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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Sustainability as a key growth opportunity in fragrances
Sustainability remains crucial in product development strategy globally

LEADING CLAIMS IN FRAGRANCES

Leading sustainability claims include “Natural”, “Vegan” and “Cruelty Free”
Most innovation in fragrances is targeted at eco-conscious consumers
Higher SKU prices for fragrances with sustainable claims globally

PROSPECTS IN WESTERN EUROPE

Western Europe dominates sustainable fragrances SKU count and generates high value sales
High growth in fragrance SKUs with specific claims around recycling and upcycling
La Bouche Rouge: Launched sustainable fragrances with upcycled ingredients
Natural fragrances drive demand, with distinct consumer preferences emerging across countries
New regulations could boost consumer trust about claims made by brands

HOLISTIC APPROACH TOWARDS SUSTAINABILITY

Fragrance SKUs with “Sustainable Packaging” attribute witness highest growth
INCA Packaging: Incorporating recyclable aluminum in luxurious packaging
High price and packaging-related concerns are the key barriers to sustainable purchases globally
Bastille Parfums: Integrated QR code to help solve packaging concerns through transparency

CONCLUSION

Recommendations/Opportunities for growth
Evolution of claims in fragrances
Sustainable packaging claims help in enhancing brand trust and accountability
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/sustainable-fragrance-claims-emerging-trends-
and-prospects/report.


