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INTRODUCTION

Scope
Key findings

REGIONAL OVERVIEW

Latin America key facts 2022

Key drivers for loyalty optimisation in Latin America

A highly unequal Latin America affects everything from exclusivity to discounts
Inflation hits consumers' purchasing power

Loyalty programmes should adapt to local needs...

...and understand spending habits and shopping preferences

The future of loyalty is online

Loyalty across generations

Market concentration amongst retailers is key for maintaining loyalty

Retailer credit is synonymous with loyalty in Latin America

Going from transactional to emotional engagement opens the door to brand loyalty
Key drivers of loyalty in Latin America

KEY TRENDS

Effective strategies to help innovate and restructure loyalty schemes

Shifting consumer behaviour requires localised strategies

Walmart Chile: Thinking outside the box to support local loyal members

Club Jiusto: Using artificial intelligence to enhance consumer service

Rappi: New partnership with an international scope

Direct selling, beauty segment and loyalty programmes : The impossible triangle
Upgrading traditional loyalty schemes to boost the return on investment
Mercado Puntos (Mercado Libre) unlocks entertainment as a loyalty reward
MinisoLove: Gamified customer engagement programme well received by members
Priceless: A unique experience for Mastercard customers

Leading coalition loyalty players in the region

Super apps can help transform traditional loyalty formats

Tapp: The super app from Costa Rica that supports all your loyalty programmes
Partnerships take on a new meaning

Volaris: Loyalty programme in partnership with FEMSA

ltad Bank: Launching Viaje Semper Itau travel subscription scheme in partnership with CVC

Innovative loyalty technologies from start-ups are boosting loyalty schemes’ appeal
Bci Bank Chile: Spearheading the launch of cashback offer as part of Bci Plus+
Unlocking the future of loyalty with Web 3.0

Clube de Regatas do Flamengo: Launching its own loyalty programme on Web 3.0
NEAR and Grupo Nutresa join forces to set up Web 3.0 loyalty scheme

Ahau Collection Resort: Hotel room package reimagined through NFTs loyalty scheme

KEY TAKEAWAYS

Key takeaways: Opportunities to explore

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

Page 2 of 3



o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e« Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/building-brand-loyalty-in-latin-america/report.
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