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INTRODUCTION

Scope
Key findings
Overlooked and forgotten
Drivers of new spending: reduced poverty
Drivers of new spending: urbanisation in the developing world
Drivers of new spending: accelerating digital adoption

GLOBAL MARKET OVERVIEW

The underserved market varies from country to country
Overlooked consumers by region at a glance
Growth potential of the next billion consumers at a glance
Sectors with greatest commercial opportunities

BRAZIL’S EMERGING MIDDLE CLASS

Brazil’s previously poor is a substantial market with strong growth
Transport and health are biggest discretionary spending categories
Brazil’s emerging middle class are optimistic but cautious
Purchasing decisions driven by value for money
Healthy food start-up LivUp , changing how people buy fresh food

INDIA’S RURAL CONSUMERS

India: the world’s largest rural population
India’s rural consumers engaging online and becoming more aware
Driving a rise in aspirational spending aligned to urban lifestyles
Vakrangee initiating the evolution of digital commerce in rural India

NIGERIA’S BOTTOM OF THE PYRAMID

Low-income segment is largest and fastest growing in Nigeria
Food absorbs the largest share of low-income households’ budget
Nigeria's BOP consumers have low incomes but big tastes
Engaging with brands for more affordable solutions
Pricepally  reducing the cost of food in Nigeria through communities

US SILVER SPENDERS

Older consumers in the US increasingly shift to e-commerce
Health is the top spending priority for older consumers in the US
Elderly US consumers embracing e-commerce post pandemic
Business must adapt to diverse needs and priorities of the ageing
Instacart offers additional support on platform to seniors

CONCLUSION

“The next billion consumers” is an effective growth strategy
Challenges and opportunities
Next billion consumers: what to focus on

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-next-billion-consumers/report.


