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INTRODUCTION

Scope
Key findings

INDUSTRY SNAPSHOT

The appliances market continued to be challenging in 2023
Major appliances struggling in 2023 but starting an upwards trend
Economic uncertainties slowed down growth, but most regions are on the road to recovery

CHANNEL SHIFTS

E-commerce continues to take portion of the dominant retail offline channels
E-commerce continues its growth across categories and regions
Stabilisation of growth in e-commerce with the notable exception of Asia Pacific

STORE-BASED CHANNELS

Expert advice and guidance offered by specialist retailers still valued by consumers
Store-based channels show resilience despite the rise of e-commerce

Squeezed by retail e-commerce, specialists try to match e-commerce and delivery services
Leading specialists show ability to transform into omnichannel

S low recovery for home products specialists after the pandemic

Home products specialists remain relevant especially in Western Europe and North America
P rivate label is more popular in small appliances, but e-commerce contributes to its decline
Private label is negligible in many regions including Asia Pacific and Eastern Europe

NON-STORE CHANNELS

E-commerce growth is flat after the pandemic uptake but unlikely to decrease
Stabilisation post-pandemic in most regions, with the exception of Asia Pacific
Top three leading companies' rankings remain unchanged as they enjoy consumers’ trust

NON-RETAIL CHANNELS

Challenging period for builder merchants and construction channel but growth is expected

FUTURE DEVELOPMENTS

Slow start for consumer appliances, likely to improve over the forecast period
Growing market for refurbished appliances is likely to impact how consumers shop
Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/where-consumers-shop-for-consumer-

appliances/report.
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