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INTRODUCTION

Scope
Examining five trends shaping snacks

STATE OF THE INDUSTRY

Several factors continue to put positive, upward pressure on snack value sales

STATE OF THE INDUSTRY

Savoury snacks maintain lead on category spend while the need to treat grows
The search for inflation-hacked snacks has resulted in a shift in region-category sales
The Middle East and Africa is leading the growth of snack value sales
Forecast growth markets are varied but show a common demand for affordable upgrades
US leads snacking value gains across categories while emerging markets lead pace
A resettling of the global economy is expected to be a key benefit to snacks growth
While snack volumes have recovered in 2023, growth still remains less than optimal
The industry will need to seek out new growth spaces in order to keep growth afloat…
…while continuing to optimise the supply chain to deliver on occasion spread

LEADING COMPANIES AND BRANDS

Following the highs of inflation, cost, value and prices are still challenging market players
Private label levels up its rival to branded propositions and compounds capabilities
Industry leaders progress on cost optimisation and growth strategies…
… which range from health, sustainability, technology, distribution to possible M&As
Players witnessing impressive growth rates make strides to widen category plays
Snack purchases see reorientation from consumer search for value and future retail tech bets
Above all, consumers seek legitimacy - lawsuits, recalls, boycotts, trades widespread

TOP FIVE TRENDS SHAPING THE INDUSTRY

Examining five trends shaping snacks
Impulse is thriving as consumers navigate their ability to indulge
Health and wellness priorities are glorifying those snacks that hold natural credentials
New artificial dye policies are set to address an aspect of the “healthy” conundrum
People and their preferences are travelling around the global snacks market
The power of digital is incentivising new snack occasions and purchases

TOP FIVE TRENDS SHAPING THE INDUSTRY

As the online world receives greater regulatory attention, CPGs must be consumer-first
A step up in socially and environmentally responsible snacking is underway

MARKET SNAPSHOTS

Global snapshot of Ice Cream
Global snapshot of Confectionery
Global snapshot of Savoury Snacks
Global snapshot of Sweet Biscuits, Snack Bars and Fruit Snacks
Regional snapshot: Asia Pacific
Regional snapshot: North America
Regional snapshot: Latin America
Regional snapshot: Western Europe
Regional snapshot: Middle East and Africa
Regional snapshot: Eastern Europe
Regional snapshot: Australasia
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-snacks/report.


