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INTRODUCTION

Scope
Key Takeaways
Exploring The Evolution of Health-Conscious Eating
Drivers of The Evolution of Health-Conscious Eating: Consumers and governments
Unlocking the power of food as medicine
The Evolution of Health-Conscious Eating uncovered

FUNCTIONALITY AS A VALUE DRIVER: NEED STATES

Fuelling the body and mind through the rise of functional foods targeting need states
Need states by popular ingredient in packaged foods
The evolving landscape of need states in the food industry
Unlocking the power of the gut-brain axis
MIM Habits postbiotic bread offers a glimpse into the future of gut health innovation
Friesland teams up with Triplebar to create bioactive proteins through precision fermentation
The rise of functional foods and super-ingredients in meeting consumer health demands

LIFESTAGE NUTRITION

From childhood to golden years: Maximising health through functional foods
Empowering women’s wellness: Embracing functional foods for holistic health support
Yili and Mengniu: Nourishing women with targeted powder milk products in China
Megmilk Snow’s breakthrough in yoghurt for cognitive resilience in J apan
Fuelling health and nutrition at every turn through functional food

PERSONALISED NUTRITION AND DIGITAL WELLNESS

Personalised nutrition: A revolution in the making
How technology is revolutionising personalised nutrition
Zoe: Gut health to play a pivotal role in consumers’ personalised nutrition journeys
Youniq: Unlocking health and convenience through personalised nutrition
Advancing personalised nutrition through collaboration

CONCLUSION

Key Takeaways
The Evolution of Health-Conscious Eating: How to win
The Evolution of the Health-Conscious Eating trend
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-evolution-of-health-conscious-
eating/report.


