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Snacks in Uruguay
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DISCLAIMER
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Chocolate Confectionery in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Price promotion drives volume growth
Countlines reign supreme
Changing dynamics in competitive landscape

PROSPECTS AND OPPORTUNITIES

E-commerce and traditional channels: A collaborative future
The return of a beloved brand

Labelling law: A non-issue for indulgence
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Table 24 - Forecast Sales of Chocolate Confectionery by Category: % Value Growth 2024-2029

Gum in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Chewing gum: A slow climb back
Bubble gum: A deflating market
A tale of two (and three) companies

PROSPECTS AND OPPORTUNITIES

Innovation is key: Adapting to the new normal
Bubble gum: A fading fad?
E-commerce: A niche market for gum
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Table 29 - Sales of Gum by Flavour: Rankings 2019-2024
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Sugar Confectionery in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Innovation is the sweetener: Pastilles, gummies, jellies, and chews lead the charge
Lollipops: A fading sweetness
Shifting sands in market leadership

PROSPECTS AND OPPORTUNITIES

A multifaceted market: Innovation, value, and e-commerce
Lollipops: A fading star
E-commerce: A niche for family packs

CATEGORY DATA
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Table 46 - Forecast Sales of Sugar Confectionery by Category: Value 2024-2029
Table 47 - Forecast Sales of Sugar Confectionery by Category: % Volume Growth 2024-2029
Table 48 - Forecast Sales of Sugar Confectionery by Category: % Value Growth 2024-2029

lce Cream in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Chilly reception: Unseasonal weather dampens sales
Border business: A boon or bane?

Conaprole continues to reign supreme

PROSPECTS AND OPPORTUNITIES

Sunshine and sales: A brighter forecast
Small scoops, big gains: Niche players make a mark
Plant-powered future: A new chapter in indulgence
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Savoury Snacks in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

A snacking boom: Demand surges
The allure of Argentina: A cross-border challenge
Shifting competitive landscape: New leaders emerge

PROSPECTS AND OPPORTUNITIES

Price parity: A boon for local sales
Beyond black octagons: Consumers prioritise taste
Bimbo bows out: Savoury snacks take a backseat

CATEGORY DATA

Table 66 - Sales of Savoury Snacks by Category: Volume 2019-2024
Table 67 - Sales of Savoury Snacks by Category: Value 2019-2024

Page 4 of 6



Table 68 - Sales of Savoury Snacks by Category: % Volume Growth 2019-2024
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Sweet Biscuits, Snack Bars and Fruit Snacks in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Sweet biscuits: Rebounding from the pandemic
The cross-border challenge: A pricey affair
Cereal bars: A tale of two segments

PROSPECTS AND OPPORTUNITIES

The price advantage returns home
A changing landscape for Panificadora Bimbo

Price, choice, and convenience: Why consumers are turning to modern grocery retailers
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:
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« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/snacks-in-uruguay/report.
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