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AIR TREATMENT PRODUCTS IN INDIA 
- CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales grow by 4% in 2023 to 50 million 

▪ Air purifiers is the best performing category in 2023, with retail volume sales increasing by 9% 

to 240,000 

▪ Crompton Greaves Consumer Electricals Ltd is the leading player in 2023, with a retail 

volume share of 24% 

▪ Retail volume sales are set to grow at a CAGR of 6% over the forecast period to 67 million 

 

 

2023 DEVELOPMENTS 
 

After a year of robust growth, retail volume sales of air treatment 
products slow in 2023 

In 2022, retail volume sales of air treatment products in India, especially cooling products 

such as air conditioners and air coolers, recorded double-digit growth, due to factors such as 

pent-up demand, harsh summer conditions and greater consumer willingness to spend on 

lifestyle products. Contrary to this, in 2023, retail volume sales experienced a notable slowdown, 

with mixed performances across the category. 

Cooling, especially air conditioners, experienced subdued growth in 2023 due to factors such 

as unfavourable weather conditions and inflationary pressures. An unusually rainy season 

during the summer months resulted in lacklustre demand for products such as fans, air coolers, 

and air conditioners. The influence of the El Niño effect resulted in an unstable summer across 

India, and while there was an uptick in demand for cooling products in regions affected by 

heatwaves, it proved insufficient to support overall category growth. Economic uncertainty and 

low consumer sentiment, due to steep inflation, further impeded the growth of this category as 

consumers clamped down on discretionary spending or delayed their purchases. While there 

was an increase in demand for premium/mid-level models, the sale of mass market products 

continued to suffer. 

Furthermore, in January 2023, the Bureau of Energy Efficiency (BEE) called for mandatory 

star labelling norms on all ceiling fans sold in India and banned manufacturers from 

producing/selling unstarred fans. While the intent behind this, in the long term, is to lower the 

overall consumption of energy and reduce carbon footprint, in the short term, this regulatory 

change has increased prices of ceiling fans by approximately 8-20%, further dissuading 

purchases, especially in rural areas. On the other hand, sales of air purifiers remained optimistic 

in 2023 due to factors such as worsening air quality, new brand launches, and a decrease in the 

price of entry-level models. 

 

Rising demand for air purifiers due to worsening air quality and new 
brand launches 

Air purifiers continued to experience strong retail volume and value growth in 2023 due to 

factors such as rising pollution, greater consumer awareness, and launches of new models. A 
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product that was previously considered a luxury, is now becoming a necessity among 

consumers due to the deteriorating condition of air quality across major cities and growing 

awareness of health risks associated with indoor air pollution. This is also in line with reduced 

seasonality that is becoming prevalent across the country, whereby consumers are purchasing 

air purifiers year-round (even during periods of low pollution) as opposed to buying only during 

the peak season, which tends to span October and November. 

Another contributing factor that has helped drive growth for this category in 2023 has been a 

higher number of new brand launches from various players. For instance, Dyson expanded its 

portfolio with the launch of Dyson Purifier Cool Gen 1 that is equipped with Dyson’s core 

filtration technology, comprising HEPA H-13 grade filtration and activated carbon to capture 

allergens and ultra-fine particles at a molecular level. Xiaomi also launched the Smart Air 

Purifier 4 in 2023, retailing for INR13,999. It comes equipped with an upgraded filter, larger 

room coverage and quieter design. Sharp also expanded its range with the launch of a 

dehumidifier with an air purifier that comes equipped with patented Plasmacluster Technology 

that claims to supress viruses, offensive odours, and fungi. The decrease in the price of entry-

level air purifiers has also contributed to overall growth as it becomes accessible to a wider 

target audience. 

 

Government initiatives boost local production of air conditioners 

The White Goods Production Linked Incentive (PLI) Scheme launched by the central 

government has resulted in a steady increase in the share of domestically produced air 

conditioners, as players continue to expand their manufacturing footprint in India. LG, for 

instance, became the first player to manufacture its own compressors in India through 

investments of INR300 crore in manufacturing components for air conditioners. Daikin also 

expanded its production through the PLI Scheme by establishing and commencing operations at 

its third manufacturing facility in 2023. Carrier, which currently operates a production facility in 

Haryana, has also pledged to invest USD800 million in India over the forecast period to build its 

local presence and supply chain and capitalise on the opportunity presented by low air 

penetration in the country. 

As players invest in developing manufacturing facilities in India, the local value addition is 

expected to increase from the present 15-20% to 75-80%. Overall, the impact of greater local 

production would translate into reduced imports, lower costs for India consumers, fewer supply 

disruptions and better ability to manage local demand. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Strong growth expected in volume and value terms as temperatures rise 

Demand for air treatment products is expected to gain strong momentum over the forecast 

period due to a variety of factors such as hotter summers, worsening air quality, increasing 

urbanisation, rising disposable incomes and aspiration for a better lifestyle. In 2023, the 

penetration of split air conditioners in India stood at 15% of households, leaving a significant 

opportunity for players to tap into. 

As a result, many players are building backward integrated manufacturing facilities to benefit 

from the PLI scheme and better cater for the growing demand in the country. This would also 

result in lower costs for Indians and the launch of consumer-centric products fitting local 

nuances. The presence of easy financing schemes, such as low-cost EMI and Buy Now Pay 

Later (BNPL) plans, will further bolster growth for the category and incentivise consumers to 

upgrade to better appliances/brands. Lastly, access to 24-hour electricity and increased 
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electrification will result in growing rural penetration, further supporting growth for air treatment 

products such as cooling fans and air coolers. 

 

Premiumisation trend will continue to be a major driver of value growth 

While demand for entry-level air treatment products remained sluggish in 2023, premium/mid-

premium products continued to fare well as Indian consumers increasingly demanded models 

with innovative features, smart connectivity, and better energy efficiency. This trend towards 

premiumisation is expected to continue over the forecast period, as consumers choose to spend 

more on better-quality products that are aesthetically pleasing and offer greater energy 

efficiency. There is also a growing preference for connected and AI integrated air treatment 

devices. According to Euromonitor International’s Voice of the Consumer: Lifestyles Survey 

2023, 36.4% of respondents agree they would rather buy fewer, but higher-quality products. 

This trend is being primarily driven by rising disposable incomes, access to easy financing 

schemes, exposure to global trends, and aspiration for a higher standard of living. It is 

interesting to note that the demand for premium products offer higher specific value is not only 

being driven by urban areas but also from smaller towns/cities. In response to this trend, many 

players are already shifting their focus to expanding their portfolios to include more premium 

offerings. Crompton Greaves, for instance, plans to increase the premium mix of its fans to 

models that include superior designs, make less noise and can be controlled using voice-

enabled devices such as Alexa. 

 

Appliances and electronics specialists to remain dominant distribution 
channel, while e-commerce will likely gain further share 

The distribution of air treatment products in India is likely to remain dominated by appliances 

and electronics specialists over the forecast period, since local consumers prefer to experience 

the physical product and talk to in-store experts before making a purchasing decision. This is 

especially true for products such as air conditioners, for which the penetration is still quite low 

and there are many first-time buyers who value being able to see or try the product beforehand. 

According to Euromonitor International’s Voice of the Consumer: Lifestyles Survey 2023, 31% of 

respondents agree that seeing or trying before buying is one of the reasons for shopping in-

store. 

Nevertheless, e-commerce is expected to gain further penetration of the category over the 

forecast period due to factors such as greater convenience, access to better deals/discounts, 

wider and more exclusive product ranges and the option to pay through monthly instalments. 

The channel is expected to perform well for products such as cooling fans, as they are relatively 

inexpensive and small, and thus can be easily purchased online. 

 

 

CATEGORY DATA 
 

Table 1 Sales of Air Treatment Products by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Air Treatment Products 50,182.3 53,348.7 45,080.6 43,227.9 48,341.2 50,297.8 
- Air Purifiers 157.2 190.6 196.3 206.3 221.5 240.4 
- Cooling 50,025.0 53,158.1 44,884.4 43,021.6 48,119.7 50,057.5 
-- Air Conditioners 5,213.9 5,418.5 4,592.7 4,742.9 6,525.9 6,627.4 
--- Portable Room Air - - - - - - 
    Conditioners       
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--- Split Air 4,627.9 4,944.9 4,247.9 4,445.8 6,254.4 6,378.2 
    Conditioners       
--- Window Air 586.0 473.6 344.9 297.1 271.6 249.2 
    Conditioners       
-- Air Coolers 2,696.8 2,892.1 2,003.7 2,291.9 2,720.8 2,811.7 
-- Cooling Fans 42,114.3 44,847.5 38,287.9 35,986.8 38,872.9 40,618.3 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 2 Sales of Air Treatment Products by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Air Treatment Products 358,362.4 380,351.9 318,018.5 371,661.7 529,383.5 570,549.8 
- Air Purifiers 3,114.8 2,973.5 3,156.1 3,621.2 4,191.0 4,801.4 
- Cooling 355,247.7 377,378.4 314,862.4 368,040.5 525,192.5 565,748.4 
-- Air Conditioners 260,466.0 274,708.3 228,536.5 276,105.7 415,689.3 443,844.8 
--- Portable Room Air - - - - - - 
    Conditioners       
--- Split Air 240,461.0 258,344.0 216,866.0 264,989.0 404,659.8 433,201.7 
    Conditioners       
--- Window Air 20,005.0 16,364.3 11,670.5 11,116.7 11,029.6 10,643.1 
    Conditioners       
-- Air Coolers 15,379.9 17,362.6 12,791.0 16,163.6 20,747.0 22,619.2 
-- Cooling Fans 79,401.8 85,307.6 73,534.9 75,771.2 88,756.1 99,284.4 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 3 Sales of Air Treatment Products by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Air Treatment Products 4.0 0.0 0.2 
- Air Purifiers 8.5 8.9 52.9 
- Cooling 4.0 0.0 0.1 
-- Air Conditioners 1.6 4.9 27.1 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 2.0 6.6 37.8 
--- Window Air Conditioners -8.2 -15.7 -57.5 
-- Air Coolers 3.3 0.8 4.3 
-- Cooling Fans 4.5 -0.7 -3.6 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Sales of Air Treatment Products by Category: % Value Growth 2018-2023 

 

% current value growth 
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 2022/23 2018-23 CAGR 2018/23 Total 
 
Air Treatment Products 7.8 9.7 59.2 
- Air Purifiers 14.6 9.0 54.1 
- Cooling 7.7 9.8 59.3 
-- Air Conditioners 6.8 11.2 70.4 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 7.1 12.5 80.2 
--- Window Air Conditioners -3.5 -11.9 -46.8 
-- Air Coolers 9.0 8.0 47.1 
-- Cooling Fans 11.9 4.6 25.0 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 Sales of Air Conditioners by Connected Appliances: % Volume 2019-2023 

 

% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 NBO Company Shares of Air Treatment Products: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Crompton Greaves Consumer 23.7 24.4 24.0 23.3 23.5 
    Electricals Ltd      
Usha International Ltd 14.9 14.9 14.6 14.1 14.2 
Havells India Ltd 8.9 9.2 9.3 9.3 9.4 
Bajaj Electricals Ltd 8.6 8.7 8.8 8.7 8.9 
Orient Electric Ltd 8.1 8.2 7.9 7.4 7.5 
Khaitan Electricals Ltd 6.1 6.1 6.0 5.8 5.8 
Voltas Ltd 2.3 2.2 2.4 2.9 2.8 
LG Electronics India Pvt 1.6 1.7 1.9 2.4 2.3 
    Ltd      
Symphony Ltd 2.1 1.8 2.1 2.3 2.3 
Daikin Airconditioning 0.8 0.9 0.9 1.3 1.3 
    India Pvt Ltd      
Samsung India Electronics 0.8 0.9 1.0 1.2 1.2 
    Pvt Ltd      
Panasonic Home Appliances 0.6 0.6 0.7 0.9 0.9 
    India Co Ltd      
Haier Appliances India 0.6 0.6 0.7 0.8 0.8 
    Pvt Ltd      
Kenstar Kitchen 1.0 0.8 0.8 0.7 0.7 
    Appliances India Ltd      
Hitachi Home & Life 0.7 0.5 0.5 0.6 0.6 
    Solutions (India) Ltd      
Godrej & Boyce Mfg Co Ltd 0.5 0.4 0.5 0.6 0.6 
Polar Industries Ltd 0.9 0.8 0.6 0.5 0.4 
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Blue Star Ltd 0.3 0.3 0.3 0.4 0.4 
Whirlpool of India Ltd 0.2 0.2 0.2 0.3 0.3 
Philips India Ltd 0.1 0.2 0.2 0.2 0.2 
Carrier Midea India Pvt Ltd 0.1 0.1 0.1 0.1 0.1 
Electrolux AB 0.1 0.1 0.1 0.1 0.1 
Videocon Industries Ltd 0.2 0.0 - - - 
Crompton Greaves Ltd - - - - - 
Fedders Lloyd Corp Ltd - - - - - 
Others 16.9 16.3 16.4 16.3 15.9 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 LBN Brand Shares of Air Treatment Products: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Crompton Crompton Greaves Consumer 24.4 24.0 23.3 23.5 
 Electricals Ltd     
Usha Usha International Ltd 14.9 14.6 14.1 14.2 
Bajaj Bajaj Electricals Ltd 8.7 8.8 8.7 8.9 
Havells Havells India Ltd 8.3 8.3 8.2 8.3 
Orient Orient Electric Ltd 8.2 7.9 7.4 7.5 
Khaitan Khaitan Electricals Ltd 6.1 6.0 5.8 5.8 
Voltas (Tata Group) Voltas Ltd 2.2 2.4 2.9 2.8 
LG (LG Corp) LG Electronics India Pvt Ltd 1.7 1.9 2.4 2.3 
Symphony Symphony Ltd 1.8 2.1 2.3 2.3 
Daikin (Daikin Daikin Airconditioning 0.9 0.9 1.3 1.3 
    Industries Ltd) India Pvt Ltd     
Samsung (Samsung Corp) Samsung India Electronics 0.9 1.0 1.2 1.2 
 Pvt Ltd     
Lloyd Havells India Ltd 0.9 0.9 1.1 1.1 
Panasonic (Panasonic Panasonic Home Appliances 0.6 0.7 0.9 0.9 
    Corp) India Co Ltd     
Haier (Haier Group) Haier Appliances India 0.6 0.7 0.8 0.8 
 Pvt Ltd     
Kenstar (Videocon Kenstar Kitchen 0.8 0.8 0.7 0.7 
    Industries Ltd) Appliances India Ltd     
Hitachi (Johnson Hitachi Home & Life 0.5 0.5 0.6 0.6 
    Controls Inc) Solutions (India) Ltd     
Godrej Godrej & Boyce Mfg Co Ltd 0.4 0.5 0.6 0.6 
Polar Polar Industries Ltd 0.8 0.6 0.5 0.4 
Blue Star Blue Star Ltd 0.3 0.3 0.4 0.4 
Whirlpool (Whirlpool Whirlpool of India Ltd 0.2 0.2 0.3 0.3 
    Corp)      
Philips (Versuni Philips India Ltd - - - 0.2 
    Holding BV)      
Carrier (Midea Group Carrier Midea India Pvt Ltd 0.1 0.1 0.1 0.1 
    Co Ltd)      
Electrolux Electrolux AB 0.1 0.1 0.1 0.1 
Philips (Philips Philips India Ltd - 0.2 0.2 - 
    Domestic Appliance)      
Philips (Koninklijke Philips India Ltd 0.2 - - - 
    Philips NV)      
Videocon Videocon Industries Ltd 0.0 - - - 
Crompton Crompton Greaves Ltd - - - - 
Lloyd Fedders Lloyd Corp Ltd - - - - 
Hitachi (Hitachi Ltd) Hitachi Home & Life - - - - 
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 Solutions (India) Ltd     
Others Others 16.3 16.4 16.3 15.9 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 8 Distribution of Air Treatment Products by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 95.4 94.3 88.5 85.6 83.9 80.9 
-- Grocery Retailers 4.1 4.8 2.7 2.8 2.8 2.9 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 4.1 4.8 2.7 2.8 2.8 2.9 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 91.3 89.4 85.7 82.8 81.1 78.0 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 91.3 89.4 85.7 82.8 81.1 78.0 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling 0.0 0.0 0.0 0.0 0.0 0.0 
- Retail E-Commerce 4.6 5.7 11.5 14.4 16.1 19.1 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 9 Production of Air Conditioners: Total Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Air Conditioners – 2,855.9 3,073.2 1,818.4 1,670.2 1,861.6 2,091.3 
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    Production       

Source: Euromonitor International from trade sources/national statistics 
Note: ‘-’ indicates data not available 

 

 

Table 10 Forecast Sales of Air Treatment Products by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Air Treatment Products 50,297.8 53,191.3 56,961.0 60,556.0 63,825.0 66,807.6 
- Air Purifiers 240.4 261.6 285.4 308.4 330.4 351.7 
- Cooling 50,057.5 52,929.7 56,675.6 60,247.6 63,494.7 66,455.9 
-- Air Conditioners 6,627.4 6,898.9 7,456.6 8,180.1 8,921.3 9,698.3 
--- Portable Room Air - - - - - - 
    Conditioners       
--- Split Air 6,378.2 6,665.9 7,234.6 7,966.0 8,713.1 9,494.6 
    Conditioners       
--- Window Air 249.2 233.1 222.0 214.1 208.3 203.7 
    Conditioners       
-- Air Coolers 2,811.7 2,930.7 3,093.3 3,257.4 3,408.1 3,545.8 
-- Cooling Fans 40,618.3 43,100.1 46,125.7 48,810.2 51,165.2 53,211.8 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 11 Forecast Sales of Air Treatment Products by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Air Treatment Products 570,549.8 598,064.1 645,388.7 701,189.1 754,502.8 805,833.8 
- Air Purifiers 4,801.4 5,258.0 5,781.6 6,286.6 6,721.0 7,075.4 
- Cooling 565,748.4 592,806.0 639,607.1 694,902.5 747,781.8 798,758.4 
-- Air Conditioners 443,844.8 462,037.4 499,220.1 546,611.6 593,506.8 640,299.2 
--- Portable Room Air - - - - - - 
    Conditioners       
--- Split Air 433,201.7 452,089.9 489,768.9 537,573.5 584,832.6 631,969.8 
    Conditioners       
--- Window Air 10,643.1 9,947.5 9,451.2 9,038.1 8,674.2 8,329.4 
    Conditioners       
-- Air Coolers 22,619.2 23,638.9 24,930.0 26,089.3 26,983.1 27,625.8 
-- Cooling Fans 99,284.4 107,129.8 115,457.1 122,201.6 127,291.9 130,833.4 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 12 Forecast Sales of Air Treatment Products by Category: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Air Treatment Products 5.8 5.8 32.8 
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- Air Purifiers 8.8 7.9 46.3 
- Cooling 5.7 5.8 32.8 
-- Air Conditioners 4.1 7.9 46.3 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 4.5 8.3 48.9 
--- Window Air Conditioners -6.5 -4.0 -18.3 
-- Air Coolers 4.2 4.7 26.1 
-- Cooling Fans 6.1 5.5 31.0 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 13 Forecast Sales of Air Treatment Products by Category: % Value Growth 2023-
2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Air Treatment Products 4.8 7.1 41.2 
- Air Purifiers 9.5 8.1 47.4 
- Cooling 4.8 7.1 41.2 
-- Air Conditioners 4.1 7.6 44.3 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 4.4 7.8 45.9 
--- Window Air Conditioners -6.5 -4.8 -21.7 
-- Air Coolers 4.5 4.1 22.1 
-- Cooling Fans 7.9 5.7 31.8 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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CONSUMER APPLIANCES IN INDIA - 
INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Consumer appliances in 2023: The big picture 

After a year of healthy growth in 2022, the demand for consumer appliances in India notably 

slowed in 2023, hindered by inflationary pressures and a cost-of-living crisis. This was one of 

the key themes that plagued the industry during the year. Several categories reported 

dampened growth, especially due to lower sales for entry-level products and softened rural 

demand. Many consumers also chose to divert their share of wallet away from spending on 

durables to essential goods, further impacting growth. Other factors such as an unusually rainy 

season during the summer also dampened growth for cooling products such as air conditioners 

and air coolers, along with refrigeration appliances. 

Some of the more dynamic performers within small appliances were air purifiers and personal 

care appliances. Air purifiers experienced strong retail volume growth in 2023 due to the 

worsening air quality in India and increasing consumer awareness. There has also been a 

weakening of seasonality, whereby these products are being purchased year-round as opposed 

to only during the peak season of October and November. Personal care appliances benefited 

from factors such as greater mobility and back-to-office policies. As personal appearance and 

grooming came back into focus and became increasingly important, hair care appliances and 

body shavers witnessed solid growth. In terms of major appliances, large cooking appliances 

such as cooker hoods continued to experience strong growth, albeit from a smaller base. This 

was mainly due to growing urbanisation, increasing consumer awareness, greater demand for 

modular kitchens, and a growing need to maximise space in an aesthetic manner. As an 

increasing number of Indians move into apartments, they are finding space for products such as 

cooker hoods to help eliminate odours from the kitchen, which proves essential for Indian 

cooking since it is heavily oil-based. 

 

2023 key trends 

In 2023, there were several key overarching themes that impacted consumer appliances in 

India. Growing traction towards smart and connected appliances was one of them. The share of 

smart appliances within overall sales of consumer appliances remained fairly low in 2023, but an 

expanding mid-income population, growing disposable incomes, and greater aspirational 

demand for high-tech products will likely bring these products into greater focus in the coming 

years. As a result, an increasing number of players are launching appliances which are 

compatible with smartphone apps and Wi-Fi. For example, brands such as LG, Haier, and 

Samsung all launched new smart appliances in India in 2023. 

The premiumisation trend evident across mid- to high-income groups was another growth 

driver for the industry in 2023. Consumers increasingly searched for technologically-advanced, 

innovative products that are durable and have better aesthetic value. The growing presence of 

financing schemes such as no-cost EMI and Buy Now Pay Later (BNPL) plans also allowed 

consumers to shift to buying marginally more expensive models of appliances. This trend was 

more prominent across categories such as home laundry appliances and refrigeration 

appliances, as consumers sought products with greater capacity whilst being more energy 

efficient. 
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Lastly, the growing trend towards localisation also positively impacted the industry as players 

increasingly invested in building new manufacturing facilities in India or expanded existing ones. 

As a result, many new products launched during the year by prominent brands such as LG, 

Haier, Samsung, were made in India. Setting up production facilities benefits both players and 

consumers alike. It translates into better demand planning for players and since they are closer 

to the market, they can customise offerings to suit local preferences. On the other hand, 

consumers can benefit from lower costs and fewer stockout events. 

 

Competitive landscape 

In major appliances, the competitive landscape remained consolidated with LG Electronics 

India and Samsung India Electronics maintaining their lead, and together accounting for almost 

half of retail volume sales. They are able to maintain this lead through their wide distribution 

networks, frequent product launches, expansive product portfolios across different price points, 

and localised offerings. In 2023, both remained relevant to Indian consumers through new 

product launches that focused on smart connectivity and premiumisation. 

In small appliances, Bajaj Electricals and Crompton Greaves Consumer Electricals continued 

to lead in retail volume terms. The category remains far more fragmented compared to major 

appliances, with these players holding lower, albeit double-digit, retail volume share. In 2023, 

both players refocused their product portfolios to include more premium, high-end items to cater 

for a wider market, and target consumers through multiple price points. While share for both of 

these players remained solid in 2023, greater fragmentation was evident with the entry of new, 

smaller players. This is mainly because the Indian market remains highly underpenetrated 

compared to other countries and therefore, there is significant potential for brands, both new 

and established, to tap into. This trend is expected to continue over the forecast period as 

players come to realise the abundant business opportunities in India. 

 

Retailing developments 

In 2023, as mobility increased and consumer confidence in visiting stores returned, offline 

distribution channel appliances and electronics specialists retained its dominance within 

consumer appliances, since many consumers in India still value the ability to see the product 

physically before making a purchasing decision. This was especially the case for newer 

categories such as dishwashers and large cooking appliances, which have low awareness and 

a high touch-and-feel factor. Purchasing decisions for major appliances, in particular, are usually 

carefully considered, instead of based on impulse. This is because most of the products are big-

ticket items with a longer decision-making journey, making offline stores a most popular channel 

of distribution. 

However in recent years, especially since the pandemic, e-commerce has gained increasing 

prominence due to factors such as wider variety, easy comparisons, greater convenience, and 

access to exclusive deals and offers. This is especially the case for appliances with which 

consumers are now more familiar and have high awareness of. Rising internet and smartphone 

penetration has also played a vital role in boosting the growth of e-commerce. With abundance 

of information online and ability to easily access it, consumers can now research a product 

thoroughly before purchase. E-commerce also provides consumers living in Tier 2/Tier 3 areas 

with a greater number of options since the penetration of offline stores in these areas remains 

limited. 

Many local consumers are also increasingly adopting omnichannel retailing strategies, where 

they utilise both the online and offline experience to make the final purchasing decision. With 

access to product information and user reviews online, consumers may visit a physical store 

with certain choices/requirements in mind. The final decision is either made offline in stores or 
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online after seeing the product in its physical form. As a result, many players are strengthening 

their omnichannel consumer experience by expanding offline stores as well as building an 

online presence. 

 

What next for consumer appliances? 

Over the forecast period, solid growth is expected for consumer appliances in India, with 

varying performances by different categories. Further growth will be driven by an improving 

economic situation and easing of inflationary pressures. In India, the industry presents 

substantial growth opportunities due to the low penetration rates across various categories. 

Factors such as increasing disposable incomes, rising awareness, and growing aspirational 

demand is also expected to contribute to the optimistic outlook for this industry. Additionally, the 

expansion of distribution networks by numerous brands and the widespread availability of e-

commerce platforms will continue to facilitate improved accessibility for consumers, especially in 

smaller towns and cities. 

As a higher number of women join the workforce and lead increasingly busy lifestyles, the 

demand for products that offer convenience and time-saving benefits, such as small cooking 

appliances and food preparation appliances, is expected to increase. Shifting lifestyles will also 

contribute to growth over the forecast period. For example, in major appliances, categories such 

as large cooking appliances and home laundry appliances are expected to record robust growth 

as demand for modular kitchens rises and consumers want to upgrade to the latest 

models/technologies. On the other hand, categories such as microwaves, dishwashers, and 

vacuum cleaners are expected to show muted growth over the forecast period, despite low 

penetration rates, due to the widespread availability and affordability of domestic help, which 

makes these appliances less appealing. 

 

 

MARKET INDICATORS 
 

Table 14 Household Penetration of Selected Total Stock Consumer Appliances by 
Category 2018-2024 

 

% households 
 2018 2019 2020 2021 2022 2023 
 
Dishwashers 0.1 0.1 0.1 0.2 0.2 0.3 
Automatic Dryers - - - - - - 
Automatic Washer Dryers 0.0 0.0 0.0 0.0 0.0 0.0 
Automatic Washing 5.9 6.4 6.8 7.2 7.6 8.6 
    Machines       
Semi-Automatic Washing 11.5 12.0 12.4 12.8 13.2 14.4 
    Machines       
Built-in Hobs 0.6 0.7 0.7 0.7 0.8 0.9 
Ovens 0.3 0.3 0.4 0.4 0.4 0.4 
Cooker Hoods 1.5 1.7 1.9 2.1 2.4 2.9 
Cookers 0.0 0.0 0.0 0.0 0.0 0.0 
Range Cookers - - - - - - 
Microwaves 3.2 3.3 3.4 3.4 3.4 3.5 
Electric Wine Coolers/ - - - - - - 
    Chillers       
Freezers - - - - - - 
Fridge Freezers 29.8 32.2 34.3 36.2 38.1 41.8 
Fridges 0.1 0.1 0.1 0.1 0.1 0.1 
Portable Room Air - - - - - - 
    Conditioners       
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Split Air Conditioners 9.7 10.7 11.5 12.2 13.1 15.1 
Window Air Conditioners 2.7 2.5 2.3 2.1 1.9 1.7 
Cooling Fans 87.2 91.0 93.3 93.8 93.9 100.1 
Food Preparation 25.0 26.3 27.4 28.0 28.4 31.1 
    Appliances       
Heating Appliances 2.2 2.2 2.3 2.3 2.3 2.3 
Irons 31.9 34.4 35.7 35.6 35.3 37.7 
Body Shavers 2.5 2.8 3.1 3.4 3.8 4.1 
Hair Care Appliances 7.4 8.1 9.2 10.9 12.8 14.2 
Coffee Machines 0.4 0.4 0.4 0.4 0.4 0.4 
Freestanding Hobs 30.7 31.5 32.2 32.7 33.3 36.1 
Cylinder Vacuum Cleaners 0.6 0.6 0.6 0.6 0.6 0.7 
Handheld Vacuum Cleaners 0.1 0.1 0.1 0.1 0.1 0.1 
Stick Vacuum Cleaners - - - - - - 
Upright Vacuum Cleaners - - - - - - 
Robotic Vacuum Cleaners - - - - - - 
 
 2024      
 
Dishwashers 0.3      
Automatic Dryers -      
Automatic Washer Dryers 0.0      
Automatic Washing 9.1      
    Machines       
Semi-Automatic Washing 14.9      
    Machines       
Built-in Hobs 0.9      
Ovens 0.4      
Cooker Hoods 3.2      
Cookers 0.0      
Range Cookers -      
Microwaves 3.4      
Electric Wine Coolers/ -      
    Chillers       
Freezers -      
Fridge Freezers 43.1      
Fridges 0.1      
Portable Room Air -      
    Conditioners       
Split Air Conditioners 16.2      
Window Air Conditioners 1.5      
Cooling Fans 100.4      
Food Preparation 31.0      
    Appliances       
Heating Appliances 2.2      
Irons 37.5      
Body Shavers 4.4      
Hair Care Appliances 15.1      
Coffee Machines 0.4      
Freestanding Hobs 36.7      
Cylinder Vacuum Cleaners 0.7      
Handheld Vacuum Cleaners 0.2      
Stick Vacuum Cleaners -      
Upright Vacuum Cleaners -      
Robotic Vacuum Cleaners -      

Source: Euromonitor International from official statistics, trade associations, trade interviews 

 

 

Table 15 Replacement Cycles of Consumer Appliances by Category 2018-2024 
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Replacement cycles - years 
 2018 2019 2020 2021 2022 2023 
 
Dishwashers 8.0 8.0 8.0 8.0 8.0 8.0 
Automatic Washer Dryers 9.0 9.0 9.0 9.0 9.0 9.0 
Automatic Washing 9.0 9.0 9.0 9.0 9.0 9.0 
    Machines       
Semi-Automatic Washing 9.0 9.0 9.0 9.0 9.0 9.0 
    Machines       
Built-in Hobs 10.0 10.0 10.0 10.0 10.0 10.0 
Ovens 10.0 10.0 10.0 10.0 10.0 10.0 
Cooker Hoods 9.0 9.0 9.0 9.0 9.0 9.0 
Cookers 11.0 12.0 12.0 12.0 12.0 12.0 
Microwaves 7.0 6.0 6.0 6.0 6.0 6.0 
Fridge Freezers 10.0 10.0 10.0 10.0 10.0 10.0 
Fridges 8.0 8.0 8.0 8.0 8.0 8.0 
Split Air Conditioners 9.0 9.0 9.0 9.0 9.0 9.0 
Window Air Conditioners 9.0 9.0 9.0 9.0 9.0 9.0 
Cooling Fans 7.0 7.0 7.0 7.0 7.0 7.0 
Food Preparation 5.0 5.0 5.0 5.0 5.0 5.0 
    Appliances       
Heating Appliances 6.0 6.0 6.0 7.0 7.0 7.0 
Irons 6.0 6.0 6.0 6.0 6.0 6.0 
Body Shavers 3.0 3.0 3.0 3.0 3.0 3.0 
Hair Care Appliances 4.0 4.0 4.0 4.0 4.0 4.0 
Coffee Machines 4.0 4.0 4.0 4.0 4.0 4.0 
Freestanding Hobs 8.0 8.0 8.0 8.0 8.0 8.0 
Cylinder Vacuum Cleaners 5.0 5.0 5.0 5.0 5.0 5.0 
Handheld Vacuum Cleaners 5.0 5.0 5.0 5.0 5.0 5.0 
 
 2024      
 
Dishwashers 8.0      
Automatic Washer Dryers 9.0      
Automatic Washing 9.0      
    Machines       
Semi-Automatic Washing 9.0      
    Machines       
Built-in Hobs 10.0      
Ovens 10.0      
Cooker Hoods 9.0      
Cookers 12.0      
Microwaves 6.0      
Fridge Freezers 10.0      
Fridges 8.0      
Split Air Conditioners 9.0      
Window Air Conditioners 9.0      
Cooling Fans 7.0      
Food Preparation 5.0      
    Appliances       
Heating Appliances 7.0      
Irons 6.0      
Body Shavers 3.0      
Hair Care Appliances 4.0      
Coffee Machines 4.0      
Freestanding Hobs 8.0      
Cylinder Vacuum Cleaners 5.0      
Handheld Vacuum Cleaners 5.0      

Source: Euromonitor International from official statistics, trade associations, trade interviews 
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MARKET DATA 
 

Table 16 Sales of Consumer Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Consumer Appliances 138,385.1 148,466.8 133,867.1 132,463.8 143,184.9 148,781.7 
Major Appliances 22,442.7 24,049.7 22,702.3 23,401.4 24,942.0 25,969.4 
Small Appliances 115,942.4 124,417.0 111,164.8 109,062.4 118,242.9 122,812.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 17 Sales of Consumer Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Consumer Appliances 914,439.5 993,533.7 909,531.3 1,064,308.7 1,323,881.9 1,428,098.0 
Major Appliances 391,973.7 436,668.3 415,315.1 500,865.3 581,392.2 628,745.9 
Small Appliances 522,465.8 556,865.4 494,216.2 563,443.4 742,489.7 799,352.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 18 Sales of Consumer Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Consumer Appliances 3.9 1.5 7.5 
Major Appliances 4.1 3.0 15.7 
Small Appliances 3.9 1.2 5.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 19 Sales of Consumer Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Consumer Appliances 7.9 9.3 56.2 
Major Appliances 8.1 9.9 60.4 
Small Appliances 7.7 8.9 53.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 20 Sales of Major Appliances by Category and Built-in/Freestanding Split: Volume 
2018-2023 

 

'000 units 

Data removed from sample 

 

Data removed from sample 

 

Data removed from sample 

 

Data removed from sample 

 



A I R  T R E A T M E N T  P R O D U C T S  I N  I N D I A  P a s s p o r t  16 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 2018 2019 2020 2021 2022 2023 
 
Major Appliances 22,442.7 24,049.7 22,702.3 23,401.4 24,942.0 25,969.4 
Built-In Major Appliances 366.8 393.2 375.9 387.0 414.4 442.6 
Freestanding Major 22,075.9 23,656.6 22,326.3 23,014.4 24,527.7 25,526.8 
    Appliances       
Dishwashers 56.4 61.1 120.2 144.3 147.3 151.4 
- Built-in Dishwashers - - - - - - 
- Freestanding 56.4 61.1 120.2 144.3 147.3 151.4 
    Dishwashers       
Home Laundry Appliances 7,410.3 7,936.1 7,503.9 7,705.5 8,324.8 8,868.4 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 7,410.3 7,936.1 7,503.9 7,705.5 8,324.8 8,868.4 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 5.8 6.0 3.3 3.5 3.9 4.3 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 5.8 6.0 3.3 3.5 3.9 4.3 
    Automatic Washer Dryers       
- Automatic Washing 2,827.0 3,111.2 2,915.0 2,977.0 3,239.0 3,479.5 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 2,827.0 3,111.2 2,915.0 2,977.0 3,239.0 3,479.5 
    Automatic Washing       
    Machines       
- Semi-Automatic 4,577.4 4,818.9 4,585.7 4,725.1 5,081.8 5,384.7 
    Washing Machines       
Large Cooking Appliances 1,194.0 1,318.7 1,357.3 1,499.6 1,701.0 1,878.9 
- Built-in Large 366.8 393.2 375.9 387.0 414.4 442.6 
    Cooking Appliances       
- Freestanding Large 827.1 925.5 981.4 1,112.6 1,286.7 1,436.3 
    Cooking Appliances       
- Built-in Hobs 244.9 263.6 278.2 301.0 323.4 345.6 
- Ovens 122.0 129.6 97.7 86.0 91.0 96.9 
- Cooker Hoods 818.7 917.0 974.5 1,106.3 1,280.0 1,429.3 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 818.7 917.0 974.5 1,106.3 1,280.0 1,429.3 
    Hoods       
- Cookers 8.4 8.5 6.9 6.3 6.7 7.1 
- Range Cookers - - - - - - 
Microwaves 1,447.9 1,375.2 1,387.3 1,376.3 1,385.6 1,397.9 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 1,447.9 1,375.2 1,387.3 1,376.3 1,385.6 1,397.9 
Refrigeration Appliances 12,334.1 13,358.7 12,333.5 12,675.6 13,383.4 13,672.8 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 12,334.1 13,358.7 12,333.5 12,675.6 13,383.4 13,672.8 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
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    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 12,286.7 13,317.3 12,308.9 12,663.3 13,375.7 13,667.2 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 12,286.7 13,317.3 12,308.9 12,663.3 13,375.7 13,667.2 
    Freezers       
- Fridges 47.4 41.4 24.7 12.3 7.8 5.5 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 47.4 41.4 24.7 12.3 7.8 5.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 21 Sales of Major Appliances by Category and Built-in/Freestanding Split: Value 
2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Major Appliances 391,973.7 436,668.3 415,315.1 500,865.3 581,392.2 628,745.9 
Built-In Major Appliances 9,140.0 9,475.2 8,723.9 9,952.6 11,477.8 12,896.1 
Freestanding Major 382,833.8 427,193.1 406,591.2 490,912.7 569,914.5 615,849.9 
    Appliances       
Dishwashers 1,920.9 2,112.7 4,254.9 5,606.0 6,359.4 7,019.9 
- Built-in Dishwashers - - - - - - 
- Freestanding 1,920.9 2,112.7 4,254.9 5,606.0 6,359.4 7,019.9 
    Dishwashers       
Home Laundry Appliances 120,775.9 129,277.0 122,901.4 145,850.0 172,211.1 195,006.3 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 120,775.9 129,277.0 122,901.4 145,850.0 172,211.1 195,006.3 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 366.2 373.6 201.9 241.9 296.3 339.5 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 366.2 373.6 201.9 241.9 296.3 339.5 
    Automatic Washer Dryers       
- Automatic Washing 66,835.2 71,679.4 68,016.4 80,033.3 94,834.7 107,627.2 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 66,835.2 71,679.4 68,016.4 80,033.3 94,834.7 107,627.2 
    Automatic Washing       
    Machines       
- Semi-Automatic 53,574.6 57,224.1 54,683.1 65,574.9 77,080.0 87,039.6 
    Washing Machines       
Large Cooking Appliances 22,201.9 23,862.9 23,588.3 29,075.4 34,644.4 39,768.7 
- Built-in Large 9,140.0 9,475.2 8,723.9 9,952.6 11,477.8 12,896.1 
    Cooking Appliances       
- Freestanding Large 13,062.0 14,387.7 14,864.3 19,122.8 23,166.6 26,872.6 
    Cooking Appliances       
- Built-in Hobs 4,350.2 4,589.8 4,984.2 6,154.2 7,142.4 8,036.7 
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- Ovens 4,789.7 4,885.5 3,739.8 3,798.4 4,335.4 4,859.4 
- Cooker Hoods 12,781.0 14,095.1 14,623.4 18,873.1 22,871.0 26,530.6 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 12,781.0 14,095.1 14,623.4 18,873.1 22,871.0 26,530.6 
    Hoods       
- Cookers 281.0 292.6 240.9 249.7 295.5 342.0 
- Range Cookers - - - - - - 
Microwaves 16,984.6 15,231.0 14,868.5 16,233.5 17,734.3 18,975.6 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 16,984.6 15,231.0 14,868.5 16,233.5 17,734.3 18,975.6 
Refrigeration Appliances 230,090.3 266,184.7 249,702.0 304,100.3 350,443.0 367,975.5 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 230,090.3 266,184.7 249,702.0 304,100.3 350,443.0 367,975.5 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 229,683.0 265,827.0 249,487.0 303,976.0 350,356.7 367,910.8 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 229,683.0 265,827.0 249,487.0 303,976.0 350,356.7 367,910.8 
    Freezers       
- Fridges 407.3 357.7 215.0 124.3 86.4 64.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 407.3 357.7 215.0 124.3 86.4 64.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 22 Sales of Major Appliances by Category and Built-in/Freestanding Split: % 
Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Major Appliances 4.1 3.0 15.7 
Built-In Major Appliances 6.8 3.8 20.6 
Freestanding Major Appliances 4.1 2.9 15.6 
Dishwashers 2.8 21.8 168.5 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 2.8 21.8 168.5 
Home Laundry Appliances 6.5 3.7 19.7 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.5 3.7 19.7 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 8.8 -6.2 -27.3 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 8.8 -6.2 -27.3 
- Automatic Washing Machines 7.4 4.2 23.1 
-- Built-in Automatic Washing Machines - - - 
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-- Freestanding Automatic Washing Machines 7.4 4.2 23.1 
- Semi-Automatic Washing Machines 6.0 3.3 17.6 
Large Cooking Appliances 10.5 9.5 57.4 
- Built-in Large Cooking Appliances 6.8 3.8 20.6 
- Freestanding Large Cooking Appliances 11.6 11.7 73.6 
- Built-in Hobs 6.9 7.1 41.2 
- Ovens 6.5 -4.5 -20.5 
- Cooker Hoods 11.7 11.8 74.6 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 11.7 11.8 74.6 
- Cookers 6.0 -3.4 -15.9 
- Range Cookers - - - 
Microwaves 0.9 -0.7 -3.5 
- Built-in Microwaves - - - 
- Freestanding Microwaves 0.9 -0.7 -3.5 
Refrigeration Appliances 2.2 2.1 10.9 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 2.2 2.1 10.9 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 2.2 2.2 11.2 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 2.2 2.2 11.2 
- Fridges -28.7 -34.9 -88.3 
-- Built-in Fridges - - - 
-- Freestanding Fridges -28.7 -34.9 -88.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 23 Sales of Major Appliances by Category and Built-in/Freestanding Split: % Value 
Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Major Appliances 8.1 9.9 60.4 
Built-In Major Appliances 12.4 7.1 41.1 
Freestanding Major Appliances 8.1 10.0 60.9 
Dishwashers 10.4 29.6 265.4 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 10.4 29.6 265.4 
Home Laundry Appliances 13.2 10.1 61.5 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 13.2 10.1 61.5 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 14.6 -1.5 -7.3 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 14.6 -1.5 -7.3 
- Automatic Washing Machines 13.5 10.0 61.0 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 13.5 10.0 61.0 
- Semi-Automatic Washing Machines 12.9 10.2 62.5 
Large Cooking Appliances 14.8 12.4 79.1 
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- Built-in Large Cooking Appliances 12.4 7.1 41.1 
- Freestanding Large Cooking Appliances 16.0 15.5 105.7 
- Built-in Hobs 12.5 13.1 84.7 
- Ovens 12.1 0.3 1.5 
- Cooker Hoods 16.0 15.7 107.6 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 16.0 15.7 107.6 
- Cookers 15.7 4.0 21.7 
- Range Cookers - - - 
Microwaves 7.0 2.2 11.7 
- Built-in Microwaves - - - 
- Freestanding Microwaves 7.0 2.2 11.7 
Refrigeration Appliances 5.0 9.8 59.9 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 5.0 9.8 59.9 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 5.0 9.9 60.2 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 5.0 9.9 60.2 
- Fridges -25.0 -30.8 -84.1 
-- Built-in Fridges - - - 
-- Freestanding Fridges -25.0 -30.8 -84.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 24 Sales of Small Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Small Appliances 115,942.4 124,417.0 111,164.8 109,062.4 118,242.9 122,812.3 
Air Treatment Products 50,182.3 53,348.7 45,080.6 43,227.9 48,341.2 50,297.8 
Food Preparation 16,392.5 17,644.0 16,782.8 16,426.4 16,856.9 17,066.1 
    Appliances       
Heating Appliances 1,311.9 1,332.3 1,028.8 898.9 877.9 872.0 
Irons 19,206.1 20,763.7 15,508.4 14,464.7 16,569.3 17,568.7 
Personal Care Appliances 10,713.0 12,091.3 13,495.9 14,579.7 15,592.6 16,594.1 
Small Cooking Appliances 17,733.8 18,824.1 18,836.3 19,018.0 19,546.6 19,946.0 
Vacuum Cleaners 402.9 412.9 431.9 446.9 458.3 467.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 25 Sales of Small Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Small Appliances 522,465.8 556,865.4 494,216.2 563,443.4 742,489.7 799,352.0 
Air Treatment Products 358,362.4 380,351.9 318,018.5 371,661.7 529,383.5 570,549.8 
Food Preparation 54,382.8 57,929.9 56,069.8 59,378.9 65,034.1 68,209.4 
    Appliances       
Heating Appliances 3,176.4 3,219.8 2,519.4 2,361.5 2,464.9 2,579.5 
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Irons 11,496.8 12,411.7 9,538.3 9,973.7 12,553.6 13,977.6 
Personal Care Appliances 17,680.4 19,831.8 22,458.1 26,672.3 30,697.1 34,511.9 
Small Cooking Appliances 74,707.7 80,496.3 82,777.7 90,211.8 98,863.0 105,761.3 
Vacuum Cleaners 2,659.4 2,623.7 2,834.4 3,183.5 3,493.5 3,762.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 26 Sales of Small Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Small Appliances 3.9 1.2 5.9 
Air Treatment Products 4.0 0.0 0.2 
Food Preparation Appliances 1.2 0.8 4.1 
Heating Appliances -0.7 -7.8 -33.5 
Irons 6.0 -1.8 -8.5 
Personal Care Appliances 6.4 9.1 54.9 
Small Cooking Appliances 2.0 2.4 12.5 
Vacuum Cleaners 2.0 3.0 16.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 27 Sales of Small Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Small Appliances 7.7 8.9 53.0 
Air Treatment Products 7.8 9.7 59.2 
Food Preparation Appliances 4.9 4.6 25.4 
Heating Appliances 4.6 -4.1 -18.8 
Irons 11.3 4.0 21.6 
Personal Care Appliances 12.4 14.3 95.2 
Small Cooking Appliances 7.0 7.2 41.6 
Vacuum Cleaners 7.7 7.2 41.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 28 NBO Company Shares of Major Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
LG Electronics India Pvt 22.9 23.6 23.6 23.5 23.4 
    Ltd      
Samsung India Electronics 21.3 22.2 22.4 22.3 22.1 
    Pvt Ltd      
Whirlpool of India Ltd 11.8 11.2 10.7 10.5 10.3 
Haier Appliances India 7.2 6.3 8.4 8.4 8.4 
    Pvt Ltd      
Godrej & Boyce Mfg Co Ltd 9.0 7.9 7.7 7.6 7.5 
IFB Industries Ltd 3.9 3.6 3.7 3.6 3.7 
Faber Heatkraft 1.0 1.2 1.6 1.8 2.0 
    Industries Ltd      
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Panasonic Home Appliances 1.8 1.8 1.8 1.8 1.7 
    India Co Ltd      
BSH Household Appliances 1.0 1.5 1.6 1.6 1.7 
    Mfg Pvt Ltd      
Elica PB India Pvt Ltd 0.8 0.9 1.0 1.1 1.1 
Kaff Appliances Ltd 0.6 0.7 0.7 0.7 0.7 
Electrolux AB 1.1 0.9 0.8 0.7 0.6 
HSIL Ltd 0.4 0.4 0.5 0.5 0.6 
Glen Appliances Ltd 0.5 0.5 0.5 0.5 0.5 
Sunflame Enterprises Pvt 0.3 0.3 0.3 0.4 0.4 
    Ltd      
Arçelik Hitachi Home - - 0.2 0.2 0.1 
    Appliances Sales      
    (Singapore) Pte Ltd      
Tuareg Marketing Pvt Ltd 0.1 0.1 0.1 0.1 0.1 
Bajaj Electricals Ltd 0.1 0.1 0.1 0.1 0.1 
Kenstar Kitchen 0.0 0.0 0.0 0.0 0.0 
    Appliances India Ltd      
Hitachi Home & Life 0.3 0.2 - - - 
    Solutions (India) Ltd      
Videocon Industries Ltd 0.6 0.0 - - - 
Private Label 0.1 0.1 0.1 0.1 0.1 
Others 15.1 16.3 14.3 14.6 14.7 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 29 LBN Brand Shares of Major Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
LG (LG Corp) LG Electronics India Pvt Ltd 23.6 23.6 23.5 23.4 
Samsung (Samsung Corp) Samsung India Electronics 22.2 22.4 22.3 22.1 
 Pvt Ltd     
Whirlpool (Whirlpool Whirlpool of India Ltd 11.2 10.7 10.5 10.3 
    Corp)      
Haier (Haier Group) Haier Appliances India 6.3 8.4 8.4 8.4 
 Pvt Ltd     
Godrej Godrej & Boyce Mfg Co Ltd 7.9 7.7 7.6 7.5 
IFB IFB Industries Ltd 3.6 3.7 3.6 3.7 
Faber (Franke Holding Faber Heatkraft 1.2 1.6 1.8 2.0 
    AG) Industries Ltd     
Panasonic (Panasonic Panasonic Home Appliances 1.6 1.6 1.6 1.6 
    Corp) India Co Ltd     
Bosch (BSH Hausgeräte BSH Household Appliances 1.2 1.3 1.4 1.4 
    GmbH) Mfg Pvt Ltd     
Elica (Elica SpA) Elica PB India Pvt Ltd 0.9 1.0 1.1 1.1 
Kaff (Nanika Kaff Appliances Ltd 0.7 0.7 0.7 0.7 
    International)      
Electrolux Electrolux AB 0.9 0.8 0.7 0.6 
Hindware HSIL Ltd 0.4 0.5 0.5 0.6 
Glen (Glen India Ltd) Glen Appliances Ltd 0.5 0.5 0.5 0.5 
Sunflame Sunflame Enterprises Pvt Ltd 0.3 0.3 0.4 0.4 
Siemens (BSH BSH Household Appliances 0.2 0.2 0.2 0.2 
    Hausgeräte GmbH) Mfg Pvt Ltd     
Hitachi (Arçelik AS) Arçelik Hitachi Home - 0.2 0.2 0.1 
 Appliances Sales     
 (Singapore) Pte Ltd     
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Inalsa (Taurus Group) Tuareg Marketing Pvt Ltd 0.1 0.1 0.1 0.1 
National (Panasonic Panasonic Home Appliances 0.2 0.2 0.2 0.1 
    Corp) India Co Ltd     
Bajaj Bajaj Electricals Ltd 0.1 0.1 0.1 0.1 
Kenstar (Videocon Kenstar Kitchen 0.0 0.0 0.0 0.0 
    Industries Ltd) Appliances India Ltd     
Hitachi (Hitachi Ltd) Hitachi Home & Life 0.2 - - - 
 Solutions (India) Ltd     
Videocon Videocon Industries Ltd 0.0 - - - 
Bosch (BSH Bosch & BSH Household Appliances - - - - 
    Siemens Hausgeräte Mfg Pvt Ltd     
    GmbH)      
Private label Private Label 0.1 0.1 0.1 0.1 
Others Others 16.3 14.3 14.6 14.7 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 30 NBO Company Shares of Small Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Bajaj Electricals Ltd 11.4 10.8 10.5 10.5 10.5 
Crompton Greaves Consumer 10.6 10.3 9.9 9.8 10.0 
    Electricals Ltd      
Philips India Ltd 8.9 9.1 9.3 9.3 9.4 
Usha International Ltd 7.5 7.0 6.8 6.8 6.8 
Havells India Ltd 3.8 3.7 3.7 3.8 3.8 
Orient Electric Ltd 3.5 3.3 3.1 3.0 3.1 
TTK Prestige Ltd 2.9 3.2 3.3 3.1 3.1 
Khaitan Electricals Ltd 3.5 3.1 2.9 2.9 2.9 
Panasonic Home Appliances 1.7 1.9 1.9 2.0 2.0 
    India Co Ltd      
Butterfly Gandhimathi 1.6 1.9 1.9 1.8 1.8 
    Appliances Ltd      
Pigeon Appliances Pvt Ltd 1.0 1.2 1.3 1.2 1.2 
Tuareg Marketing Pvt Ltd 1.3 1.3 1.3 1.2 1.2 
Voltas Ltd 1.0 0.9 1.0 1.2 1.2 
Groupe SEB India Pvt Ltd 1.1 1.1 1.0 1.0 1.0 
Preethi Industries Ltd 1.5 1.3 1.1 1.0 1.0 
LG Electronics India Pvt 0.7 0.7 0.8 1.0 1.0 
    Ltd      
Symphony Ltd 0.9 0.7 0.8 0.9 0.9 
Procter & Gamble Co, The 0.7 0.7 0.6 0.5 0.5 
Daikin Airconditioning 0.4 0.3 0.4 0.5 0.5 
    India Pvt Ltd      
Samsung India Electronics 0.4 0.4 0.4 0.5 0.5 
    Pvt Ltd      
Kenstar Kitchen 0.8 0.6 0.5 0.5 0.4 
    Appliances India Ltd      
Haier Appliances India 0.3 0.3 0.3 0.3 0.3 
    Pvt Ltd      
Eureka Forbes Ltd 0.3 0.3 0.3 0.3 0.3 
Hitachi Home & Life 0.3 0.2 0.2 0.2 0.2 
    Solutions (India) Ltd      
Godrej & Boyce Mfg Co Ltd 0.2 0.2 0.2 0.2 0.2 
Boss Electricals Pvt Ltd 0.3 0.3 0.2 0.2 0.2 
Polar Industries Ltd 0.4 0.3 0.2 0.2 0.2 
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Blue Star Ltd 0.1 0.1 0.1 0.2 0.1 
Glen Appliances Ltd 0.1 0.2 0.2 0.2 0.1 
Whirlpool of India Ltd 0.1 0.1 0.1 0.1 0.1 
Others 32.9 34.7 36.0 35.6 35.5 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 31 LBN Brand Shares of Small Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Crompton Crompton Greaves Consumer 10.3 9.9 9.8 10.0 
 Electricals Ltd     
Bajaj Bajaj Electricals Ltd 9.7 9.4 9.5 9.6 
Usha Usha International Ltd 7.0 6.8 6.8 6.8 
Philips (Versuni Philips India Ltd - - - 4.9 
    Holding BV)      
Philips (Koninklijke Philips India Ltd 9.1 4.5 4.4 4.5 
    Philips NV)      
Havells Havells India Ltd 3.4 3.3 3.3 3.4 
Orient Orient Electric Ltd 3.3 3.1 3.0 3.1 
Prestige TTK Prestige Ltd 3.2 3.3 3.1 3.1 
Khaitan Khaitan Electricals Ltd 3.1 2.9 2.9 2.9 
Panasonic (Panasonic Panasonic Home Appliances 1.8 1.9 2.0 2.0 
    Corp) India Co Ltd     
Butterfly Butterfly Gandhimathi 1.9 1.9 1.8 1.8 
 Appliances Ltd     
Pigeon Pigeon Appliances Pvt Ltd 1.2 1.3 1.2 1.2 
Inalsa (Taurus Group) Tuareg Marketing Pvt Ltd 1.3 1.3 1.2 1.2 
Voltas (Tata Group) Voltas Ltd 0.9 1.0 1.2 1.2 
Maharaja Whiteline Groupe SEB India Pvt Ltd 1.1 1.0 1.0 1.0 
    (SEB Groupe)      
Preethi (Versuni Preethi Industries Ltd - - - 1.0 
    Holding BV)      
LG (LG Corp) LG Electronics India Pvt Ltd 0.7 0.8 1.0 1.0 
Morphy Richards (Glen Bajaj Electricals Ltd 1.1 1.1 1.0 0.9 
    Dimplex Group)      
Symphony Symphony Ltd 0.7 0.8 0.9 0.9 
Daikin (Daikin Daikin Airconditioning 0.3 0.4 0.5 0.5 
    Industries Ltd) India Pvt Ltd     
Braun Procter & Gamble Co, The 0.6 0.5 0.5 0.5 
Samsung (Samsung Corp) Samsung India Electronics 0.4 0.4 0.5 0.5 
 Pvt Ltd     
Lloyd Havells India Ltd 0.4 0.4 0.4 0.4 
Kenstar (Videocon Kenstar Kitchen 0.6 0.5 0.5 0.4 
    Industries Ltd) Appliances India Ltd     
Haier (Haier Group) Haier Appliances India 0.3 0.3 0.3 0.3 
 Pvt Ltd     
Eureka Forbes Eureka Forbes Ltd 0.3 0.3 0.3 0.3 
Hitachi (Johnson Hitachi Home & Life 0.2 0.2 0.2 0.2 
    Controls Inc) Solutions (India) Ltd     
Godrej Godrej & Boyce Mfg Co Ltd 0.2 0.2 0.2 0.2 
Boss Boss Electricals Pvt Ltd 0.3 0.2 0.2 0.2 
Polar Polar Industries Ltd 0.3 0.2 0.2 0.2 
Preethi (Koninklijke Preethi Industries Ltd 1.3 - - - 
    Philips NV)      
Others Others 35.1 42.2 41.9 35.9 
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Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 32 Distribution of Major Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 99.9 99.9 99.9 99.9 99.9 99.9 
- Retail Offline 93.5 91.8 85.0 82.3 80.6 78.5 
-- Grocery Retailers 1.2 1.3 0.8 0.9 0.9 0.9 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 1.2 1.3 0.8 0.9 0.9 0.9 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 92.3 90.5 84.2 81.4 79.7 77.6 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 90.0 88.4 82.3 79.6 78.0 76.0 
    Electronics Specialists       
--- Home Products 2.2 2.1 1.9 1.7 1.6 1.6 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 6.4 8.1 14.9 17.7 19.4 21.4 
Non-retail channels 0.1 0.1 0.1 0.1 0.1 0.1 
- Builder Merchants and 0.1 0.1 0.1 0.1 0.1 0.1 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 33 Distribution of Small Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 94.3 92.7 87.5 84.4 82.3 79.0 
-- Grocery Retailers 3.4 3.9 2.3 2.3 2.4 2.5 
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--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 3.4 3.9 2.3 2.3 2.4 2.5 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 90.6 88.6 85.0 82.0 79.8 76.3 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 79.4 77.3 75.6 73.1 71.5 68.1 
    Electronics Specialists       
--- Home Products 9.3 9.1 7.3 6.6 6.0 5.9 
    Specialists       
--- Health and Beauty 1.9 2.2 2.1 2.3 2.3 2.3 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling 0.3 0.3 0.2 0.1 0.1 0.1 
- Retail E-Commerce 5.7 7.3 12.5 15.6 17.7 21.0 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 34 Forecast Sales of Consumer Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Consumer Appliances 148,781.7 156,136.5 165,146.6 173,937.7 182,312.1 190,325.4 
Major Appliances 25,969.4 27,271.8 28,816.6 30,379.2 31,921.6 33,437.1 
Small Appliances 122,812.3 128,864.7 136,330.0 143,558.5 150,390.5 156,888.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 35 Forecast Sales of Consumer Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Consumer Appliances 1,428,098.0 1,487,263.2 1,576,389.6 1,672,030.2 1,762,631.3 1,848,205.2 
Major Appliances 628,745.9 653,879.8 687,009.1 718,810.1 749,106.5 777,462.3 
Small Appliances 799,352.0 833,383.4 889,380.5 953,220.0 1,013,524.8 1,070,742.9 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 36 Forecast Sales of Consumer Appliances by Category: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Consumer Appliances 4.9 5.0 27.9 
Major Appliances 5.0 5.2 28.8 
Small Appliances 4.9 5.0 27.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 37 Forecast Sales of Consumer Appliances by Category: % Value Growth 2023-
2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Consumer Appliances 4.1 5.3 29.4 
Major Appliances 4.0 4.3 23.7 
Small Appliances 4.3 6.0 34.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 38 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Major Appliances 25,969.4 27,271.8 28,816.6 30,379.2 31,921.6 33,437.1 
Built-In Major Appliances 442.6 472.4 503.0 534.3 566.2 598.7 
Freestanding Major 25,526.8 26,799.4 28,313.7 29,844.9 31,355.5 32,838.5 
    Appliances       
Dishwashers 151.4 156.0 160.8 165.0 167.7 169.1 
- Built-in Dishwashers - - - - - - 
- Freestanding 151.4 156.0 160.8 165.0 167.7 169.1 
    Dishwashers       
Home Laundry Appliances 8,868.4 9,457.1 10,118.3 10,783.3 11,425.0 12,037.3 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 8,868.4 9,457.1 10,118.3 10,783.3 11,425.0 12,037.3 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 4.3 4.5 4.7 4.8 4.9 5.0 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 4.3 4.5 4.7 4.8 4.9 5.0 
    Automatic Washer Dryers       
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- Automatic Washing 3,479.5 3,727.6 3,984.4 4,247.8 4,517.1 4,790.4 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 3,479.5 3,727.6 3,984.4 4,247.8 4,517.1 4,790.4 
    Automatic Washing       
    Machines       
- Semi-Automatic 5,384.7 5,725.1 6,129.3 6,530.7 6,903.0 7,241.9 
    Washing Machines       
Large Cooking Appliances 1,878.9 2,069.9 2,274.4 2,492.8 2,725.5 2,972.6 
- Built-in Large 442.6 472.4 503.0 534.3 566.2 598.7 
    Cooking Appliances       
- Freestanding Large 1,436.3 1,597.5 1,771.4 1,958.6 2,159.3 2,373.9 
    Cooking Appliances       
- Built-in Hobs 345.6 368.6 392.2 416.5 441.3 466.7 
- Ovens 96.9 103.8 110.7 117.8 124.9 132.0 
- Cooker Hoods 1,429.3 1,590.0 1,763.4 1,950.0 2,150.2 2,364.4 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 1,429.3 1,590.0 1,763.4 1,950.0 2,150.2 2,364.4 
    Hoods       
- Cookers 7.1 7.5 8.1 8.6 9.1 9.6 
- Range Cookers - - - - - - 
Microwaves 1,397.9 1,412.9 1,431.1 1,453.2 1,470.7 1,483.6 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 1,397.9 1,412.9 1,431.1 1,453.2 1,470.7 1,483.6 
Refrigeration Appliances 13,672.8 14,175.9 14,832.0 15,484.8 16,132.8 16,774.5 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 13,672.8 14,175.9 14,832.0 15,484.8 16,132.8 16,774.5 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 13,667.2 14,171.6 14,828.4 15,481.6 16,129.9 16,771.8 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 13,667.2 14,171.6 14,828.4 15,481.6 16,129.9 16,771.8 
    Freezers       
- Fridges 5.5 4.4 3.7 3.2 2.9 2.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 5.5 4.4 3.7 3.2 2.9 2.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 39 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Major Appliances 628,745.9 653,879.8 687,009.1 718,810.1 749,106.5 777,462.3 
Built-In Major Appliances 12,896.1 13,773.0 14,672.6 15,566.4 16,434.8 17,270.8 
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Freestanding Major 615,849.9 640,106.8 672,336.5 703,243.8 732,671.7 760,191.5 
    Appliances       
Dishwashers 7,019.9 7,323.0 7,607.2 7,874.0 8,109.6 8,328.7 
- Built-in Dishwashers - - - - - - 
- Freestanding 7,019.9 7,323.0 7,607.2 7,874.0 8,109.6 8,328.7 
    Dishwashers       
Home Laundry Appliances 195,006.3 208,363.9 223,187.6 237,483.5 250,835.9 263,267.9 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 195,006.3 208,363.9 223,187.6 237,483.5 250,835.9 263,267.9 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 339.5 360.5 376.8 389.0 399.3 406.3 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 339.5 360.5 376.8 389.0 399.3 406.3 
    Automatic Washer Dryers       
- Automatic Washing 107,627.2 115,356.2 123,210.9 131,077.2 138,746.1 146,178.6 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 107,627.2 115,356.2 123,210.9 131,077.2 138,746.1 146,178.6 
    Automatic Washing       
    Machines       
- Semi-Automatic 87,039.6 92,647.2 99,599.8 106,017.3 111,690.5 116,683.0 
    Washing Machines       
Large Cooking Appliances 39,768.7 43,524.2 47,734.1 52,054.0 56,419.8 60,721.8 
- Built-in Large 12,896.1 13,773.0 14,672.6 15,566.4 16,434.8 17,270.8 
    Cooking Appliances       
- Freestanding Large 26,872.6 29,751.2 33,061.5 36,487.7 39,985.0 43,451.0 
    Cooking Appliances       
- Built-in Hobs 8,036.7 8,574.0 9,140.2 9,696.8 10,252.3 10,793.0 
- Ovens 4,859.4 5,199.0 5,532.4 5,869.5 6,182.4 6,477.9 
- Cooker Hoods 26,530.6 29,383.1 32,663.6 36,060.4 39,531.2 42,973.7 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 26,530.6 29,383.1 32,663.6 36,060.4 39,531.2 42,973.7 
    Hoods       
- Cookers 342.0 368.1 397.9 427.2 453.8 477.3 
- Range Cookers - - - - - - 
Microwaves 18,975.6 18,857.1 18,577.8 18,237.9 17,782.9 17,040.0 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 18,975.6 18,857.1 18,577.8 18,237.9 17,782.9 17,040.0 
Refrigeration Appliances 367,975.5 375,811.5 389,902.4 403,160.6 415,958.4 428,103.9 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 367,975.5 375,811.5 389,902.4 403,160.6 415,958.4 428,103.9 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
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- Fridge Freezers 367,910.8 375,760.7 389,859.9 403,123.1 415,925.2 428,073.2 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 367,910.8 375,760.7 389,859.9 403,123.1 415,925.2 428,073.2 
    Freezers       
- Fridges 64.7 50.8 42.5 37.5 33.2 30.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 64.7 50.8 42.5 37.5 33.2 30.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 40 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
% Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Major Appliances 5.0 5.2 28.8 
Built-In Major Appliances 6.7 6.2 35.3 
Freestanding Major Appliances 5.0 5.2 28.6 
Dishwashers 3.0 2.2 11.7 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 3.0 2.2 11.7 
Home Laundry Appliances 6.6 6.3 35.7 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.6 6.3 35.7 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 5.8 3.4 18.4 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 5.8 3.4 18.4 
- Automatic Washing Machines 7.1 6.6 37.7 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 7.1 6.6 37.7 
- Semi-Automatic Washing Machines 6.3 6.1 34.5 
Large Cooking Appliances 10.2 9.6 58.2 
- Built-in Large Cooking Appliances 6.7 6.2 35.3 
- Freestanding Large Cooking Appliances 11.2 10.6 65.3 
- Built-in Hobs 6.6 6.2 35.0 
- Ovens 7.1 6.4 36.2 
- Cooker Hoods 11.2 10.6 65.4 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 11.2 10.6 65.4 
- Cookers 6.5 6.3 35.6 
- Range Cookers - - - 
Microwaves 1.1 1.2 6.1 
- Built-in Microwaves - - - 
- Freestanding Microwaves 1.1 1.2 6.1 
Refrigeration Appliances 3.7 4.2 22.7 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 3.7 4.2 22.7 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 3.7 4.2 22.7 
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-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 3.7 4.2 22.7 
- Fridges -21.4 -13.3 -51.0 
-- Built-in Fridges - - - 
-- Freestanding Fridges -21.4 -13.3 -51.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 41 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
% Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Major Appliances 4.0 4.3 23.7 
Built-In Major Appliances 6.8 6.0 33.9 
Freestanding Major Appliances 3.9 4.3 23.4 
Dishwashers 4.3 3.5 18.6 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 4.3 3.5 18.6 
Home Laundry Appliances 6.8 6.2 35.0 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.8 6.2 35.0 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 6.2 3.7 19.7 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 6.2 3.7 19.7 
- Automatic Washing Machines 7.2 6.3 35.8 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 7.2 6.3 35.8 
- Semi-Automatic Washing Machines 6.4 6.0 34.1 
Large Cooking Appliances 9.4 8.8 52.7 
- Built-in Large Cooking Appliances 6.8 6.0 33.9 
- Freestanding Large Cooking Appliances 10.7 10.1 61.7 
- Built-in Hobs 6.7 6.1 34.3 
- Ovens 7.0 5.9 33.3 
- Cooker Hoods 10.8 10.1 62.0 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 10.8 10.1 62.0 
- Cookers 7.6 6.9 39.6 
- Range Cookers - - - 
Microwaves -0.6 -2.1 -10.2 
- Built-in Microwaves - - - 
- Freestanding Microwaves -0.6 -2.1 -10.2 
Refrigeration Appliances 2.1 3.1 16.3 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 2.1 3.1 16.3 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 2.1 3.1 16.4 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 2.1 3.1 16.4 
- Fridges -21.5 -13.9 -52.6 
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-- Built-in Fridges - - - 
-- Freestanding Fridges -21.5 -13.9 -52.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 42 Forecast Sales of Small Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Small Appliances 122,812.3 128,864.7 136,330.0 143,558.5 150,390.5 156,888.2 
Air Treatment Products 50,297.8 53,191.3 56,961.0 60,556.0 63,825.0 66,807.6 
Food Preparation 17,066.1 17,407.7 17,867.6 18,269.8 18,623.6 18,939.5 
    Appliances       
Heating Appliances 872.0 861.7 845.9 831.1 818.3 808.2 
Irons 17,568.7 18,856.6 20,327.4 21,811.7 23,302.8 24,794.2 
Personal Care Appliances 16,594.1 17,584.5 18,580.6 19,578.9 20,564.7 21,554.2 
Small Cooking Appliances 19,946.0 20,489.2 21,269.8 22,033.5 22,780.9 23,513.1 
Vacuum Cleaners 467.4 473.7 477.6 477.5 475.2 471.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 43 Forecast Sales of Small Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Small Appliances 799,352.0 833,383.4 889,380.5 953,220.0 1,013,524.8 1,070,742.9 
Air Treatment Products 570,549.8 598,064.1 645,388.7 701,189.1 754,502.8 805,833.8 
Food Preparation 68,209.4 68,753.3 70,023.8 71,139.1 71,995.9 72,589.6 
    Appliances       
Heating Appliances 2,579.5 2,543.4 2,484.2 2,414.9 2,347.4 2,281.5 
Irons 13,977.6 15,030.1 16,278.6 17,516.0 18,749.6 19,953.2 
Personal Care Appliances 34,511.9 36,588.0 38,626.4 40,455.6 42,113.2 43,672.5 
Small Cooking Appliances 105,761.3 108,585.2 112,728.7 116,676.3 120,037.3 122,710.5 
Vacuum Cleaners 3,762.5 3,819.4 3,850.1 3,829.0 3,778.5 3,701.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 44 Forecast Sales of Small Appliances by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Small Appliances 4.9 5.0 27.7 
Air Treatment Products 5.8 5.8 32.8 
Food Preparation Appliances 2.0 2.1 11.0 
Heating Appliances -1.2 -1.5 -7.3 
Irons 7.3 7.1 41.1 
Personal Care Appliances 6.0 5.4 29.9 
Small Cooking Appliances 2.7 3.3 17.9 
Vacuum Cleaners 1.3 0.2 0.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

Data removed from sample 
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Table 45 Forecast Sales of Small Appliances by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Small Appliances 4.3 6.0 34.0 
Air Treatment Products 4.8 7.1 41.2 
Food Preparation Appliances 0.8 1.3 6.4 
Heating Appliances -1.4 -2.4 -11.6 
Irons 7.5 7.4 42.8 
Personal Care Appliances 6.0 4.8 26.5 
Small Cooking Appliances 2.7 3.0 16.0 
Vacuum Cleaners 1.5 -0.3 -1.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast and scenario closing date: 30 October 2023 

Report closing date: 12 February 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during research include the following: 

 

Summary 1 Research Sources 

Official Sources IBEF 

Trade Associations All India Air conditioning & Refrigeration 

Association 

 CEAMA 

 Consumer Electronics & Appliances 

Manufacturers Association 

 Federation of Indian Chambers of Commerce 

& Industry 

 Indian Fan Manufacturers Association 

Trade Press Brand equity 

 Business Line 

 Business Standard 

 Business Today 

 CNBC 
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 Economic Times 

 ET News 

 Financial Express 

 Livemint 

 Money Control 

 Retail ET 

 The Hindu Business Line 

 Times of India 

 TV Veopar Journal 

 Zee news 

Source: Euromonitor International 
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