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2024 DEVELOPMENTS

Significant after-effects of the pandemic remain visible only in business travel

Inflation remains a factor for Austrian travellers

PROSPECTS AND OPPORTUNITIES

Austria is expected to draw a growing number of inbound travellers from diverse source markets
Austrian travellers to look for alternatives to classic Mediterranean destinations and mass ski tourism
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Austrian airports are finally putting the pandemic behind them
Austrian Airlines remains active in order to defend leadership

PROSPECTS AND OPPORTUNITIES

Environmental considerations to play a role in the forecast period
Massive expansion plans at Vienna International Airport remain a point of contention
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2024 DEVELOPMENTS

Lodging in 2024 beats records in room nights and especially value sales

Luxury and budget hotels characterise new hotel openings

PROSPECTS AND OPPORTUNITIES

Upcoming projects illustrate the dynamics in hotels in Austria
Consequences of the ongoing regulation of short-term rentals not yet foreseeable
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KEY DATA FINDINGS

2024 DEVELOPMENTS

The presence of physical travel agencies suffers significantly as pre-pandemic booking trends regain momentum

Newly formed REWE Austria Touristik positions itself for success

PROSPECTS AND OPPORTUNITIES

TUI offers high growth potential via cooperation with well-known players

FTI to continue to suffer due to mother company’s struggles
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Table 56 - Forecast Business Travel Sales: Value 2024-2029
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-austria/report.
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