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Dairy Products and Alternatives in Algeria
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Dairy products and alternatives in 2024: The big picture
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Competitive Landscape
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MARKET DATA
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DISCLAIMER
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Baby Food in Algeria
KEY DATA FINDINGS

2024 DEVELOPMENTS

Consumer price sensitivity in baby food
Resilience of milk formula products
New partnership agreements in baby food production

PROSPECTS AND OPPORTUNITIES

Maturity and economic challenges in baby food
High birth rate and urbanisation as growth drivers
Preference for powder milk formula

CATEGORY DATA

Table 9 - Sales of Baby Food by Category: Volume 2019-2024

Table 10 - Sales of Baby Food by Category: Value 2019-2024

Table 11 - Sales of Baby Food by Category: % Volume Growth 2019-2024
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Butter and Spreads in Algeria
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2024 DEVELOPMENTS

Continued dominance of margarine due to affordability
Increasing preference for butter over margarine
Health concerns and conservative attitudes affecting new product development

PROSPECTS AND OPPORTUNITIES

Challenges from maturity and health consciousness
Continued importance in daily cooking
Butter’s expected performance and the decline of cooking fats

CATEGORY DATA

Table 20 - Sales of Butter and Spreads by Category: Volume 2019-2024

Table 21 - Sales of Butter and Spreads by Category: Value 2019-2024
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Cheese in Algeria
KEY DATA FINDINGS

2024 DEVELOPMENTS

Economic crisis and the rise of spreadable cheese
Dynamic growth of spreadable cheese
Soft cheese and the popularity of Italian cuisine

PROSPECTS AND OPPORTUNITIES

Economic challenges and growth in soft cheese demand
Population growth and cheese consumption
Dominance of spreadable cheese and health trends

CATEGORY DATA
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Orinking Milk Products in Algeria
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Dominance of fresh cow's milk
Growth of shelf-stable milk during shortages
Challenges facing fresh milk

PROSPECTS AND OPPORTUNITIES

Economic challenges and the stability of fresh milk
Demand driven by high birth rate and dairy consumption
Growth of shelf-stable milk and decline of powdered milk
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Yoghurt and Sour Milk Products in Algeria
KEY DATA FINDINGS

2024 DEVELOPMENTS

Slower growth amidst economic hardship
Yoghurt's continued popularity and traditional sour milk consumption
Innovation in yoghurt and sour milk products

PROSPECTS AND OPPORTUNITIES

Impact of economic hardship and price sensitivity
Growth in health and wellness products
Drinking yoghurt's strong growth and flavoured yoghurt's maturity
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Other Dairy in Algeria
KEY DATA FINDINGS

2024 DEVELOPMENTS

Economic downturn and inflation impact
Cream's popularity and chilled dairy desserts dominance
Rising demand for indulgent consumption

PROSPECTS AND OPPORTUNITIES

Economic challenges and maturing category
Growth driven by innovation and changing lifestyles
Cream's fastest growth and health concerns for condensed milk
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Flant-Based Dairy in Algeria

2024 DEVELOPMENTS

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-

algeria/report.
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