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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Spain in 2023

How developments today shape the consumers of tomorrow

POPULATION AND SOCIETY

Today 2023: Spaniards delay major life milestones as first child born at 30+ years

Today: Migration and longer life expectancy keep population growth positive

Female obesity rare in Spain and thanks to healthy habits it is set to be lower in the future
Tomorrow 2040: The eldest age groups to grow fastest, while the youngest set to decline
Tomorrow: With the increase in median age, Gen Xwill remain the most powerful cohort
Tomorrow: Labour shortage set to emerge as a key challenge in Spain

Opportunities for growth

Case study: Honest Greens/HG - affordable, healthy fast food, with a loyalty programme

HOUSEHOLDS AND HOMES

Today 2023: Single households low as young adult's delay living alone

Today: Couples without children the fastest growing household due to delayed childbirth

Spaniards desire proximity to public transport and energy efficiency in housing more than global average
Tomorrow: Majority of households expected to be child-free by 2040

Tomorrow: Females are gaining greater influence in Spanish households

Tomorrow: Single person households least connected owing to limited expenditure capacity
Opportunities for growth

Case study: Cooperative supermarket chain Coviran supports participation of rural women

INCOME AND EXPENDITURE

Today 2023: Spain has the highest unemployment rate in the EU with youth hit the hardest
Today: Cost-of-living concerns have made Spaniards restrict their expenditure

Today: Only a fraction of Spaniards planning to spend more over the next year

Tomorrow 2040: Seniors expected to see the fastest growth of income

Tomorrow: Legal framework will help to narrow the gender pay gap

Tomorrow: Major tourism boost for consumer expenditure in Palma de Mallorca
Opportunities for growth

Case study: Lidl Spain teams with famous chef to show “savings start in the kitchen”

LIFESTYLES

Key findings of consumer survey

For household essentials, Baby Boomers and Gen X more focused on price than other cohorts
Today: Cash-strapped Spaniards seek bargains and private label products

Today: Gen Xand Baby Boomers keen to reduce plastic use and food waste

Today: Economic struggles mean only a small portion of Spaniards able to save regularly
Today: Job security Spaniards’ top priority as short-term and seasonal contracts common
Opportunities for growth

Case study: Personalised cycling subscription option for those wanting to reduce car use

CONCLUSION
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/spain-consumer-profile/report.
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