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EXECUTIVE SUMMARY

Why read this report?
Key findings
A note on the personal credit card analysis

INTRODUCTION: THE GLOBAL MARKET

Credit cards have surpassed cash payments, but opportunity still exists as competition grows
Personal credit cards now comprise one quarter of all consumer payments
Breaking down the global personal credit card market

REGIONAL PROFILES

Personal credit cards in the Americas
Personal credit cards and rewards are highly developed in the Americas region
Americas serve as a leader in co-branded cards globally
The Americas: Personal credit card outlook
Personal credit cards in Europe
European credit cards face a challenging regulatory environment and competition from debit
Co-branded cards in Europe: a somewhat dwindling offer
Europe: Personal credit card outlook
Personal credit cards in Asia Pacific
Asia Pacific proves a showcase for strong rewards platforms and growing card use
Heavy co-branded presence the norm amongst markets in Asia Pacific
Asia Pacific: Personal credit card outlook
Personal credit cards in the Middle East and Africa
Opportunity still present in an underpenetrated Middle East and Africa
Co-branded cards in the Middle East and Africa
The Middle East and Africa: Personal credit card outlook

GLOBAL CARD LOYALTY AND THE FUTURE OF CARDS

Co-branded cards: Global overview
Common characteristics of personal credit card tiers
Global consumer payments dominated by cards by 2028
Personal credit cards: Outlook

CONCLUSION

Recommendations/opportunities for growth
Evolution of personal credit cards and payments loyalty
Questions we are asking

APPENDIX

Worksheet examples (1)
Worksheet examples (2)
Worksheet examples (3)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/personal-credit-cards-around-the-world/report.


