m Euromonitor
International

Maximising Opportunities in the Millennial Market

March 2025

Table of Contents

Page 1 of 3



EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Meet the generation with the highest total gross income: Millennials
Under pressure: Financial caution, time crunch and shifting values create opportunities

FINANCIAL CAUTION

The roots of Millennials’ financial caution

Understanding Millennials’ financial caution in developed and developing markets
Strategies that work for cautious Millennials

H&M tailors its offerings to suit diverse consumer needs and budgets

Taco Bell's new app helps customers tailor their orders to a specific budget

TIME CRUNCH

Leveraging Al to ease Millennials’ time crunch in the workplace

Driven by personal priorities, Millennials prioritise work-life balance
Samsung helps caregivers maintain the care receivers’ independence
Commune from France offers convenience for single-parents
Stronger together

VALUES DILEMMAS

Top three values of Millennials under pressure

Health: Between mental health and technological dependency

Relaxation and stress-reducing food and drinks are gaining momentum

Sustainability: Squeezed between “greenwashing” and purpose-led behaviour

Clean beauty brand Attitude expands its skin care line, focusing on sustainable efficacy
Experiences: Affordability leads to higher adoption of digital experiences

Oceané hyper-personalisation with AR/AI virtual try-on: New battleground for CX

CONCLUSION

Recommendations
Evolution of demand among constrained Millennials
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/maximising-opportunities-in-the-millennial-
market/report.
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