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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Brazil in 2023
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2023: Millennials have the most influence on the consumer market in Brazil
Today: Brazil’s population growth is among the lowest in the region
Raised cholesterol is the biggest health risk amongst Brazilians
Tomorrow 2040: Old-age dependency ratio to see rapid increase owing to ageing population
Tomorrow: Gen Alpha to see biggest growth and increased presence in consumer market
São Paulo to remain the epicentre of consumer expenditure in Brazil
Opportunities for growth
Case Study: Nubank supporting greater financial inclusion by targeting the underserved

HOUSEHOLDS AND HOMES

Today 2023: Lower birth rates contributing to higher share of households without children
Today: Couples with children account for over 40% of total consumer expenditure
One in five Brazilians continue to live in rented accommodation
Tomorrow 2040: Individual mindset driving growth of single person households
Tomorrow: Female-headed households to rise and see greater influence
Brazilians hungry for simplification through technology
Opportunities for growth
Case Study: Atacarejo stores popular for bulk-buying among larger families

INCOME AND EXPENDITURE

Today 2023: Middle class growth slightly subdued owing to rising living cost
Today: Consumers cutting down on expenditure due to elevated living cost
Millennials are the most optimistic about their future spending priorities
Tomorrow 2040: Average incomes plateau at ages 35-44 as workers reach top of careers
Tomorrow: Gender pay gap to shrink as female disposable incomes sees strong growth
Campinas to see highest consumer expenditure as transport and housing cost increase
Opportunities for growth
Case Study: EduK boosting employment opportunities and career advancement in Brazil

LIFESTYLES

Key findings consumer survey
Gen X willing to spend extra on naturally healthy foods and beverages
Brazilian consumers on the lookout for bargains as prices of everyday goods go up
Brazilians place high importance and relevance on environmental concerns
Consumers trying to be more active in their saving priorities
Positive work-life balance remains major priority for Brazilian workers
Opportunities for growth

LIFESTYLES

Case Study: Cuponomia simplifying the search for discounts

CONCLUSION

Key drivers affecting consumers in Brazil in 2023
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/brazil-consumer-profile/report.


