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INTRODUCTION

Scope
Key findings

INDUSTRY OVERVIEW

Multinational suppliers maintain overall leadership of a consolidated soft drinks industry
The Coca-Cola Co maintains industry lead, despite a smaller brand portfolio

Coca-Cola Co diversifies its category portfolio, with a new “Creations” marketing approach
Less acquisition activity, but innovation within the core for PepsiCo and Keurig Dr Pepper
Growing share in emerging consumer markets is key to maintaining growth

Growth in energy drinks will propel Monster Beverage into the global top five

Consumers continue to contend with price increases in drinks, even as inflation slows
Higher pricing environment drives growth of warehouse clubs, discounters and private label
Industry overview: SWOT analysis for soft drinks suppliers

KEY PLAYERS

The Coca-Cola Company: Trademark brand carbonates still account for majority of volume
PepsiCo: growth for Gatorade and wider hydration portfolio

Advanced hydration emerges as a key growth platform within non-alcoholic drinks

The disruptive potential of celebrity-backed brands within the hydration category

Future competitive landscape: bottled water and energy drinks remain core areas of NPD
Key Takeaways: rest of the year

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-soft-drinks/report.
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