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Our expert’s view of Cooking Ingredients and Meals in 2024
Key findings

INTRODUCTION

Consumers attracted to products featuring a mix of health and new flavours
Top five trends in Cooking Ingredients and Meals
Top five trends uncovered (1)

PLANT-FORWARD RECIPES

More consumers are trying to eat less meat and reduce animal product intake
Felix Bowls – frozen vegetarian ready meals with 50% vegetables
Plant-based producer Heura partners with Spanish retailer Ametller Origen
Growth opportunities lie outside of vegan consumer base

HEALTHY EATING

Dietary needs are varied globally giving ample room for health-focused innovation
Beauvais launches ketchup without added sugar and low salt in Denmark
Knorrox introduces fortified stock cubes tackling malnutrition in South Africa
Healthier recipes create opportunities for innovation in various price ranges

COMFORT WITH LIMITED BUDGET

The need to save persists with volume deals or discounts losing some appeal
Pirkka Vegemakaronilaatikko, a private label vegan chilled macaroni casserole
Ohlio new edible oil blends deliver familiar taste but at a lower cost
Households continue to carefully budget their expenditure on non-essential items

SEEKING INDULGENCE

Taste is one of the main motivators when trying out new products
Holland & Barrett launches taste-boosting range
New player enters Colombian market, Ay Maria!, offering exciting artisan flavours
Bringing new experiences through flavour creates opportunities for brands

COMPLEXITIES OF SUSTAINABILITY

Sustainable product launches can be challenging but growth comes from simplifying
REDUCED introduces liquid products from upcycling food that would go to waste
Istinskimed.bg platform focusing on honey quality and sustainable sourcing
Approachable sustainable actions can help achieve success among consumers

CONCLUSION

Future implications
Top five trends uncovered (2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-cooking-ingredients-and-
meals/report.


