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CONSUMER ELECTRONICS: INDUSTRY OVERVIEW

Companies at a glance

Apple outperforms its rivals due to robust brand positioning

Rise of smart home leads to strengthened offer in appliances by some electronics giants
After struggles, Huawei gains momentum in its home market

Honor grows in emerging markets, while Xiaomi keeps strengthening in developed markets
Fourth biggest player Xiaomi projected to grow, particularly in emerging markets

Samsung and Apple to maintain their leadership

TECH SAVVY BARGAIN HUNTERS

Consumers still willing to spend on features, but looking at all-round value

European consumers appreciate Xiaomi's proposition of innovation at affordable prices
Premium features and innovation are no less important for budget-squeezed consumers
PROFITS OVER MARKET SHARE

Market saturation pushes manufacturers to prioritise profitability over market share
Samsung is one of the companies pivoting its business strategy towards profitability
Leveraging different attitudes to budget and indulgence across consumer groups

Al AT THE FOREFRONT

Al advancements continue to change the industry, but some consumers are cautious
From mimicking human conversations to a personal scheduling assistant, Al is everywhere
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Projected company sales: FAQs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-consumer-

electronics/report.
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