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TOP FIVE TRENDS IN MAJOR APPLIANCES

Our expert’s view of Major Appliances in 2024

TOP FIVE TRENDS IN MAJOR APPLIANCES
Key findings

INTRODUCTION

Al homes and servitisation are potential market changers
Top five trends in Major Appliances
Top five trends uncovered

THE SHIFT FROM SMART TO Al APPLIANCES

Smart appliances are now being rebranded as Al appliances
Even smaller brands such as Liebherr and Asko were showcasing Al at IFA 2024
Al adoption will be essential for value-driven innovation

BEKO CORP EMERGES AS THE NUMBER TWO COMPANY IN THE WORLD

Arcelik’s strategic leap: Acquiring Whirlpool’s operations to boost global presence
Beko Corp’s rise: Regional brands to global power

SUSTAINABILITY THROUGH Al AND CIRCULARITY

Al and circularity will bring appliance sustainability to the next level
Haier recycling plant

Miele circularity

Al and circularity: Future of sustainable appliances

SERVITISATION AND ELEVATING THE CUSTOMER EXPERIENCE

Servitisation will increase consumer brand loyalty and switching costs
LG’s O20 services is part of its Home as a Service ( HaaS ) focus
Driving loyalty, profits and brand value through recurring revenue models

SHIFTING FOCUS TOWARDS DIRECT SALES AND A SUBSCRIPTION MODEL

Revolutionising appliance sales: The rise of subscription models
LG’s subscription success: Convenience, growth and loyalty redefined
Transforming customer relationships: Growth of appliance subscription models

CONCLUSION

Future implications
Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
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country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-major-appliances/report.
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