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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Top companies at a glance
Ferrero & related parties’ global footprint
The US surpasses other Ferrero markets with the acquisition of multiple top local brands
Ferrero expands into ice cream, confectionery and biscuits via consistent local acquisitions

EXPOSURE TO FUTURE GROWTH

In 2023, Ferrero expands into chocolate tablets with the Kinder tablet in Germany
Global leading snacks brands are set to maintain their positions over the forecast period

COMPETITIVE POSITIONING

Ferrero acquisitions Fulfil and Eat Natural compete with PepsiCo’s cereal brand Quaker
Mondelez and Mars are Ferrero’s main competitors as they all play in chocolate confectionery
Key categories and markets
Key brands and markets
Ferrero’s top three chocolate confectionery markets see SKU increase during seasonal period

CONFECTIONERY

Ferrero opens a plant in Turkey to supply the country and other north African countries
In China, Ferrero focuses on emerging sales channels such as livestreaming as habits shift
In both chocolate and sugar confectionery, the US shows high forecast growth potential

SWEET BISCUITS, SNACK BARS AND FRUIT SNACKS

Nutella biscuits are offered in multiple formats to increase visibility on retail shelves
Ferrero’s plain biscuit, Kjeldsens , sees its sales picking up in China and Hong Kong in 2023
In two years, Ferrero invests in snack bars with the purchase of a factory and two companies

ICE CREAM

North America becomes Ferrero’s first ice cream market in 2023 following Wells acquisition
Ferrero expands its ice cream portfolio via historical brands and targets all eating occasions
Halo Top, Ferrero newly acquired brand offers both indulgent and low calory ice cream

KEY FINDINGS

Key findings

APPENDIX

Projected company sales: FAQs (1/2)
Projected company sales: FAQs (2/2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/ferrero-and-related-parties-in-snacks/report.


