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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Converging challenges weigh heavily on the on-trade
A cautious spending mindset is here to stay
On-trade alcohol is highly exposed to economising efforts

ASSESSING THE CHALLENGES

The channel balance is tilted towards retail
Category variations reveal the complexity of the global landscape
Staying home the new going out? Bar/pub numbers plummet amid socialising shifts
Nightclubs battle for survival at the intersection of adverse trends
The difficulties, although substantial, do not overshadow the on-trade’s importance
With no let-up in pricing pressures, the on-trade must find ways to add value

ADAPTATION STRATEGIES AND ADDING VALUE

Living in the moment: Immersive experiences are a compelling reason to spend
Knowing the audience: Many experiential strategies favour loyalty above reach
The perfect pour? Guinness elevates on-trade as part of a comprehensive approach
Jägermeister’s “Save The Night”: Backing the on-trade benefits from an authentic voice
The on-trade offers fertile ground for RTDs
Right place and right time: Maximising the space available

KEY DEMAND THEMES: PEOPLE, PLACE AND PURPOSE

The hype around hyper-local: Sustainability and beyond
It’s who you know: Expert-led interactions shape perceptions
The on-trade has yet to fully tap into the no/low alcohol opportunity
Moderation without compromise
Enhancing the drinking experience in the digital age
Treading the line between tech frontiers and digital fatigue

CONCLUSION

Recommendations/opportunities for growth
The evolution of on-trade alcoholic drinks
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-future-of-on-trade-alcoholic-drinks/report.


