brand Shares of Childrenswear: % Value 2021-2024
Table 19 - Forecast Sales of Childrenswear by Category: Volume 2024-2029
Table 20 - Forecast Sales of Childrenswear by Category: Value 2024-2029
Table 21 - Forecast Sales of Childrenswear by Category: % Volume Growth 2024-2029
Table 22 - Forecast Sales of Childrenswear by Category: % Value Growth 2024-2029
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Modest growth for apparel accessories in 2024
Strong presence on unbranded items results in fragmented and polarised market landscape
Fast-fashion trend boosts demand

PROSPECTS AND OPPORTUNITIES

Fashion trends will drive growth, although the growing popularity of casual wear in professional settings and the rise of second-hand items may impact
sales
Recovery of tourism industry should boost demand
Online platforms will help to fuel demand

CATEGORY DATA

Table 23 - Sales of Apparel Accessories by Category: Volume 2019-2024
Table 24 - Sales of Apparel Accessories by Category: Value 2019-2024
Table 25 - Sales of Apparel Accessories by Category: % Volume Growth 2019-2024
Table 26 - Sales of Apparel Accessories by Category: % Value Growth 2019-2024
Table 27 - NBO Company Shares of Apparel Accessories: % Value 2020-2024
Table 28 - LBN Brand Shares of Apparel Accessories: % Value 2021-2024
Table 29 - Forecast Sales of Apparel Accessories by Category: Volume 2024-2029
Table 30 - Forecast Sales of Apparel Accessories by Category: Value 2024-2029
Table 31 - Forecast Sales of Apparel Accessories by Category: % Volume Growth 2024-2029
Table 32 - Forecast Sales of Apparel Accessories by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Innovation drives growth in menswear market
Sustainable fashion gains momentum
E-commerce drives sales in menswear

PROSPECTS AND OPPORTUNITIES

Growth will be driven by innovation and inclusivity
Streetwear and other contemporary fashion trends will shape menswear market
Brands will embrace sustainability

CATEGORY DATA

Table 33 - Sales of Menswear by Category: Volume 2019-2024
Table 34 - Sales of Menswear by Category: Value 2019-2024
Table 35 - Sales of Menswear by Category: % Volume Growth 2019-2024
Table 36 - Sales of Menswear by Category: % Value Growth 2019-2024
Table 37 - NBO Company Shares of Menswear: % Value 2020-2024
Table 38 - LBN Brand Shares of Menswear: % Value 2021-2024
Table 39 - NBO Company Shares of Men’s Nightwear: % Value 2020-2024
Table 40 - LBN Brand Shares of Men’s Nightwear: % Value 2021-2024
Table 41 - NBO Company Shares of Men’s Outerwear: % Value 2020-2024
Table 42 - LBN Brand Shares of Men’s Outerwear: % Value 2021-2024
Table 43 - NBO Company Shares of Men’s Swimwear: % Value 2020-2024
Table 44 - LBN Brand Shares of Men’s Swimwear: % Value 2021-2024
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Table 45 - NBO Company Shares of Men’s Underwear: % Value 2020-2024
Table 46 - LBN Brand Shares of Men’s Underwear: % Value 2021-2024
Table 47 - Forecast Sales of Menswear by Category: Volume 2024-2029
Table 48 - Forecast Sales of Menswear by Category: Value 2024-2029
Table 49 - Forecast Sales of Menswear by Category: % Volume Growth 2024-2029
Table 50 - Forecast Sales of Menswear by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Women’s’ fashion shifts towards greater versatility and inclusivity
Rising demand for sustainable womenswear
Pre-loved clothing gains traction

PROSPECTS AND OPPORTUNITIES

Womenswear market could face challenges in the form of macroeconomic factors
Athleisure and inclusivity will continue to shape the market
E-commerce will continue to play a significant role in the expansion of womenswear

CATEGORY DATA

Table 51 - Sales of Womenswear by Category: Volume 2019-2024
Table 52 - Sales of Womenswear by Category: Value 2019-2024
Table 53 - Sales of Womenswear by Category: % Volume Growth 2019-2024
Table 54 - Sales of Womenswear by Category: % Value Growth 2019-2024
Table 55 - NBO Company Shares of Womenswear: % Value 2020-2024
Table 56 - LBN Brand Shares of Womenswear: % Value 2021-2024
Table 57 - NBO Company Shares of Women's Nightwear: % Value 2020-2024
Table 58 - LBN Brand Shares of Women's Nightwear: % Value 2021-2024
Table 59 - NBO Company Shares of Women's Outerwear: % Value 2020-2024
Table 60 - LBN Brand Shares of Women's Outerwear: % Value 2021-2024
Table 61 - NBO Company Shares of Women’s Swimwear: % Value 2020-2024
Table 62 - LBN Brand Shares of Women’s Swimwear: % Value 2021-2024
Table 63 - NBO Company Shares of Women's Underwear: % Value 2020-2024
Table 64 - LBN Brand Shares of Women's Underwear: % Value 2021-2024
Table 65 - Forecast Sales of Womenswear by Category: Volume 2024-2029
Table 66 - Forecast Sales of Womenswear by Category: Value 2024-2029
Table 67 - Forecast Sales of Womenswear by Category: % Volume Growth 2024-2029
Table 68 - Forecast Sales of Womenswear by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Stable demand for jeans, thanks to their versatility
Brands look to enhance customer experience, with store-based retail remaining key focus
Players continue to invest in e-commerce

PROSPECTS AND OPPORTUNITIES

Jeans will remain popular staple in Thai wardrobes
Product innovation will be key to driving sales
Sustainability will be key driver of change
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CATEGORY DATA

Table 69 - Sales of Jeans by Category: Volume 2019-2024
Table 70 - Sales of Jeans by Category: Value 2019-2024
Table 71 - Sales of Jeans by Category: % Volume Growth 2019-2024
Table 72 - Sales of Jeans by Category: % Value Growth 2019-2024
Table 73 - Sales of Men’s Jeans by Category: Volume 2019-2024
Table 74 - Sales of Men’s Jeans by Category: Value 2019-2024
Table 75 - Sales of Men’s Jeans by Category: % Volume Growth 2019-2024
Table 76 - Sales of Men’s Jeans by Category: % Value Growth 2019-2024
Table 77 - Sales of Women’s Jeans by Category: Volume 2019-2024
Table 78 - Sales of Women’s Jeans by Category: Value 2019-2024
Table 79 - Sales of Women’s Jeans by Category: % Volume Growth 2019-2024
Table 80 - Sales of Women’s Jeans by Category: % Value Growth 2019-2024
Table 81 - NBO Company Shares of Jeans: % Value 2020-2024
Table 82 - LBN Brand Shares of Jeans: % Value 2021-2024
Table 83 - Forecast Sales of Jeans by Category: Volume 2024-2029
Table 84 - Forecast Sales of Jeans by Category: Value 2024-2029
Table 85 - Forecast Sales of Jeans by Category: % Volume Growth 2024-2029
Table 86 - Forecast Sales of Jeans by Category: % Value Growth 2024-2029
Table 87 - Forecast Sales of Men’s Jeans by Category: Volume 2024-2029
Table 88 - Forecast Sales of Men’s Jeans by Category: Value 2024-2029
Table 89 - Forecast Sales of Men’s Jeans by Category: % Volume Growth 2024-2029
Table 90 - Forecast Sales of Men’s Jeans by Category: % Value Growth 2024-2029
Table 91 - Forecast Sales of Women’s Jeans by Category: Volume 2024-2029
Table 92 - Forecast Sales of Women’s Jeans by Category: Value 2024-2029
Table 93 - Forecast Sales of Women’s Jeans by Category: % Volume Growth 2024-2029
Table 94 - Forecast Sales of Women’s Jeans by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Modest growth for hosiery, amid changing fashion trends and economic pressures
Players invest in new product development in attempt to drive recovery
Tourism recovery and health and wellness trend drive growth

PROSPECTS AND OPPORTUNITIES

Hosiery to see modest growth, led by health and wellness trends
Greater fragmentation expected, due to increasing number of unbranded, value-focused offerings
E-commerce will gain traction as price sensitivity continues to shape hosiery purchases

CATEGORY DATA

Table 95 - Sales of Hosiery by Category: Volume 2019-2024
Table 96 - Sales of Hosiery by Category: Value 2019-2024
Table 97 - Sales of Hosiery by Category: % Volume Growth 2019-2024
Table 98 - Sales of Hosiery by Category: % Value Growth 2019-2024
Table 99 - NBO Company Shares of Hosiery: % Value 2020-2024
Table 100 - LBN Brand Shares of Hosiery: % Value 2021-2024
Table 101 - Forecast Sales of Hosiery by Category: Volume 2024-2029
Table 102 - Forecast Sales of Hosiery by Category: Value 2024-2029
Table 103 - Forecast Sales of Hosiery by Category: % Volume Growth 2024-2029
Table 104 - Forecast Sales of Hosiery by Category: % Value Growth 2024-2029
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Emphasis on new product development supports growth in footwear
Sustainability drives innovation, as local brands embrace eco-friendly solutions
Emerging demand for localised footwear options

PROSPECTS AND OPPORTUNITIES

More brands are expected to enter the footwear market
Innovative technologies and sustainability set to shape future product offerings
Brands to push pay-it-forward activities through CSR programmes

CATEGORY DATA

Table 105 - Sales of Footwear by Category: Volume 2019-2024
Table 106 - Sales of Footwear by Category: Value 2019-2024
Table 107 - Sales of Footwear by Category: % Volume Growth 2019-2024
Table 108 - Sales of Footwear by Category: % Value Growth 2019-2024
Table 109 - NBO Company Shares of Footwear: % Value 2020-2024
Table 110 - LBN Brand Shares of Footwear: % Value 2021-2024
Table 111 - Distribution of Footwear by Format: % Value 2019-2024
Table 112 - Forecast Sales of Footwear by Category: Volume 2024-2029
Table 113 - Forecast Sales of Footwear by Category: Value 2024-2029
Table 114 - Forecast Sales of Footwear by Category: % Volume Growth 2024-2029
Table 115 - Forecast Sales of Footwear by Category: % Value Growth 2024-2029

KEY DATA FINDINGS

2024 DEVELOPMENTS

Sportswear enjoys strong performance, thanks to rising levels of health consciousness and more active lifestyles
Sustainability gains momentum in sportswear ?
Brands champion sports culture through community events and activities

PROSPECTS AND OPPORTUNITIES

Sportswear will see positive performance, driven by emergence of international brands, health and wellness trend and rise of athleisure
Sustainability and social responsibility initiatives will drive growth
Players will continue with omnichannel strategies

CATEGORY DATA

Table 116 - Sales of Sportswear by Category: Value 2019-2024
Table 117 - Sales of Sportswear by Category: % Value Growth 2019-2024
Table 118 - NBO Company Shares of Sportswear: % Value 2020-2024
Table 119 - LBN Brand Shares of Sportswear: % Value 2021-2024
Table 120 - Distribution of Sportswear by Format: % Value 2019-2024
Table 121 - Forecast Sales of Sportswear by Category: Value 2024-2029
Table 122 - Forecast Sales of Sportswear by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.



Page 7 of 7

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/apparel-and-footwear-in-thailand/report.


