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Scope
Executive summary
Henkel maintains its position in b eauty and p ersonal c are for four years in a row
Henkel generates two fifths of its s ales in Western Europe, an increase from previous year
Hair care remains the strongest part of Henkel’s beauty and personal care portfolio
Market momentum , a major driving force for Henkel
Reinforcing sustainability - part of Henkel’s “DNA”
Henkel’s global R&D network - an important asset for a potential breakthrough
Henkel focuses on trusted brands while actively managing its portfolio
Hair c are in Germany present s the biggest growth prospects for Henkel
Henkel has yet to reach the top 10 ranking, but is maintaining its position outside
Acquiring Vidal Sassoon in China brings good growth prospects to Henkel
Henkel’s core beauty markets of Germany and the US present economic challenges
Henkel makes value sales gains despite losing market share
Henkel sees greatest overlap with Procter & Gamble and Unilever
Colourants and styling agents in Germany - the strongest area in Henkel’s operations
Schwarzkopf - Henkel’s flagship brand - benefit s from further innovations
Henkel fares the best in h air c are in Western Europe
Henkel’s hair care assortments generate the highest sales in Germany and China
Germany offers the biggest prospects for Henkel’s hair care
Enhancing the value of brands - a justifiable strategy for Henkel
North America - the biggest global contributor to Henkel’s b ath and s hower sales
Body wash/shower gel - the most demanded product among Henkel’s offering s
Bath and shower in the US offer s the brightest growth prospects for Henkel
Key findings
Projected company sales: FAQs (1/2)
Projected company sales: FAQs (2/2)
Appendix
Voice of the Consumer: Beauty Survey - brand and product loyalty
Overview of Voice of the Consumer: Beauty Survey
Overview of Beauty Survey: Product and brand coverage

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/henkel-ag-and-co-kgaa-in-beauty-and-
personal-care/report.


