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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Unilever retains position as the number three manufacturer globally
Unilever maintains a strong presence across all regions
Unilever’s diverse portfolio delivers strong growth across key categories
Market momentum remains key growth driver for Unilever’s BPC business

EXPOSURE TO FUTURE GROWTH

Emerging markets projected to drive future growth for Unilever
Unilever Prestige remains key to Unilever’s future growth opportunities
Potential restructuring of Unilever Prestige amid weaker growth in H1 2024
Unilever Ventures sees a spate of investment in 2024 across emerging spaces

COMPETITIVE POSITIONING

L’Oréal Groupe increases its value share as Procter & Gamble and Unilever lose ground
Unilever is the leading company across a range of categories and regions
Dove improves competitive position to become leading US brand

COMPANY STRATEGY

Unilever introduces Growth Action Plan to encourage rapid growth
Focus on “Power Brands” indicates BPC market key for Unilever’s future growth
Dove already reaping the “Power Brand” benefits following innovative launch
Unilever scales back sustainability commitments amid shareholder pressure

DEODORANTS

Unilever maintains clear deodorant leadership thanks to strong portfolio of brands
Deodorant sprays remain most popular format but sticks gaining modest share
Premiumisation evident across regions, presenting value opportunities for Unilever
Prevalence of 72-hour protection deodorants growing following Unilever’s rolled out

HAIR CARE

Hair care remains Unilever’s largest category following strong upturns across regions
Shampoos account for bulk of Unilever’s hair care portfolio
Hair care innovations caters to most desirable product features among consumers

SUN CARE AND SKIN CARE

Unilever presence in sun care limited but growing demand presents future opportunities
Sun care outperforms skin care across Unilever’s key Asia Pacific markets
Unilever looks to leverage its strong skin care portfolio to break sun care barriers
Expansion of long-standing brands directly into the sun care category

KEY FINDINGS

Key findings

APPENDIX

Projected company sales: FAQs
Projected company sales: FAQs
Appendix
Voice of the Consumer: Beauty Survey – brand and product loyalty
Overview of Voice of the Consumer: Beauty Survey
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/unilever-in-beauty-and-personal-care/report.


