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-Nigeria's manufacturing (textiles and garments) sector stakeholders are mainly private firms spread

across the country

National* Level

CAAA

Sokoto
Katsina .
Zamfara leawa Yobe
Borno
Kebbi o
Kaduna Bauchi
Gombe
Adamawa
Nasarawa
Taraba

Ebonyi

bra

Imo Apia

Akwa
B 3 lbom

Legend

Stakeholder type

National*

6 9 Associations, collectives, 6
organizations, rep bodies

579 : Private Companies 47
Government

3 9 agencies/departments 3

2 NGOs 2
TOTAL 58

Lagos

FCT

Abuja Oyo Ogun Kano Enugu
2 1 1 1 1
2 1 1 1 1

* National stakeholder tally includes global stakeholders, who are assumed to operate at a national scale.

North West Region

North East Region

North Central Region
South West Region
South South Region

South East Region

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations)
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research.
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-Manufacturing Sector: Textiles and Garments
Global level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

= Qrganisation is gender-friendly
= Supports the textile and fashion industry through its
programme “Fashionomics” www.fashionomicsafrica
= Fashionomics initiative seeks to empower creativities in the .org
fashion industry
= Key Strength: Capital Base

International NGO, under the leadership of the Gender,
Women and Civil Society (AHGC) and in collaboration
African Development Bank with the Industrial and Trade Department (PITD),
(Fashionomics) supports the growth of African Micro, Small and Medium-
sized Enterprises (MSMEs) operating in the creative
industries, notably the fashion, film and food value chain

= Works with ITPO Nigeria in women and youth empowerment
and development, poverty alleviation, industrialisation, SME
development

= Shares the UN's commitment to empower women

International NGO creating shared prosperity, advancing
economic competitiveness, safeguarding the
environment, etc. across many countries

United Nations Industrial

stria www.unido.or;
Development Organization 2

Private textile manufacturing company, primarily

engaged in the manufacture of African Prints, Java Prints, = Partnered with Cha Group, Northern Nigerian Regional

. . . . /
United Nigerian Textiles Plc Real Wax Prints, and polyester/cotton printed and dyed Development Corporation
fabric
= Not mentioned overtly to have WEE activities, however one of
African Textile Manufacturers Private company engaged in the production of indigenous v v the executive directors is a woman -
Limited T o S ey o = Has modern plants and machinery to produce 2 million meters www.atmng.com
! ’ per month. These equipment are gradually upgraded to meet
the demands of new technologies
. . . . . . . . = Supports WEE through capacity building
v v v
Adire Batik Private company involved in manufacturing adire fabric *  High demand, as the product is scarce in the north of Nigeria
= Trains women one on one in the manufacturing process Www.instagram.com/oyi
Oyiz Aso-oke Private company manufacturing Aso-oke, Ankara fabric v v v = Collaborates with artisans to showcase products ' 2 v

) . . z_asooke/?hl=en
= Uses social media for wider coverage - /

= Trains female corp members and female interns
= Partners with NYSC, SAED to train corp members
= Buys raw materials directly from producers

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v v " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&

www.facebook.com/otib
rainztextiles

Private manufacturer of Adire textiles for corporates and

Otibrainz Ltd wholesalers
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-Manufacturing Sector: Textiles and Garments
Global level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

= QOwner is a woman, employs women inclusive and also

Private company producing ready-to-wear, lifestyle www.befenchy.com/tag/sgt

Lagos, producing African fabrics and ready-to-wear 113272.html

SGTC Clothing . . . v v V- caters her products mainly towards women )
Afrocentric garments of all sizes and shapes . . . c-clothing
. = = Caters to customers of all size ranges and style preferences
E E = Trains women on fabric design and work with fashion
= = designers
. . . . _ow i = Trained women, youth and children together in .
. . P / h | = C . ! . . f k. f
Adire Fashion Place t;g/:;fec?gzalzf;/:ijred ISR Gl B SO . v v Vo collaboration with Joyful smiles foundation Www acseP:)ig: I;cc)r:/adlre d
y - = = Accessing Grants for Start up AGS, a community of majorly P
= = women who share knowledge about business funding
u » " Online presence through digital marketing
N . " Organizes women caregivers in orphanages, organizes
Private company manufacturing local adire in modern trainings in NYSC camps
Adire Africa p ’y . g. . N v v v' = = Collaborated with October to Remember, Impact Initiative
style, also making adire for fashion designers . . etc
E E = Use of social media to sort customers, caters to youth
Fashion Business Development Agency that primarily E E
focuses on the advancement of the Nigerian and African = = , .
] q . . . . = ® Showcases mostly women’s fashion
Style House Files (Lagos Fashion Fashion Industry. The founders, Lagos Fashion and Design = v v 7 oC 4 ; ) )
. 0 = = Currently partnering with Heineken www.lagosfashionweek.ng
Week) Week (LFDW), brings together buyers, consumers and the = 3 Kev Streneth: Stratesically located in Lagos
media to view the current collections of designers at a . . v gth: gically g
four-day event in Lagos = =
. Private manufacturer of Adire and Ankara, engaged in . = = Key Strength: Competitive pricing strategy followed for all
DFL Adire and Ankara 3 f .f gag =V iV . ¥ Streng P pricing gy
sewing and also sales in a showroom N N outfits
Private company of fashion and textile designers based in : 5 0 OGS BT CloEEe] M (SO G S el www.gmdu.net/corp-
House of Blessing-Fattys Ventures o . vV in WEE activities -EMad. P

= Has buyers and sellers worldwide

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v v " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&
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-Manufacturing Sector: Textiles and Garments
Global level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of
Textile, Finished Fabrics

Stakeholder

Manufacture & Trade of Financial
Ready-to-Wear Garments support/Funding

Brief description Core activities

Capacity building,
training, education

Lobbying/Advocacy/
Representation

Policy and Women-centric
Research provision(s)/operation(s)

Key relationships and strengths Website

House of Haleema

Adire Lorde

Asologe

Aso Oke Arena

Da Viva Fashion LTD

Akete Fabrics by Beeju

Mcpalm Nigeria Limited

Aphassoted Associates Limited

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations)

e :ileq Q

Private company involved in the weaving, designing and

hand-dyed cloth globally

-V v
sewing of Aso-oke .
Private company involved in the manufacture of Adire =
fabric and sewing them into ready-to-wear or use outfits, E v v
laptop bags, etc. .
Private company manufacturing Adire, Batik and African E v v
prints .
Private company creating and providing bespoke Aso-oke, v v
Aso-ebi and exporting these globally =
Private Nigerian-African fashion house with design shops =
across Nigeria, specialising in 100% cotton fabrics of sV LV
various colours and textures .
Private company manufacturing and supplying hand- . v v
woven Akwete fabrics and ready-to-wear products =
Private company involved in the export of Nigerian E v
fabrics, namely Aso-oke and Adire N
Private company shipping African hand-woven cloth and v

may not have not been captured in the listing. All maps & tables present best-available information as at the time of research.

Owner is a woman; not observed to be overtly mentioned
in WEE activities

Collaborates with individuals doing the same business
They create niche designs and offer custom order

www.houseofhalima.com

Built relationships with clothing lines and offices
Key Strengths: Versatile fabric, customized to order

Uses social media for wider reach

Products tailored mainly towards women, suggests
employment of women in the company
Global markets for delivery of products

Has an in-house design team but does not overtly
mention any WEE activities

Use of social media for reach, has several shops and
dealerships nationwide

www.da-viva.com

www.akwetefabricsng.wixsite

Uses social media for global reach P AR

Has export capacity as involved in airline export related
business

Involved in other trades in agricultural products apart
from textiles

SV VUSOYN
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-Manufacturing Sector: Textiles and Garments
Global level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

Private small-scale, informal business producing ready-to- www.gmdu.net/corp-

Afric Prints Textile wear African-printed products : : Use of Social Media for wider reach 534408 html
= = = Owner/Founder is a woman; she is inspired about women
. . . . L . C = empowerment activities
. . P A - loth h = : .
Zikorah Africa A:wll‘::;iz R U R eSO L = v . ® Company does not convene any gender-based programs albeit
E E owner is a woman
. = = Key Strength: Uniqueness of design
. Private company producing exclusive hand-made Batik E v E . . . www.instagram.com/iss
. . . . : =" L I f h ;
ISS Adire Adire prints on chiffon, cotton and crepe fabrics . . everages social media for wider reac adire/?hl=en
- . www.facebook.com/pag
AfroPride Private company proqucing ready-to-wear fashion E v E S UssmesaE] e e es/category/CIothing--
apparel and accessories for men and women = = Brand-/Afro-Pride-
: : 2174586142604045
Private company involved in the manufacture of basic and = = = Designs are skillfully made by local artisans employed www.instagram.com/vw
VWH Apparel ) . v . . . .
luxury Adire and Ankara for women (ready-to-wear) . = = Uses social media for wider reach h_apparel

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v " " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&
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-Manufacturing Sector: Textiles and Garments
National level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Women-centric
provision(s)/operation(s)

Manufacture & Trade of Financial
Ready-to-Wear Garments support/Funding

Manufacture & Trade of
Textile, Finished Fabrics

Lobbying/Advocacy/ Policy and
Representation Research

Capacity building,
training, education

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

Nigerian Association of Small and
Medium Enterprises (NASME)

Nigerian Export Promotion Council

Manufacturers Association of
Nigeria

National Union of Textile, Garment
and Tailoring Workers of Nigeria

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations)
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research.

National Cooperative aiming to lift the fortunes of
MSMEs in Nigeria beyond its present comatose situation

Government Agency registering exporters, providing
market information, export trainings and seminars,
matching Nigerian exporters with potential buyers,
advisory coaching, administration of export incentives,
support in trade promotion services

Farmers/Producers Association protecting and promoting
manufacturers'interest in Nigeria, public policy advocacy,
promotion of made in Nigeria products, monitoring and
analysing of government policies

Trade Association unionising workers in textile, garment
and tailoring industries, aiming to maintain high quality
in production

Involved in helping women across several sectors in
entrepreneurship with their MSMEs

Jointly conceived by private sector and federal
government, including Bank of Industry as a Business
Membership Organisation (BMO)

Significant activity in helping MSMEs across Nigeria to
boost their business/economic situation

Has a special desk officer for women
Partnered with European Union, United Nations
Industrial Development Organization

Involved in helping women and women entrepreneurs
across many sectors where manufacturing is involved,
regrouping them together, including assisting women in
the textile manufacturing sector

Associated with UNDP, UNIDO, The World Bank, IFC,
African Project Development Facility (APDF), several
international agencies and partners

Wide partnership support provided, covers all sectors
where manufacturing plays an important role

Conscious allocations of principal positions to female
members
Associated with the Nigerian Labour Congress

www.nasmeonline.com

WWW.Nepc.gov.ng

www.manufacturersnigeria.org

www.nutgtwn.org

SV VUSOYN
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-Manufacturing Sector: Textiles and Garments
National level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

= Concerned with women empowerment and building
awareness about women by journals in sectors such as
agriculture; not overtly mentioned WEE activities in

Government Agency established to encourage, promote textile/manufacturing sector

fashion designers and Adire fabrics = Key Strengths: Sustaining Nigerian indigenous craft

igeri i : v v v :
Nigerian Investment Promotion and coordinate investments in Nigeria . = . Partnered with UNIDO, UNCTAD, NEZPA, ITPC, Federal
. . Government Ministries, Global partnerships
. = = Scope for building on WEE activities in textile/manufacturing
. . sector
Federal Ministry of Industry, Trade Gov‘ernment department.“lr?volved n creating an epablmg v v v = Seamless data collection aimed towards service delivery to .
environment for domestic investment and attracting = = build a b laving field in th www.fmiti.gov.ng
and Investment Foreign Direct Investment into all economic sectors . . uild a better playing field for commerce in the country
Private company catering for the needs of the sectors that = . N . .
use threads and yarnsffrj:“he productionf/ike - mattress  * : * Indication of employment provided to women in yarn and
. . . . o ) . . N h ion, al i f traini i
affar Industrial Company Limite industry, shoe manufacturing, textile industries especially = . reacll production, also suggestive of training provided to www.haffar.net
Haffar Industrial Company Limited d h g le ind peciall viv v v :hemmtheprocess
those involved in the production of lace materials, fishing = . - o -
nets and sewing uphcgstery f 2 g . = = Partnered with the Manufacturers Association of Nigeria
= = ® Organizes skill acquisition for women in collaborations,
E E trainings and networking for women in liaison with
Bassani Textiles Private company manufacturing textiles such as Adire and = v v v Jo. "SheTrades" (a UKAID initiative) www.bassanitextiles.co
Kampala . = = Trained about 40 women in collaboration with partners m
= = = Associated with African Fashion Week, Sterling Bank
= = * Key Strengths: Location and access to labour and raw materials
Private company manufacturing tie and die fabrics, batik % . ® Trained about 50 women; Orange Humanity project to train
Dcohney.ng fabrics, jogger sets, makes custom made fabrics for E v v v E young women

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v v " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&
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-Manufacturing Sector: Textiles and Garments
National level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

= Trains women on the art of tie and dye

Private textile design company involved in Adire premium www.instagram.com/adi

manufactured

i i E v v v E = Organized a training for women in Oyo
Adire Kingdom textiles and fabrics . . & ) . & . ¥ rekingdom
. = = Usessocial media for wider reach
E E = Provides employment opportunities for females
u » " Training for women, youth and widows in particular, in Adire
: . skills
. Private manufacturers of hand-dyed Adire textiles on non- = = . .
Adire Lounge conventional‘;abrics suci as chlff)cl)n silks. etc . v v v/ = = Network with entrepreneurs and other stakeholders in the
4 4 = - textile industry
= = = Leveraging on technology to establish an online store, thus
u u increasing access to wider markets
Private company manufacturing custom-made Aso-oke . . ) . .
Perfection of Beauty andAkweteﬁ}abrics an;ready-ti])-wearclothingfor T v v . " Provides training, products tailored specifically for women; www.instagram.com/per
women : : but not overtly mentioned if WEE specific fectionofbeauty_
L = = Presence of human resource personnel of each textile
. . manufacturing company which are mostly female, thus issues
e TEEh T G S o T e s = = affecting women in the textile industry are reported to the
L S S = = association and addressed
N . Association of Nigeria and Nigerian Employers . . L L . :
Nigerian Textile Manufacturers e Oy i A S WA W s v v = = The association presently has minimal plans tailored for www.ntma.org.ng/index
iati ) . ! . . women's empowerment .html
Association textile and textile-related manufacturers, on = = P L
N AU SN S . = = Large membership; significant presence of human resource
g = = practitioners in the industry which harvests the issues
= = confronting workers in the industry and association is able to
E E address these issues
E E = Partnered with the Armed Forces of Nigeria, Nigerian ministry
Woolen and Synthetic Textile Private company manufacturing exquisite textile goods, = v v . and law enforcement, etc. as clientele WWW WSt
Manufacturing Limited as a subsidiary of Chanrai global conglomerate group . = = Has major institutions as clientele due to quality of products ' e

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v v " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&
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-Manufacturing Sector: Textiles and Garments
National level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of

Textile, Finished Fabrics

Stakeholder

Manufacture & Trade of Financial

Ready-to-Wear Garments support/Funding

Brief description

Capacity building,
training, education

Core activities

Key relationships and strengths

Lobbying/Advocacy/ Policy and Women-centric
Representation Research provision(s)/operation(s)

Website

Adire Abeokuta

AsookePalace

Tisbee Aso-Oke

Bisbam Asooke

Fabulous Asooke

BammyBerry Aso Oke/Auto Gele

Tie and Dire Print by Kenyua

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations)
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research.

Private company sourcing and supplying adire to fashion
and fabric designers

Private company providing quality Aso-oke garments and
fabrics for all occasions

Private company creating and providing Aso-oke and Aso-
ebi for all occasions

Private company selling Aso-oke and Aso-ebi designs in its
store

Private small-scale informal business of selling Aso-oke
fabrics and ready-to-wear, mainly operating on social
media

Private small-scale informal business mainly operating on
social media for marketing purposes, selling Aso-oke
products (ready-to-wear garments)

Private company selling hand-made tie-and-die prints as
ready-to-wear garments, made in Nigeria

e :ileq Q

Products are showcased and mainly tailored towards women in
Nigeria; not specifically WEE activities relevant
Partnered with fashion and fabric designers

Low data availability

Low data availability

Uses social media for wider reach

Leverages social media for national reach in marketing

Use of Social Media for wider reach

Use of social media for national reach

www.web.facebook.com
/AdireAbeokuta

www.findglocal.com/NG
/Lagos/58654058149124
5/Bisbam-Designs

www.facebook.com/fab
ulousasooke/posts_to_p
age

www.facebook.com/ba
mmyberryasooke.autoge
le

www.instagram.com/adi
rebykenyua

SV VUSOYN
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-Manufacturing Sector: Textiles and Garments
National level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

Private company making adire and batik designs on

making ready-to-wear garments

. . . : : « Owner/Founder i ; not specifically WEE acti instagram.
AuntyAladire ready-to-wear garments for sale with doorstep-delivery . v . wner/ o.un e’ |s_ 8 woma_n not specttically active wwww.ns agrarT\ com/au
; . = = Use of social media for national coverage ntyaladire
services . .
. Private small-scale informal business operating mainly on . v . . . . . www.facebook.com/Bati
. . . o : LI I f | ki
Batiks_ng et e, Soi Bl : : everages social media for national coverage and marketing ks_ng-748955845275829
Landmark Asooke Private small‘-sca/e informal l.)usines§ selling Aso-oke E v E «  Uses social media for wider reach www.instagram.com/lan
- products mainly through social media . . dmark_asooke/?hl=ne
. Private small-scale informal business selling Aso-oke . = = Leverages social media for national reach
Mastic Asooke . ) ) . . v . ) ;
printed ready-to-wear garments online on social media . * = |nstagram: www.instagram.com/mastic_asooke/
E E www.facebook.com/pag
. Private company making modern-wear garments from . . . . es/category/Shopping---
Awelealadire . ) . . v = = Uses social media for greater reach ; .
Adire printed fabrics . . Retail/awelealadire-
. . 105414661231764
. Private company into making classic Ankara fabrics and % » ® Owner/Founder is a woman designer; not mentioned to have
Ashezee Finesse I g . v . :
designing them into ready-to-wear garments . . WEE actives overtly
House of Akwete Private company making designs on akwete fabrics and v = Leverages social media for wider reach

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v " " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&
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-Manufacturing Sector: Textiles and Garments
National level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

National Cooperative T-shirt production company = Has several partners: DeSpace Media, BugZappers, Emenite,

demand garment production

Nigeria T-shirt Factory producing custom-made T-shirts with designs . . FreshCare,.German Consulate General, Career Blueprint, Grand www.tshirtfactory.ng
. . Oak, Stanbic IBTC
Fkadire Clothing Prlvafe cqmpany manufacturing hand-dyed adire T-shirts, E v E 11 e L T ern www.mstagram.‘com/fka
hoodies, joggers, etc. = = dire_clothing
, . Private company designing and sewing bedsheets, E v E . . . . www.instagram.com/ak
Akwa'oche Beddings curtains, duvets and throw pillows with Akwaoche fabrics E E Uses Instagram for wider reach in marketing waoche_beddings
Abdulqadir Shariff Private small-scale business engaged in tie-and-dye on E v E e T e

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v v " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&
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-Manufacturing Sector: Textiles and Garments
Regional level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)

Manufacture & Trade of Manufacture & Trade of Financial Capacity building, Lobbying/Advocacy/ Policy and Women-centric
Textile, Finished Fabrics Ready-to-Wear Garments support/Funding training, education Representation Research provision(s)/operation(s)

Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

Private company operating in South East and South West = Trained about 20 young women on textile design

. D v v i
Maradel Textiles regions, involved in designing textiles, dyeing and selling = = = Key Strengths: Ethical fashion, durable designs
. " . ) ) -
ATl AT i el AT 2] . P ;:'I'c?:ec:e\lc\ilc\):i];ncznr ﬂc?;:gi\lflfgierzaézmmission of Nigeria
Pleroma Projects & Logistics manufacturing Ankara and customized shirts, Ankara =V v v v . po geria,
hats. etc = = several established clients
T E E = Key Strengths: Customer Satisfaction
Private company operating in Lagos, involved in textile E E *  Notovertly into WEE activities
Chanrai Nigeria Limited p yop g gos, =V v * = Forms a part of a conglomerate called Chanrai Group of
manufacturing and ready-to-wear . . .
. . Companies
Private company operating in Lagos. involved in Textile . = = Manufacturer of all kinds of quality yarn required for
Sunflag Group Nigeria Limited il g gos, = v v . sewing, knitting, fabric, Laces, Ankara, Aso-ebi and school www.sunflag-ng.com/textile
manufacturing and ready-to-wear garments . . .
= = uniform
Dangote General Textile Products Private company operating in Lagos, manufacturing and E v v E = Also operates in Industrial Services sector, part of Dangote
Limited trading textiles . . Industries Ltd. (a conglomerate)

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v " " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&


http://www.euromonitor.com/

-Manufacturing Sector: Textiles and Garments
Regional level stakeholders in Nigeria’s Manufacturing sector (textiles and garments)
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Stakeholder Brief description Core activities Key relationships and strengths Website

e :ileq Q

Private company in Kano state, specialising in textile wax

and Batik prints on textile/fabric

AAJ Textile Design designs and printing for all forms of occasions like HEV v = = Low data availability
anniversary, burials etc. . .
. . Private company in Ogun State, creating various Adire . . - www.web.facebook.com/boli
Abeokuta Indigenous Adire ) mpany in ©g . g Vv LV = = Low data availability ) . /
Batik designs on quality fabrics = = ngtonfabricsandadire
Private company operating in Abuja, producing different . N
The Garment Factory kinds of textiles, garments, knitted and regular clothing, E v v E = Low data availability www.thegarmentfactory.net
etc. . .
. . . . E E = Principal partners of R2W are both American and Swiss
Private company in Lagos, manufacturing decorative : = trained textile Designers with over fifty combined years of
Reddi2Wear Nigeria Limited pillows, bedsheets, promo wears, polo and T-shirts, fast = v . . g ) v ) y
. = . professional garment and textile manufacturing
fashion, etc. : : .
- = experience
AdireaYou Private company in Oyo state involved in designing Adire : v "« Uses social media for wider reach

CAVEAT: Stakeholderlisting is'based on'secondary research and interviews, So, all stakeholders (especially those with highly localised and/or offline operations) , v v " " "
may not have not been captured in the listing. All maps & tables present best-available information as at the time of research. “' A .‘t A J& kY A J&


http://www.euromonitor.com/
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