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TOP FIVE TRENDS IN HOME CARE

Our expert’s view of home care in 2025
Key findings

INTRODUCTION

Much of future industry growth will be driven by developing markets
Top five trends in home care

INTRODUCTION AND OVERVIEW

Top five trends uncovered

FROM SCRUB TO SMART: THE TECH EVOLUTION OF CLEANING

Personalisation and automation in home care are proliferating as AI and tech advance
SmartWash : Henkel launches a retrofit device for smart laundry
Roborock’s newest innovation ushers in the future of robotic floor cleaning
Home automation and AI will be driven by future demand for convenience and efficiency

COOL AND QUICK: A WASH CYCLE REVOLUTION

A push for immediacy and energy saving is dictating laundry innovation
Persil Wonder Wash: A consumer-led innovation in the quick wash space
P&G launches Cold Certified programme recruiting leading appliance brands
Laundry’s future is cold and quick, brands adapt or risk falling behind

THE MINDFUL CLEAN: WELLNESS-DRIVEN CLEANING SOLUTIONS RISE

Reduced chemistry and mood boosting evolve in home care to meet wellness demand
Unilever launches a probiotic-based home cleaning solution with Cif Infinite + Clean
Sleepy’s scented pillow inserts claim to boost happy hormones and aid sleep
The growing demand for wellness solutions is guiding innovation strategy in home care

PRIVATE LABEL AND DTC: TWO RISING FORCES CHALLENGING BIG BRANDS

Direct-to-consumer and private label are reshaping the industry
Dropps: Another example of a digitally native brand expanding into offline retail
Target launches Dealworthy as a budget option for household essentials
A more level playing field? The long-term implications of emerging brand models

THE ECO RECKONING: WATER AND MICROPLASTICS IN FOCUS

Addressing water and microplastic pollution turns into a necessity for the industry
50L Home: A multi-stakeholder initiative develops solutions for a low-water future
Samsung tackles microplastics with an external microfibre filter device for laundry
Sustainability in home care offers opportunities for competitive advantage

CONCLUSION

Future implications
Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-home-care/report.


