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INTRODUCTION

Scope

Key findings

TOYS AND GAMES: INDUSTRY OVERVIEW

Companies at a glance

Toys and games growth to be driven by new consumers in emerging markets
Capitalising on market momentum amidst competition

Lego extends its presence in emerging markets

Market size expansion of existing categories will be key for growth
Strengthening core brands through partnerships

Video games manufacturers will continue to benefit from increased screen time

POP CULTURE INFLUENCE

Barbie’s downfall in 2024 emphasises pop culture influence in driving toys sales
Expanding toys and games’ reach beyond box offices

DIGITALISATION OF TOYS

Traditional toys companies are going digital
Companies leveraging online platforms to drive engagement

ENGAGING KIDULTS

Kidults are becoming more crucial in driving growth
Targeting high-income kidults is crucial to maintain growth

THE RISE OF COLLECTABLES

Jumping into the blind collectables hype

Blind collectables global expansion can take shares from other toys format

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-toys-and-

games/report.
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