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LARGE COOKING APPLIANCES IN 
THE US - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Following a decline in 2020, large cooking appliances enjoys positive growth as remodelling 

and the housing market boom 

▪ Large cooking appliances records 4% retail volume growth to reach 12.3 million units in 2021 

▪ Ovens records strongest volume growth of 7% in 2021, reaching 874,000 units 

▪ Average unit price of large cooking appliances increases by 7% in current value terms to 

reach USD999 in 2021 

▪ Haier group strengthens leadership of large cooking appliances in 2021, with a 33% retail 

volume share 

▪ Over the forecast period, large cooking appliances is expected to post a -1% retail volume 

CAGR, falling to 12 million units in 2026  

 

 

2021 DEVELOPMENTS 
 

Strong growth following housing market boom in first half of year 

In the first half of 2021, as the housing market boomed due to favourable rates and housing 

inventory was less constricted, sellers looked to update their kitchens as one of the most 

efficient ways to increase the value of their homes. Additionally, new construction of homes and 

rentals continued to grow throughout the year, which acted as a tailwind for improving sales of 

large cooking appliances. 

 

Consumers with large kitchens increase spending as part of remodelling 
efforts 

Consumers delayed big-ticket purchases until 2021, including for large cooking appliances. 

Starting in the latter half of 2020 and into the first half of 2021, as consumer confidence grew 

and homeowners were enjoying improving disposable incomes, the number of major remodel 

projects, which entails the full replacement of many appliances, exploded. While consumer 

spending on remodels for kitchens 200 sq ft or smaller were flat, this increased for kitchens 

larger than 200 sq ft, up by 40% according to Houzz. As part of kitchen remodelling efforts, 

wealthier households with larger kitchens upgraded large cooking appliances. 

 

Freestanding cooker hoods sees greater interest 

Given that homeowners with larger kitchens have been noticeably investing in remodelling in 

2021, it is unsurprising that more premium appliances such as freestanding cooker hoods have 

also been experiencing improving demand. With greater concerns about air quality and more 

artistic and streamlined cooker hoods available, wealthier homeowners are purchasing higher-

end cooker hoods with efficient ventilation sensor features that are both highly functional and 

decorative. 

 

 

 
 
 
 
 

Content removed from sample 
 

 
 
 
 
 
 
 
 
 
 
 
 

Content removed from sample 
 



L A R G E  C O O K I N G  A P P L I A N C E S  I N  T H E  U S  P a s s p o r t  2 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

PROSPECTS AND OPPORTUNITIES 
 

Sustained interest in cooking for health and enjoyment 

With the closure of restaurants, COVID-19 forced a significant number of consumers to either 

prepare their first home-cooked meal or encourage a greater interest in cooking. Additionally, 

with concerns that less healthy individuals were more vulnerable to the serious effects of the 

virus, local consumers generally focused on their health, an ongoing trend in the US. With 

greater consumer confidence in 2021, Americans are investing in their health by purchasing 

quality large cooking appliances and fostering further interest in cooking, despite the reopening 

of restaurants and sustained demand for take-aways and food home deliveries. 

According to Euromonitor International’s Voice of The Consumer: Lifestyles Survey, the 

percentage of local consumers who report ordering food home delivery daily increased from 

4.9% in 2019 to 7.5%, which indicates rising consumer demand for takeout. However, according 

to Euromonitor International’s Voice of the Consumer: Health and Nutrition Survey, the share of 

US consumers who report planning all their meals in advance increased from 34.4% in 2019 to 

40.8% in 2021, and consumers appeared to follow through in healthy eating and drinking 

commitments as the percentage of local respondents who identified their eating and drinking 

habits as healthy or extremely healthy rose from 39.6% in 2019 to 49.6%. 

 

Greater interest in built-in appliances to create more attractive kitchen 
designs 

While many built-in appliances are typically more expensive and are mainly limited to affluent 

consumers, kitchen design trends point to a more streamlined appearance that moves away 

from a focus on appliances while highlighting features such as kitchen islands as a focal point. 

As consumers continue to spend significant time in the kitchen and manufacturers offer more 

affordable product and installation offerings, they may opt for built-in over freestanding models. 

 

Moderation of growth following A surge in demand 

Following the surge in demand for large cooking appliances driven by a strong housing 

market at the beginning of 2021 and a substantial number of kitchen remodelling projects, 

demand for large cooking appliances in the US is predicted to marginally decline from 2022 

onwards as housing stock dwindles. Shipment data and company reports released in the third 

quarter indicate weakening sales and this trend will likely continue over the course of the 

forecast period. 

 

 

CATEGORY DATA 
 

Table 1 Sales of Large Cooking Appliances by Category: Volume 2016-2021 

 

'000 units 
 2016 2017 2018 2019 2020 2021 
 
- Freestanding Large 7,297.9 7,456.4 7,813.5 7,622.5 7,430.0 7,658.4 
    Cooking Appliances       
- Built-in Hobs 762.4 815.4 830.6 757.8 735.1 757.2 
- Built-in Large 4,483.6 4,599.7 4,677.1 4,616.0 4,460.8 4,659.4 
    Cooking Appliances       
- Ovens 778.2 816.9 854.4 843.5 814.1 874.2 
- Cooker Hoods 3,055.8 3,082.6 3,110.2 3,135.4 3,029.5 3,151.8 
-- Built-in Cooker Hoods 2,943.1 2,967.4 2,992.2 3,014.7 2,911.5 3,028.0 
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-- Freestanding Cooker 112.7 115.2 118.0 120.7 118.0 123.9 
    Hoods       
- Cookers 6,894.1 7,037.8 7,374.0 7,183.4 7,000.7 7,210.7 
- Range Cookers 291.1 303.4 321.5 318.4 311.4 323.8 
Large Cooking Appliances 11,781.6 12,056.0 12,490.6 12,238.5 11,890.8 12,317.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 2 Sales of Large Cooking Appliances by Category: Value 2016-2021 

 

USD million 
 2016 2017 2018 2019 2020 2021 
 
- Freestanding Large 6,879.1 6,972.4 7,410.5 7,607.3 7,234.7 7,794.2 
    Cooking Appliances       
- Built-in Hobs 598.3 684.1 722.7 696.9 655.9 732.8 
- Built-in Large 3,175.3 3,423.0 4,080.1 4,161.1 3,884.8 4,506.0 
    Cooking Appliances       
- Ovens 1,423.4 1,610.4 1,915.1 1,901.3 1,771.2 1,984.6 
- Cooker Hoods 1,247.7 1,222.0 1,537.3 1,670.4 1,560.4 1,902.2 
-- Built-in Cooker Hoods 1,153.6 1,128.5 1,442.3 1,562.8 1,457.7 1,788.6 
-- Freestanding Cooker 94.1 93.6 95.0 107.5 102.7 113.6 
    Hoods       
- Cookers 5,630.5 5,633.7 5,958.5 6,094.6 5,788.5 6,222.3 
- Range Cookers 1,154.5 1,245.2 1,357.0 1,405.1 1,343.6 1,458.3 
Large Cooking Appliances 10,054.4 10,395.4 11,490.7 11,768.3 11,119.5 12,300.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 3 Sales of Large Cooking Appliances by Category: % Volume Growth 2016-2021 

 

% volume growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Freestanding Large Cooking Appliances 3.1 1.0 4.9 
- Built-in Hobs 3.0 -0.1 -0.7 
- Built-in Large Cooking Appliances 4.5 0.8 3.9 
- Ovens 7.4 2.4 12.3 
- Cooker Hoods 4.0 0.6 3.1 
-- Built-in Cooker Hoods 4.0 0.6 2.9 
-- Freestanding Cooker Hoods 5.0 1.9 9.9 
- Cookers 3.0 0.9 4.6 
- Range Cookers 4.0 2.2 11.2 
Large Cooking Appliances 3.6 0.9 4.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Sales of Large Cooking Appliances by Category: % Value Growth 2016-2021 

 

% current value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Freestanding Large Cooking Appliances 7.7 2.5 13.3 
- Built-in Hobs 11.7 4.1 22.5 
- Built-in Large Cooking Appliances 16.0 7.3 41.9 

 
Data removed from sample 
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- Ovens 12.0 6.9 39.4 
- Cooker Hoods 21.9 8.8 52.5 
-- Built-in Cooker Hoods 22.7 9.2 55.0 
-- Freestanding Cooker Hoods 10.6 3.8 20.7 
- Cookers 7.5 2.0 10.5 
- Range Cookers 8.5 4.8 26.3 
Large Cooking Appliances 10.6 4.1 22.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 Sales of Built-in Hobs by Format: % Volume 2016-2021 

 

% retail volume 
 2016 2017 2018 2019 2020 2021 
 
Gas 56.7 58.5 59.7 61.3 62.5 63.6 
Induction 1.3 1.3 1.3 1.4 3.1 4.0 
Mixed 0.2 0.2 0.2 0.2 0.2 0.1 
Standard Electric 11.9 11.3 10.8 10.2 9.9 9.6 
Vitroceramic 29.9 28.7 28.0 26.9 24.4 22.7 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 Sales of Ovens by Connected Appliances: % Volume 2017-2021 

 

% retail volume 
 2017 2018 2019 2020 2021 
 
Connected 6.5 8.0 9.3 10.7 12.3 
Non-Connected 93.5 92.0 90.7 89.3 87.7 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 NBO Company Shares of Large Cooking Appliances: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Haier Group 23.8 24.7 27.5 30.8 32.5 
Whirlpool Corp 22.3 21.9 22.1 21.1 20.0 
Nortek Inc 17.5 16.7 16.6 16.5 16.2 
Sears Holdings Corp 10.1 9.3 9.0 8.9 8.4 
Samsung Electronics 6.4 6.1 6.3 6.7 6.7 
    America Inc      
Electrolux Home 7.7 7.3 7.0 6.6 6.3 
    Products North America      
LG Electronics USA 1.3 1.3 1.4 1.4 1.4 
BSH Home Appliances Corp 1.1 1.1 1.1 1.1 1.1 
Sub-Zero Freezer Co Inc 0.9 1.0 1.0 1.0 0.9 
Viking Range LLC 0.3 0.2 0.2 0.2 0.2 
Other Private Label 0.3 0.3 0.2 0.2 0.2 
General Electric Co (GE) - - - - - 
Broan-NuTone LLC - - - - - 
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Others 8.4 10.2 7.4 5.3 6.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 8 LBN Brand Shares of Large Cooking Appliances: % Volume 2018-2021 

 

% retail volume 
Brand (GBO) Company (NBO) 2018 2019 2020 2021 
 
GE Haier Group 23.7 26.5 29.7 31.3 
Whirlpool Whirlpool Corp 16.1 16.2 15.5 14.7 
Broan (Melrose Nortek Inc 13.2 13.2 13.2 13.0 
    Industries Plc)      
Kenmore (Private Sears Holdings Corp 9.3 9.0 8.9 8.4 
    Label)      
Samsung (Samsung Samsung Electronics 6.1 6.3 6.7 6.7 
    Corp) America Inc     
Frigidaire Electrolux Home 6.1 5.9 5.5 5.2 
    (Electrolux AB) Products North America     
Maytag Whirlpool Corp 5.3 5.4 5.2 4.9 
Nutone (Melrose Nortek Inc 3.5 3.4 3.3 3.2 
    Industries Plc)      
LG (LG Corp) LG Electronics USA 1.3 1.4 1.4 1.4 
Electrolux Electrolux Home 1.2 1.2 1.1 1.0 
    (Electrolux AB) Products North America     
Wolf Sub-Zero Freezer Co Inc 1.0 1.0 1.0 0.9 
Bosch (BSH BSH Home Appliances Corp 0.9 0.8 0.9 0.8 
    Hausgeräte GmbH)      
GE Monogram Haier Group 0.5 0.6 0.6 0.6 
Fisher & Paykel Haier Group 0.4 0.4 0.5 0.5 
Jenn-Air Whirlpool Corp 0.3 0.3 0.3 0.3 
Thermador (BSH BSH Home Appliances Corp 0.3 0.3 0.2 0.2 
    Hausgeräte GmbH)      
Viking (Middleby Viking Range LLC 0.2 0.2 0.2 0.2 
    Corp)      
KitchenAid Whirlpool Corp 0.2 0.2 0.2 0.2 
Broan (Nortek Inc) Broan-NuTone LLC - - - - 
Nutone (Nortek Inc) Broan-NuTone LLC - - - - 
Bosch (BSH Bosch & BSH Home Appliances Corp - - - - 
    Siemens Hausgeräte      
    GmbH)      
Thermador (BSH BSH Home Appliances Corp - - - - 
    Bosch & Siemens      
    Hausgeräte GmbH)      
GE General Electric Co (GE) - - - - 
GE Monogram General Electric Co (GE) - - - - 
Viking Viking Range LLC - - - - 
Other Private Label Other Private Label 0.3 0.2 0.2 0.2 
    (Private Label)      
Others Others 10.2 7.4 5.4 6.1 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 9 NBO Company Shares of Built-in Hobs: % Volume 2017-2021 

 

Data removed from sample 
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% retail volume 
Company 2017 2018 2019 2020 2021 
 
Haier Group 27.9 31.5 35.6 37.7 40.2 
Whirlpool Corp 37.7 38.0 41.8 40.6 37.0 
Sears Holdings Corp 12.2 11.4 12.1 11.8 10.9 
Electrolux Home 9.0 8.7 8.7 8.4 7.7 
    Products North America      
General Electric Co (GE) - - - - - 
Others 13.2 10.4 1.8 1.6 4.2 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 10 NBO Company Shares of Ovens: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Haier Group 30.8 34.0 37.2 39.6 42.5 
Whirlpool Corp 39.1 38.6 40.4 38.6 35.5 
Electrolux Home 9.8 8.9 8.5 8.2 8.2 
    Products North America      
Sears Holdings Corp 11.0 10.0 9.4 8.7 7.3 
General Electric Co (GE) - - - - - 
Others 9.3 8.4 4.5 5.0 6.5 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 11 NBO Company Shares of Cooker Hoods: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Nortek Inc 68.6 66.9 64.8 64.8 63.2 
Haier Group 8.9 9.4 9.8 10.4 11.0 
Whirlpool Corp 5.4 5.4 5.4 5.2 5.0 
Sears Holdings Corp 6.6 6.0 5.3 4.9 4.5 
Other Private Label 1.1 1.0 1.0 1.0 0.9 
General Electric Co (GE) - - - - - 
Broan-NuTone LLC - - - - - 
Others 9.4 11.4 13.8 13.8 15.4 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 12 NBO Company Shares of Built-in Cooker Hoods: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Nortek Inc 70.1 68.4 66.1 66.2 64.5 
Haier Group 9.1 9.6 10.0 10.6 11.3 
Sears Holdings Corp 6.8 6.2 5.5 5.1 4.7 

 
 
 

Data removed from sample 
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L A R G E  C O O K I N G  A P P L I A N C E S  I N  T H E  U S  P a s s p o r t  7 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Whirlpool Corp 5.1 5.1 5.0 4.9 4.6 
Other Private Label 1.1 1.1 1.0 1.0 0.9 
General Electric Co (GE) - - - - - 
Broan-NuTone LLC - - - - - 
Others 7.8 9.8 12.3 12.3 13.9 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 13 NBO Company Shares of Freestanding Cooker Hoods: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Nortek Inc 30.3 30.0 30.0 30.9 30.9 
Whirlpool Corp 14.1 14.0 13.8 13.9 13.0 
Haier Group 3.7 4.0 4.1 4.3 4.4 
General Electric Co (GE) - - - - - 
Broan-NuTone LLC - - - - - 
Others 51.8 52.0 52.0 50.8 51.7 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 14 NBO Company Shares of Cookers: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Haier Group 29.1 29.3 33.3 38.1 40.0 
Whirlpool Corp 26.3 25.4 25.6 24.3 23.4 
Samsung Electronics 10.9 10.4 10.7 11.4 11.5 
    America Inc      
Sears Holdings Corp 11.7 10.8 10.7 10.7 10.3 
Electrolux Home 11.0 10.4 10.1 9.3 8.9 
    Products North America      
LG Electronics USA 2.3 2.2 2.3 2.4 2.5 
BSH Home Appliances Corp 1.5 1.4 1.4 1.5 1.4 
General Electric Co (GE) - - - - - 
Others 7.2 10.1 5.8 2.2 2.1 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 15 NBO Company Shares of Range Cookers: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Sub-Zero Freezer Co Inc 37.5 37.5 39.1 38.7 36.0 
Haier Group 19.8 24.7 25.1 27.5 27.6 
Whirlpool Corp 13.2 12.9 13.3 12.3 11.2 
BSH Home Appliances Corp 10.5 9.8 9.7 9.3 9.1 
Viking Range LLC 10.1 9.4 9.5 9.5 8.9 
Dacor Inc 3.0 2.9 2.9 2.7 2.5 
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General Electric Co (GE) - - - - - 
Others 6.0 2.9 0.3 0.1 4.6 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 16 Distribution of Large Cooking Appliances by Format: % Volume 2016-2021 

 

% retail volume 
 2016 2017 2018 2019 2020 2021 
 
Store-Based Retailing 70.7 69.0 67.6 65.8 52.6 59.1 
- Grocery Retailers 1.1 1.0 1.0 1.0 1.0 0.9 
-- Modern Grocery 1.1 1.0 1.0 1.0 1.0 0.9 
    Retailers       
--- Convenience Stores - - - - - - 
--- Discounters - - - - - - 
--- Forecourt Retailers - - - - - - 
--- Hypermarkets 1.1 1.0 1.0 1.0 1.0 0.9 
--- Supermarkets - - - - - - 
- Non-Grocery Specialists 53.0 52.2 51.5 50.3 43.5 47.3 
-- Electronics and 19.6 19.6 19.6 19.8 14.6 18.0 
    Appliance Specialist       
    Retailers       
-- Health and Beauty - - - - - - 
    Specialist Retailers       
--- Beauty Specialist - - - - - - 
    Retailers       
--- Chemists/Pharmacies - - - - - - 
--- Drugstores/ - - - - - - 
    parapharmacies       
--- Vitamins and - - - - - - 
    Dietary Supplements       
    Specialist Retailers       
-- Home and Garden 33.4 32.6 31.8 30.5 29.0 29.3 
    Specialist Retailers       
-- Other Non-Grocery - 0.0 - 0.0 0.0 - 
    Specialists       
- Mixed Retailers 16.6 15.8 15.1 14.5 8.1 10.8 
-- Department Stores 14.6 13.8 13.2 12.6 6.2 9.0 
-- Mass Merchandisers 1.2 1.1 1.1 1.1 1.1 1.0 
-- Variety Stores - - - - - - 
-- Warehouse Clubs 0.9 0.9 0.8 0.8 0.8 0.8 
Non-retail channels 21.5 22.6 23.6 24.9 27.9 28.2 
- Builders Merchants - - - - - - 
- Construction 21.5 22.6 23.6 24.9 27.9 28.2 
Non-Store Retailing 7.8 8.3 8.8 9.3 19.4 12.7 
- Direct Selling - - - - - - 
- Homeshopping - - - - - - 
- E-Commerce 7.8 8.3 8.8 9.3 19.4 12.7 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 17 Production of Large Cooking Appliances: Total Volume 2016-2021 
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'000 units 
 2016 2017 2018 2019 2020 2021 
 
Large Cooking 6,404.5 6,268.8 5,926.3 5,721.6 5,808.1 6,016.6 
    Appliances – Production       

Source: Euromonitor International from trade sources/national statistics 
Note: ‘-’ indicates data not available 

 

 

Table 18 Forecast Sales of Large Cooking Appliances by Category: Volume 2021-2026 

 

'000 units 
 2021 2022 2023 2024 2025 2026 
 
- Freestanding Large 7,658.4 7,658.7 7,583.7 7,459.9 7,429.8 7,403.9 
    Cooking Appliances       
- Built-in Hobs 757.2 738.1 708.5 669.6 626.5 589.9 
- Built-in Large 4,659.4 4,621.0 4,629.4 4,639.8 4,612.1 4,602.2 
    Cooking Appliances       
- Ovens 874.2 899.8 915.4 934.8 942.3 947.9 
- Cooker Hoods 3,151.8 3,107.7 3,131.0 3,161.8 3,170.7 3,192.6 
-- Built-in Cooker Hoods 3,028.0 2,983.2 3,005.5 3,035.4 3,043.3 3,064.3 
-- Freestanding Cooker 123.9 124.6 125.4 126.4 127.4 128.3 
    Hoods       
- Cookers 7,210.7 7,208.1 7,130.2 7,004.8 6,972.1 6,944.4 
- Range Cookers 323.8 326.0 328.0 328.6 330.3 331.3 
Large Cooking Appliances 12,317.8 12,279.7 12,213.1 12,099.7 12,041.9 12,006.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 19 Forecast Sales of Large Cooking Appliances by Category: Value 2021-2026 

 

USD million 
 2021 2022 2023 2024 2025 2026 
 
- Freestanding Large 7,794.2 7,800.7 7,784.8 7,730.5 7,771.5 7,806.2 
    Cooking Appliances       
- Built-in Hobs 732.8 719.6 697.3 664.8 628.8 598.0 
- Built-in Large 4,506.0 4,532.0 4,589.8 4,658.1 4,682.6 4,718.1 
    Cooking Appliances       
- Ovens 1,984.6 2,053.8 2,106.2 2,171.3 2,210.5 2,248.3 
- Cooker Hoods 1,902.2 1,873.2 1,903.6 1,942.1 1,966.2 1,997.4 
-- Built-in Cooker Hoods 1,788.6 1,758.6 1,786.3 1,822.1 1,843.3 1,871.8 
-- Freestanding Cooker 113.6 114.6 117.3 120.0 122.9 125.6 
    Hoods       
- Cookers 6,222.3 6,212.0 6,181.7 6,116.7 6,136.9 6,155.2 
- Range Cookers 1,458.3 1,474.1 1,485.8 1,493.7 1,511.7 1,525.3 
Large Cooking Appliances 12,300.2 12,332.6 12,374.6 12,388.6 12,454.1 12,524.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 20 Forecast Sales of Large Cooking Appliances by Category: % Volume Growth 
2021-2026 

 

% volume growth 
 2021/22 2021-26 CAGR 2021/26 Total 
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- Freestanding Large Cooking Appliances 0.0 -0.7 -3.3 
- Built-in Hobs -2.5 -4.9 -22.1 
- Built-in Large Cooking Appliances -0.8 -0.2 -1.2 
- Ovens 2.9 1.6 8.4 
- Cooker Hoods -1.4 0.3 1.3 
-- Built-in Cooker Hoods -1.5 0.2 1.2 
-- Freestanding Cooker Hoods 0.6 0.7 3.6 
- Cookers 0.0 -0.7 -3.7 
- Range Cookers 0.7 0.5 2.3 
Large Cooking Appliances -0.3 -0.5 -2.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 21 Forecast Sales of Large Cooking Appliances by Category: % Value Growth 
2021-2026 

 

% constant value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Freestanding Large Cooking Appliances 0.1 0.0 0.2 
- Built-in Hobs -1.8 -4.0 -18.4 
- Built-in Large Cooking Appliances 0.6 0.9 4.7 
- Ovens 3.5 2.5 13.3 
- Cooker Hoods -1.5 1.0 5.0 
-- Built-in Cooker Hoods -1.7 0.9 4.7 
-- Freestanding Cooker Hoods 0.9 2.0 10.6 
- Cookers -0.2 -0.2 -1.1 
- Range Cookers 1.1 0.9 4.6 
Large Cooking Appliances 0.3 0.4 1.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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CONSUMER APPLIANCES IN THE US - 
INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Consumer appliances in 2021: The big picture 

In the first half of 2021, general consumer demand for major appliances surged as economic 

uncertainty eased with declining COVID-19 cases. Due to significant disposable incomes built 

up from stimulus checks and pandemic-induced savings, consumers have prioritised investing in 

the home with purchases of major appliances. This priority has arisen from the increased time at 

home with the average American spending 90% of their time indoors due to remote working 

policies and closures of stores, restaurants, bars, and entertainment venues. After over a year 

of increased time at home, consumers’ routines have therefore changed as usage of home 

appliances has increased significantly. Consumers have made maintaining a safe, healthy, and 

clean home a priority and subsequently are dedicating greater time to cleaning and cooking. 

With this increased usage, consumers have gained awareness of potential improvements 

available such as quieter, quicker, and eco-friendly features, which can potentially make their 

cleaning and cooking routines more comfortable, enjoyable, and efficient. Additionally, not only 

are local consumers more aware of the functionality of their appliances, but also their 

appearance, and streamlined, built-in-in options are gaining in popularity. In the second half of 

2021, major brands expect a moderation of consumption and shipment data from AHAM 

(Association of Home Appliance Manufacturers) in the third quarter indicates this slow down as 

well. 

Comparatively, general consumer demand for small appliances is slowing in 2021 following a 

surge earlier in the pandemic, with mixed results for major players in the small cooking and food 

prep space, such as Newell, Hamilton Beach, and Spectrum. Spectrum Brands and other key 

players in personal care appliances report continual strong growth in volume sales, although this 

trend is being driven by strong consumer demand for skin and hair care innovations. With 

COVID-19 restrictions impacting various amenities, consumers are seeking to replicate beauty 

salon services at home and TikTok has emerged as an extremely influential platform for 

exposure to both new and existing personal care appliances. 

 

2021 key trends 

Midway through 2021, only 28% of consumers considered it to be a suitable time to buy a 

home according to the National Kitchen & Bath Association (NKBA), due to lack of affordable 

housing supply. However, despite this decline in the number of homes sold, homeowners, 

sellers, and owners of single-family rentals began remodelling projects in record numbers. For 

homeowners not looking to sell, work-from-home policies seemed to be a clear catalyst for 

remodelling as 50% of homeowners who planned to have remodelled in 2021 report working 

from home, while only 14% of Americans were working from home as of July. For those looking 

to sell, remodelling kitchens remains one of the most lucrative returns on investment. The 

single-family rentals market has also been a tailwind for remodelling projects, as the number of 

rental units increased by 3.8 million since 2001, to now over 15 million units (according to the 

NKBA survey). Single-family rentals account for 8% of total kitchen remodelling spend and 

growing demand for rentals could mean higher rents and operators spending more on 

remodelling projects. 
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Competitive landscape 

Within major appliances, Whirlpool Corp remains a leader in retail volume sales in 

dishwashers and home laundry appliances, although Haier Group is predicted to gain leadership 

of overall major appliances in 2021 after outpacing Whirlpool, as the latter continues to be 

negatively impacted by ongoing supply chain issues. Samsung Electronics America Inc and LG 

Electronics USA are also capitalising on the challenging operating environment with 

advantageous locations of local production facilities, and are set to gain retail volume share in 

the overall category, and specifically within dishwashers, home laundry appliances, and 

refrigeration appliances. 

Within small appliances, newer brands are gaining traction, capitalising on consumer demand 

for products that enhance home air quality and cleanliness, as well as improve convenience and 

quality of home cooking. Air purifier, Mila, for example, utilises a mobile app to show users how 

much is being cleaned, expected air quality, and time to achieve this based on fan speed, and 

other metrics. The smart air purifier also has an auto-replenishment element with a 

customisable filter subscription that optimises for pollutants such as pet dander and allergies. 

Mila sold out its first two production runs in 2020 and counts Vulcan Capitol and Electrolux as 

investors. Another small appliance that combines an auto-replenishment subscription with a 

smart device is Tovala, the smart oven with a meal kit delivery service. Users order healthy 

meals online, and the smart oven cooks these meals using a QR code provided with each meal, 

essentially providing the convenience of a microwave without overlooking food quality or 

nutrition. 

 

Retailing developments 

E-commerce remains an attractive option for consumers, even as stores have reopened, in 

particular retailers that have implemented click-and-collect options. Despite predictions for 

marginal declines in share and sales mainly driven by major appliances as consumers still 

prefer to make in-store purchases of big-ticket items, e-commerce will remain in a much 

stronger position compared to the pre-pandemic period. Home seclusion and a greater switch 

towards e-commerce only served to accelerate previous declines for department stores 

although the latter is set to record a more positive performance in 2021, while hypermarkets, 

home and garden specialist retailers, and health and beauty specialist retailers are also set to 

partially recover. 

Supply chain issues still loom large as players struggle to produce and ship orders in a timely 

manner, impacting their ability to meet consumer demand and the anticipated surge in orders 

during the holiday shopping season. Companies’ efforts to meet this surge by ordering earlier 

may have exacerbated bottlenecks. Major brands project continual supply chain disruption well 

into 2022, while some smaller brands with local production facilities report normalising supply 

chain operations. 

To offset the additional costs in relation to ongoing labour and component shortages and 

transportation bottlenecks, companies have implemented price increases ranging from 5-12% 

on appliances, with increases largely going into effect in the second half of 2021. Retail sales 

data published by the United States Census Bureau indicate that price increases have not 

impacted consumer demand, which remains fairly high. Consumers purchasing gifts for the 

holidays earlier than usual, as advised by major retailers, is also driving record spending. 

Additionally, within the premium segment, more affluent consumers may not notice or be 

deterred from purchasing appliances with higher prices, further contributing to strong value 

sales. 
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What next for consumer appliances? 

Following a surge in demand for small appliances at the beginning of the pandemic and the 

delayed surge for major appliances in 2021, players and retailers expect a moderation of 

consumption or moderate growth over the forecast period. Given high penetration rates and 

strong sales growth at the end of the review period, sales volumes for major appliances will 

likely cool off. However, small appliances may see strong growth given greater room for 

innovation, particularly within air treatment products and personal care appliances. Consumers 

continue to rank air quality as the top priority in maintaining health and are interested in devices 

that monitor and treat all pollutants. For example, Hamilton Beach announced in its second 

quarter results that it is launching an air purifier with Clorox - a company that does not currently 

sell any air treatment products - which demonstrates a greater interest amongst other 

manufacturers to enter this growing category. This trend will only strengthen given the effects of 

climate change on outdoor allergens, wildfire smoke, in addition to vehicle emissions and other 

pollutants. Moreover, consumers are also looking to enhance their skin and hair health and are 

open to testing the latest innovations and fashionable appliances demonstrated by influencers 

on social media platforms such as TikTok and YouTube. 

 

 

MARKET INDICATORS 
 

Table 22 Household Penetration of Selected Total Stock Consumer Appliances by 
Category 2016-2021 

 

% households 
 2016 2017 2018 2019 2020 2021 
 
Dishwashers 66.4 67.2 67.9 69.1 69.9 70.8 
Automatic Dryers 76.9 77.1 76.2 76.2 76.2 76.2 
Automatic Washer Dryers 1.1 1.1 1.1 1.1 1.1 1.1 
Automatic Washing 85.0 85.6 85.2 86.0 86.6 87.0 
    Machines       
Semi-Automatic Washing - - - - - - 
    Machines       
Built-in Hobs 10.1 10.0 9.9 9.9 9.8 9.7 
Ovens 9.6 9.6 9.5 9.5 9.5 9.5 
Cooker Hoods 37.1 36.5 35.6 34.7 33.6 32.5 
Cookers 76.4 76.1 75.6 74.1 73.3 72.6 
Range Cookers 3.1 3.1 3.1 3.1 3.1 3.1 
Microwaves 106.7 106.0 104.8 104.0 103.9 103.3 
Electric Wine Coolers/ 3.8 4.1 4.4 4.5 4.6 4.6 
    Chillers       
Freezers 21.5 21.1 20.7 20.6 20.4 20.3 
Fridge Freezers 101.1 101.4 101.5 101.7 102.0 102.2 
Fridges 19.4 19.7 20.1 20.1 20.2 20.2 
Portable Room Air 9.0 8.6 8.3 8.3 8.2 7.9 
    Conditioners       
Split Air Conditioners 1.5 1.5 1.4 1.4 1.4 1.4 
Window Air Conditioners 61.9 60.1 59.2 59.0 58.6 56.1 
Cooling Fans 296.9 297.5 298.3 298.8 300.3 302.1 
Food Preparation 268.4 269.7 270.9 265.3 263.5 262.0 
    Appliances       
Heating Appliances 184.1 184.8 184.3 185.8 185.9 187.0 
Irons 122.2 127.4 130.0 133.7 137.0 137.6 
Body Shavers 59.7 61.4 63.2 65.7 65.6 66.3 
Hair Care Appliances 303.6 301.8 300.1 298.7 296.2 294.8 
Oral Care Appliances 77.5 75.9 75.5 74.3 73.5 72.6 
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Coffee Machines 175.2 177.7 180.2 181.2 179.9 178.2 
Freestanding Hobs 1.2 1.2 1.2 1.2 1.2 1.3 
Cylinder Vacuum Cleaners 5.2 5.2 5.2 5.2 5.2 5.2 
Handheld Vacuum Cleaners 80.5 79.4 78.1 76.3 73.7 70.9 
Stick Vacuum Cleaners 13.8 14.1 14.4 14.8 15.1 15.5 
Upright Vacuum Cleaners 79.6 79.8 79.8 80.2 80.4 80.3 

Source: Euromonitor International from official statistics, trade associations, trade interviews 

 

 

Table 23 Replacement Cycles of Consumer Appliances by Category 2016-2021 

 

Replacement cycles - years 
 2016 2017 2018 2019 2020 2021 
 
Dishwashers 14.0 14.0 14.0 14.0 14.0 14.0 
Automatic Dryers 14.0 14.0 14.0 14.0 14.0 14.0 
Automatic Washer Dryers 11.0 11.0 11.0 11.0 11.0 11.0 
Automatic Washing 12.0 12.0 12.0 11.0 11.0 11.0 
    Machines       
Built-in Hobs 16.0 16.0 16.0 16.0 16.0 16.0 
Ovens 16.0 16.0 15.0 16.0 16.0 16.0 
Cooker Hoods 16.0 16.0 16.0 16.0 16.0 16.0 
Cookers 16.0 16.0 16.0 16.0 16.0 17.0 
Range Cookers 15.0 15.0 15.0 15.0 15.0 15.0 
Microwaves 11.0 11.0 11.0 12.0 11.0 11.0 
Electric Wine Coolers/ 9.0 9.0 9.0 9.0 9.0 9.0 
    Chillers       
Freezers 12.0 12.0 12.0 12.0 12.0 12.0 
Fridge Freezers 13.0 13.0 13.0 13.0 13.0 13.0 
Fridges 11.0 11.0 11.0 11.0 10.0 10.0 
Portable Room Air 10.0 10.0 10.0 10.0 10.0 10.0 
    Conditioners       
Split Air Conditioners 11.0 11.0 11.0 11.0 11.0 11.0 
Window Air Conditioners 10.0 10.0 10.0 10.0 10.0 10.0 
Cooling Fans 8.0 8.0 8.0 8.0 8.0 8.0 
Food Preparation 6.0 6.0 6.0 6.0 6.0 6.0 
    Appliances       
Heating Appliances 9.0 9.0 9.0 9.0 9.0 9.0 
Irons 9.0 9.0 9.0 9.0 9.0 9.0 
Body Shavers 5.0 5.0 5.0 5.0 5.0 5.0 
Hair Care Appliances 5.0 5.0 5.0 5.0 5.0 5.0 
Oral Care Appliances 4.0 4.0 4.0 4.0 4.0 4.0 
Coffee Machines 7.0 7.0 7.0 7.0 7.0 7.0 
Freestanding Hobs 11.0 10.0 10.0 10.0 10.0 10.0 
Cylinder Vacuum Cleaners 7.0 7.0 7.0 7.0 7.0 7.0 
Handheld Vacuum Cleaners 6.0 6.0 6.0 6.0 6.0 6.0 
Stick Vacuum Cleaners 7.0 7.0 7.0 7.0 7.0 7.0 
Upright Vacuum Cleaners 7.0 8.0 7.0 7.0 7.0 7.0 

Source: Euromonitor International from official statistics, trade associations, trade interviews 

 

 

Table 24 Forecast Household Penetration of Selected Total Stock Consumer Appliances 
by Category 2021-2026 

 

% households 
 2021 2022 2023 2024 2025 2026 
 
Dishwashers 70.8 71.8 72.8 72.8 72.9 72.9 
Automatic Dryers 76.2 76.2 76.2 76.2 76.2 76.2 
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Automatic Washer Dryers 1.1 1.1 1.1 1.1 1.1 1.1 
Automatic Washing 87.0 87.5 88.0 88.0 88.1 88.1 
    Machines       
Semi-Automatic Washing - - - - - - 
    Machines       
Built-in Hobs 9.7 9.7 9.6 9.6 9.6 9.5 
Ovens 9.5 9.5 9.5 9.5 9.5 9.5 
Cooker Hoods 32.5 31.3 30.0 30.0 30.0 30.0 
Cookers 72.6 72.0 71.5 71.5 71.4 71.4 
Range Cookers 3.1 3.1 3.1 3.1 3.1 3.1 
Microwaves 103.3 101.5 101.4 101.4 101.4 101.4 
Electric Wine Coolers/ 4.6 4.7 4.8 4.9 5.0 5.1 
    Chillers       
Freezers 20.3 20.1 19.9 19.9 19.9 19.8 
Fridge Freezers 102.2 102.4 102.6 102.6 102.6 102.6 
Fridges 20.2 20.2 20.3 20.3 20.3 20.3 
Portable Room Air 7.9 7.6 7.4 7.3 7.2 7.2 
    Conditioners       
Split Air Conditioners 1.4 1.4 1.5 1.5 1.6 1.6 
Window Air Conditioners 56.1 55.8 54.0 53.8 53.7 53.7 
Cooling Fans 302.1 302.1 303.4 303.6 303.7 303.8 
Food Preparation 262.0 260.0 258.3 258.1 258.1 258.0 
    Appliances       
Heating Appliances 187.0 187.4 188.3 188.3 188.3 188.3 
Irons 137.6 138.1 138.7 138.8 138.8 138.8 
Body Shavers 66.3 67.0 67.7 67.2 67.0 67.0 
Hair Care Appliances 294.8 295.1 294.3 294.0 293.8 293.7 
Oral Care Appliances 72.6 72.6 72.7 72.8 72.8 72.9 
Coffee Machines 178.2 176.3 174.5 174.3 174.2 174.2 
Freestanding Hobs 1.3 1.3 1.3 1.3 1.3 1.3 
Cylinder Vacuum Cleaners 5.2 5.3 5.2 5.2 5.2 5.2 
Handheld Vacuum Cleaners 70.9 67.8 65.0 64.5 64.3 64.2 
Stick Vacuum Cleaners 15.5 16.0 16.4 16.9 16.9 16.9 
Upright Vacuum Cleaners 80.3 80.0 79.9 79.8 79.7 79.7 

Source: Euromonitor International from official statistics, trade associations, trade interviews 

 

 

Table 25 Forecast Replacement Cycles of Consumer Appliances by Category 2021-2026 

 

Replacement cycles - years 
 2021 2022 2023 2024 2025 2026 
 
Dishwashers 14.0 14.0 14.0 14.0 14.0 14.0 
Automatic Dryers 14.0 14.0 14.0 14.0 14.0 14.0 
Automatic Washer Dryers 11.0 11.0 11.0 11.0 11.0 11.0 
Automatic Washing 11.0 11.0 11.0 11.0 11.0 11.0 
    Machines       
Built-in Hobs 16.0 16.0 16.0 16.0 16.0 16.0 
Ovens 16.0 16.0 16.0 16.0 16.0 16.0 
Cooker Hoods 16.0 16.0 16.0 16.0 16.0 16.0 
Cookers 17.0 17.0 17.0 17.0 17.0 17.0 
Range Cookers 15.0 15.0 15.0 15.0 15.0 15.0 
Microwaves 11.0 12.0 11.0 11.0 12.0 12.0 
Electric Wine Coolers/ 9.0 9.0 9.0 9.0 9.0 9.0 
    Chillers       
Freezers 12.0 12.0 12.0 12.0 12.0 12.0 
Fridge Freezers 13.0 13.0 13.0 13.0 13.0 13.0 
Fridges 10.0 10.0 10.0 10.0 10.0 10.0 
Portable Room Air 10.0 10.0 10.0 10.0 10.0 10.0 
    Conditioners       
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Split Air Conditioners 11.0 11.0 11.0 11.0 11.0 11.0 
Window Air Conditioners 10.0 10.0 10.0 10.0 10.0 10.0 
Cooling Fans 8.0 8.0 8.0 8.0 8.0 8.0 
Food Preparation 6.0 6.0 6.0 6.0 6.0 6.0 
    Appliances       
Heating Appliances 9.0 9.0 9.0 9.0 9.0 9.0 
Irons 9.0 9.0 9.0 9.0 9.0 9.0 
Body Shavers 5.0 5.0 5.0 5.0 5.0 5.0 
Hair Care Appliances 5.0 5.0 5.0 5.0 5.0 5.0 
Oral Care Appliances 4.0 4.0 4.0 4.0 4.0 4.0 
Coffee Machines 7.0 7.0 7.0 7.0 7.0 7.0 
Freestanding Hobs 10.0 10.0 10.0 10.0 10.0 10.0 
Cylinder Vacuum Cleaners 7.0 7.0 7.0 7.0 7.0 7.0 
Handheld Vacuum Cleaners 6.0 6.0 6.0 6.0 6.0 6.0 
Stick Vacuum Cleaners 7.0 7.0 7.0 7.0 7.0 7.0 
Upright Vacuum Cleaners 7.0 7.0 7.0 7.0 7.0 7.0 

Source: Euromonitor International from official statistics, trade associations, trade interviews 

 

 

 

MARKET DATA 
 

Table 26 Sales of Consumer Appliances by Category: Volume 2016-2021 

 

'000 units 
 2016 2017 2018 2019 2020 2021 
 
Major Appliances 65,392.9 68,007.0 68,746.4 67,710.6 67,621.5 70,548.8 
Small Appliances 473,749.6 481,229.7 491,810.1 501,710.0 519,724.8 526,236.7 
Consumer Appliances 539,142.4 549,236.7 560,556.6 569,420.6 587,346.4 596,785.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 27 Sales of Consumer Appliances by Category: Value 2016-2021 

 

USD million 
 2016 2017 2018 2019 2020 2021 
 
Major Appliances 46,107.4 51,986.4 61,640.2 61,268.5 59,566.9 66,321.5 
Small Appliances 28,517.8 29,844.6 30,751.1 31,510.6 32,909.2 34,303.3 
Consumer Appliances 74,625.2 81,831.0 92,391.3 92,779.1 92,476.1 100,624.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 28 Sales of Consumer Appliances by Category: % Volume Growth 2016-2021 

 

% volume growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Major Appliances 4.3 1.5 7.9 
Small Appliances 1.3 2.1 11.1 
Consumer Appliances 1.6 2.1 10.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 29 Sales of Consumer Appliances by Category: % Value Growth 2016-2021 

 

% current value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Major Appliances 11.3 7.5 43.8 
Small Appliances 4.2 3.8 20.3 
Consumer Appliances 8.8 6.2 34.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 30 Sales of Major Appliances by Category and Built-in/Freestanding Split: Volume 
2016-2021 

 

'000 units 
 2016 2017 2018 2019 2020 2021 
 
- Built-in Dishwashers 7,530.4 7,789.8 8,007.6 7,973.9 7,776.4 8,087.4 
- Freestanding 45.8 42.1 42.0 36.6 37.4 38.5 
    Dishwashers       
Dishwashers 7,576.3 7,831.8 8,049.6 8,010.5 7,813.8 8,125.9 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 16,886.5 17,269.6 16,436.8 16,354.6 16,382.3 16,958.3 
    Laundry Appliances       
- Automatic Dryers 7,392.5 7,644.5 7,289.1 7,273.0 7,242.1 7,387.0 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding 7,392.5 7,644.5 7,289.1 7,273.0 7,242.1 7,387.0 
    Automatic Dryers       
- Automatic Washer Dryers 126.9 126.2 116.2 115.9 109.4 111.6 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 126.9 126.2 116.2 115.9 109.4 111.6 
    Automatic Washer Dryers       
- Automatic Washing 9,367.1 9,498.9 9,031.5 8,965.7 9,030.8 9,459.7 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 9,367.1 9,498.9 9,031.5 8,965.7 9,030.8 9,459.7 
    Automatic Washing       
    Machines       
- Semi-Automatic - - - - - - 
    Washing Machines       
Home Laundry Appliances 16,886.5 17,269.6 16,436.8 16,354.6 16,382.3 16,958.3 
- Freestanding Large 7,297.9 7,456.4 7,813.5 7,622.5 7,430.0 7,658.4 
    Cooking Appliances       
- Built-in Large 4,483.6 4,599.7 4,677.1 4,616.0 4,460.8 4,659.4 
    Cooking Appliances       
- Built-in Hobs 762.4 815.4 830.6 757.8 735.1 757.2 
- Ovens 778.2 816.9 854.4 843.5 814.1 874.2 
- Cooker Hoods 3,055.8 3,082.6 3,110.2 3,135.4 3,029.5 3,151.8 
-- Built-in Cooker Hoods 2,943.1 2,967.4 2,992.2 3,014.7 2,911.5 3,028.0 
-- Freestanding Cooker 112.7 115.2 118.0 120.7 118.0 123.9 
    Hoods       
- Cookers 6,894.1 7,037.8 7,374.0 7,183.4 7,000.7 7,210.7 
- Range Cookers 291.1 303.4 321.5 318.4 311.4 323.8 

 
Data removed from sample 
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Large Cooking Appliances 11,781.6 12,056.0 12,490.6 12,238.5 11,890.8 12,317.8 
- Built-in Microwaves 3,230.8 3,625.8 3,848.5 3,812.5 3,722.4 3,796.8 
- Freestanding Microwaves 9,827.7 10,715.3 11,105.4 10,877.1 11,263.2 11,713.7 
Microwaves 13,058.4 14,341.1 14,953.9 14,689.6 14,985.6 15,510.6 
- Built-in 526.1 548.4 558.1 544.8 530.1 558.7 
    Refrigeration Appliances       
- Freestanding 15,564.0 15,960.1 16,257.4 15,872.7 16,019.1 17,077.6 
    Refrigeration Appliances       
- Electric Wine Coolers/ 871.8 926.9 953.9 934.4 965.9 985.9 
    Chillers       
-- Built-in Electric 81.1 84.6 86.2 85.3 83.6 86.1 
    Wine Coolers/Chillers       
-- Freestanding 790.7 842.3 867.7 849.1 882.2 899.7 
    Electric Wine Coolers/       
    Chillers       
- Freezers 2,548.0 2,343.1 2,310.8 2,166.0 2,399.9 2,519.6 
-- Built-in Freezers 43.3 39.8 41.3 39.0 37.5 39.0 
-- Freestanding Freezers 2,504.7 2,303.4 2,269.5 2,127.0 2,362.5 2,480.6 
- Fridge Freezers 9,853.3 10,266.8 10,526.8 10,366.6 10,127.8 10,834.5 
-- Built-in Fridge 215.5 227.8 233.5 231.0 222.1 235.4 
    Freezers       
-- Freestanding Fridge 9,637.8 10,039.0 10,293.2 10,135.6 9,905.7 10,599.1 
    Freezers       
- Fridges 2,817.0 2,971.8 3,024.1 2,950.5 3,055.6 3,296.3 
-- Built-in Fridges 186.2 196.3 197.2 189.5 186.9 198.1 
-- Freestanding Fridges 2,630.8 2,775.5 2,826.9 2,761.0 2,868.7 3,098.2 
Refrigeration Appliances 16,090.1 16,508.6 16,815.5 16,417.5 16,549.1 17,636.3 
Built-In Major Appliances 15,770.9 16,563.6 17,091.3 16,947.1 16,489.6 17,102.3 
Freestanding Major 49,621.9 51,443.4 51,655.2 50,763.4 51,132.0 53,446.5 
    Appliances       
Major Appliances 65,392.9 68,007.0 68,746.4 67,710.6 67,621.5 70,548.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 31 Sales of Major Appliances by Category and Built-in/Freestanding Split: Value 
2016-2021 

 

USD million 
 2016 2017 2018 2019 2020 2021 
 
- Built-in Dishwashers 4,213.1 4,835.5 6,158.6 6,561.3 6,240.2 6,915.2 
- Freestanding 20.6 18.9 17.8 16.5 17.2 18.7 
    Dishwashers       
Dishwashers 4,233.7 4,854.4 6,176.4 6,577.7 6,257.4 6,933.9 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 8,985.6 10,956.8 14,636.1 14,040.9 13,854.6 15,323.1 
    Laundry Appliances       
- Automatic Dryers 4,217.2 5,001.8 6,581.7 6,394.1 6,103.7 6,510.4 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding 4,217.2 5,001.8 6,581.7 6,394.1 6,103.7 6,510.4 
    Automatic Dryers       
- Automatic Washer Dryers 138.6 151.3 168.0 185.1 180.4 190.9 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 138.6 151.3 168.0 185.1 180.4 190.9 
    Automatic Washer Dryers       
- Automatic Washing 4,629.9 5,803.8 7,886.5 7,461.8 7,570.5 8,621.9 
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    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 4,629.9 5,803.8 7,886.5 7,461.8 7,570.5 8,621.9 
    Automatic Washing       
    Machines       
- Semi-Automatic - - - - - - 
    Washing Machines       
Home Laundry Appliances 8,985.6 10,956.8 14,636.1 14,040.9 13,854.6 15,323.1 
- Freestanding Large 6,879.1 6,972.4 7,410.5 7,607.3 7,234.7 7,794.2 
    Cooking Appliances       
- Built-in Large 3,175.3 3,423.0 4,080.1 4,161.1 3,884.8 4,506.0 
    Cooking Appliances       
- Built-in Hobs 598.3 684.1 722.7 696.9 655.9 732.8 
- Ovens 1,423.4 1,610.4 1,915.1 1,901.3 1,771.2 1,984.6 
- Cooker Hoods 1,247.7 1,222.0 1,537.3 1,670.4 1,560.4 1,902.2 
-- Built-in Cooker Hoods 1,153.6 1,128.5 1,442.3 1,562.8 1,457.7 1,788.6 
-- Freestanding Cooker 94.1 93.6 95.0 107.5 102.7 113.6 
    Hoods       
- Cookers 5,630.5 5,633.7 5,958.5 6,094.6 5,788.5 6,222.3 
- Range Cookers 1,154.5 1,245.2 1,357.0 1,405.1 1,343.6 1,458.3 
Large Cooking Appliances 10,054.4 10,395.4 11,490.7 11,768.3 11,119.5 12,300.2 
- Built-in Microwaves 2,618.7 2,971.3 3,128.5 3,270.0 3,117.1 3,336.3 
- Freestanding Microwaves 1,532.7 1,907.8 2,257.4 2,245.5 2,407.6 2,601.8 
Microwaves 4,151.4 4,879.1 5,385.9 5,515.4 5,524.7 5,938.1 
- Built-in 1,613.6 1,774.8 1,928.2 1,950.5 1,930.6 2,158.6 
    Refrigeration Appliances       
- Freestanding 17,068.7 19,125.9 22,023.0 21,415.6 20,880.0 23,667.7 
    Refrigeration Appliances       
- Electric Wine Coolers/ 228.7 257.4 272.6 281.4 298.0 318.3 
    Chillers       
-- Built-in Electric 59.8 64.2 66.7 64.0 61.5 67.1 
    Wine Coolers/Chillers       
-- Freestanding 168.9 193.3 205.9 217.4 236.5 251.2 
    Electric Wine Coolers/       
    Chillers       
- Freezers 1,354.6 1,284.4 1,499.5 1,378.3 1,596.3 1,757.1 
-- Built-in Freezers 35.6 33.7 35.5 34.9 32.2 36.3 
-- Freestanding Freezers 1,319.0 1,250.8 1,464.0 1,343.4 1,564.0 1,720.9 
- Fridge Freezers 16,172.1 18,363.5 21,111.8 20,670.5 19,807.6 22,508.4 
-- Built-in Fridge 1,323.6 1,462.3 1,569.8 1,615.7 1,607.4 1,795.4 
    Freezers       
-- Freestanding Fridge 14,848.5 16,901.2 19,542.0 19,054.8 18,200.2 20,713.0 
    Freezers       
- Fridges 926.9 995.3 1,067.3 1,035.9 1,108.8 1,242.5 
-- Built-in Fridges 194.6 214.7 256.2 235.8 229.5 259.8 
-- Freestanding Fridges 732.4 780.6 811.1 800.1 879.4 982.7 
Refrigeration Appliances 18,682.3 20,900.7 23,951.2 23,366.1 22,810.6 25,826.3 
Built-In Major Appliances 11,620.7 13,004.6 15,295.4 15,942.8 15,172.7 16,916.1 
Freestanding Major 34,486.7 38,981.8 46,344.8 45,325.7 44,394.2 49,405.5 
    Appliances       
Major Appliances 46,107.4 51,986.4 61,640.2 61,268.5 59,566.9 66,321.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 32 Sales of Major Appliances by Category and Built-in/Freestanding Split: % 
Volume Growth 2016-2021 

 

% volume growth 
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 2020/21 2016-21 CAGR 2016/21 Total 
 
- Built-in Dishwashers 4.0 1.4 7.4 
- Freestanding Dishwashers 3.0 -3.4 -15.9 
Dishwashers 4.0 1.4 7.3 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 3.5 0.1 0.4 
- Automatic Dryers 2.0 0.0 -0.1 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers 2.0 0.0 -0.1 
- Automatic Washer Dryers 2.0 -2.5 -12.1 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 2.0 -2.5 -12.1 
- Automatic Washing Machines 4.7 0.2 1.0 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing 4.7 0.2 1.0 
    Machines    
- Semi-Automatic Washing Machines - - - 
Home Laundry Appliances 3.5 0.1 0.4 
- Freestanding Large Cooking Appliances 3.1 1.0 4.9 
- Built-in Large Cooking Appliances 4.5 0.8 3.9 
- Built-in Hobs 3.0 -0.1 -0.7 
- Ovens 7.4 2.4 12.3 
- Cooker Hoods 4.0 0.6 3.1 
-- Built-in Cooker Hoods 4.0 0.6 2.9 
-- Freestanding Cooker Hoods 5.0 1.9 9.9 
- Cookers 3.0 0.9 4.6 
- Range Cookers 4.0 2.2 11.2 
Large Cooking Appliances 3.6 0.9 4.6 
- Built-in Microwaves 2.0 3.3 17.5 
- Freestanding Microwaves 4.0 3.6 19.2 
Microwaves 3.5 3.5 18.8 
- Built-in Refrigeration Appliances 5.4 1.2 6.2 
- Freestanding Refrigeration Appliances 6.6 1.9 9.7 
- Electric Wine Coolers/Chillers 2.1 2.5 13.1 
-- Built-in Electric Wine Coolers/ 3.0 1.2 6.2 
    Chillers    
-- Freestanding Electric Wine Coolers/ 2.0 2.6 13.8 
    Chillers    
- Freezers 5.0 -0.2 -1.1 
-- Built-in Freezers 4.2 -2.1 -9.9 
-- Freestanding Freezers 5.0 -0.2 -1.0 
- Fridge Freezers 7.0 1.9 10.0 
-- Built-in Fridge Freezers 6.0 1.8 9.2 
-- Freestanding Fridge Freezers 7.0 1.9 10.0 
- Fridges 7.9 3.2 17.0 
-- Built-in Fridges 6.0 1.3 6.4 
-- Freestanding Fridges 8.0 3.3 17.8 
Refrigeration Appliances 6.6 1.9 9.6 
Built-In Major Appliances 3.7 1.6 8.4 
Freestanding Major Appliances 4.5 1.5 7.7 
Major Appliances 4.3 1.5 7.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 33 Sales of Major Appliances by Category and Built-in/Freestanding Split: % Value 
Growth 2016-2021 

 

% current value growth 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Data removed from sample 
 



L A R G E  C O O K I N G  A P P L I A N C E S  I N  T H E  U S  P a s s p o r t  21 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 2020/21 2016-21 CAGR 2016/21 Total 
 
- Built-in Dishwashers 10.8 10.4 64.1 
- Freestanding Dishwashers 8.5 -1.9 -9.1 
Dishwashers 10.8 10.4 63.8 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 10.6 11.3 70.5 
- Automatic Dryers 6.7 9.1 54.4 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers 6.7 9.1 54.4 
- Automatic Washer Dryers 5.8 6.6 37.7 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 5.8 6.6 37.7 
- Automatic Washing Machines 13.9 13.2 86.2 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing 13.9 13.2 86.2 
    Machines    
- Semi-Automatic Washing Machines - - - 
Home Laundry Appliances 10.6 11.3 70.5 
- Freestanding Large Cooking Appliances 7.7 2.5 13.3 
- Built-in Large Cooking Appliances 16.0 7.3 41.9 
- Built-in Hobs 11.7 4.1 22.5 
- Ovens 12.0 6.9 39.4 
- Cooker Hoods 21.9 8.8 52.5 
-- Built-in Cooker Hoods 22.7 9.2 55.0 
-- Freestanding Cooker Hoods 10.6 3.8 20.7 
- Cookers 7.5 2.0 10.5 
- Range Cookers 8.5 4.8 26.3 
Large Cooking Appliances 10.6 4.1 22.3 
- Built-in Microwaves 7.0 5.0 27.4 
- Freestanding Microwaves 8.1 11.2 69.7 
Microwaves 7.5 7.4 43.0 
- Built-in Refrigeration Appliances 11.8 6.0 33.8 
- Freestanding Refrigeration Appliances 13.4 6.8 38.7 
- Electric Wine Coolers/Chillers 6.8 6.8 39.2 
-- Built-in Electric Wine Coolers/ 9.1 2.3 12.2 
    Chillers    
-- Freestanding Electric Wine Coolers/ 6.2 8.3 48.7 
    Chillers    
- Freezers 10.1 5.3 29.7 
-- Built-in Freezers 12.6 0.4 1.8 
-- Freestanding Freezers 10.0 5.5 30.5 
- Fridge Freezers 13.6 6.8 39.2 
-- Built-in Fridge Freezers 11.7 6.3 35.6 
-- Freestanding Fridge Freezers 13.8 6.9 39.5 
- Fridges 12.1 6.0 34.1 
-- Built-in Fridges 13.2 6.0 33.6 
-- Freestanding Fridges 11.8 6.1 34.2 
Refrigeration Appliances 13.2 6.7 38.2 
Built-In Major Appliances 11.5 7.8 45.6 
Freestanding Major Appliances 11.3 7.5 43.3 
Major Appliances 11.3 7.5 43.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 34 Sales of Small Appliances by Category: Volume 2016-2021 

 

'000 units 
 2016 2017 2018 2019 2020 2021 
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Air Treatment Products 76,196.8 77,504.7 79,799.6 81,796.7 86,560.3 87,640.6 
Food Preparation 48,711.0 48,346.7 48,298.1 48,650.0 50,658.6 50,924.8 
    Appliances       
Heating Appliances 16,765.2 16,581.6 16,633.0 16,899.7 17,181.4 17,585.6 
Irons 23,917.4 24,275.2 24,960.9 25,874.4 19,767.6 21,993.5 
Personal Care Appliances 151,406.9 153,168.1 154,531.6 155,707.6 159,745.2 161,842.0 
Small Cooking Appliances 122,525.6 125,743.8 131,531.8 136,721.7 147,970.4 148,061.1 
Vacuum Cleaners 34,226.7 35,609.5 36,055.0 36,059.8 37,841.3 38,189.1 
Small Appliances 473,749.6 481,229.7 491,810.1 501,710.0 519,724.8 526,236.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 35 Sales of Small Appliances by Category: Value 2016-2021 

 

USD million 
 2016 2017 2018 2019 2020 2021 
 
Air Treatment Products 7,458.6 7,932.2 8,305.0 8,672.3 8,953.2 9,288.1 
Food Preparation 3,043.5 3,095.3 3,131.7 3,211.2 3,366.6 3,475.5 
    Appliances       
Heating Appliances 1,026.8 1,029.4 1,047.6 1,081.9 1,112.7 1,189.4 
Irons 622.2 651.3 679.2 706.8 538.4 617.6 
Personal Care Appliances 5,568.2 5,773.0 5,871.9 6,009.6 6,132.2 6,295.7 
Small Cooking Appliances 6,568.4 6,886.7 7,204.4 7,335.6 7,957.2 8,329.3 
Vacuum Cleaners 4,230.0 4,476.8 4,511.3 4,493.2 4,848.8 5,107.7 
Small Appliances 28,517.8 29,844.6 30,751.1 31,510.6 32,909.2 34,303.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 36 Sales of Small Appliances by Category: % Volume Growth 2016-2021 

 

% volume growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Air Treatment Products 1.2 2.8 15.0 
Food Preparation Appliances 0.5 0.9 4.5 
Heating Appliances 2.4 1.0 4.9 
Irons 11.3 -1.7 -8.0 
Personal Care Appliances 1.3 1.3 6.9 
Small Cooking Appliances 0.1 3.9 20.8 
Vacuum Cleaners 0.9 2.2 11.6 
Small Appliances 1.3 2.1 11.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 37 Sales of Small Appliances by Category: % Value Growth 2016-2021 

 

% current value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Air Treatment Products 3.7 4.5 24.5 
Food Preparation Appliances 3.2 2.7 14.2 
Heating Appliances 6.9 3.0 15.8 
Irons 14.7 -0.1 -0.7 
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Personal Care Appliances 2.7 2.5 13.1 
Small Cooking Appliances 4.7 4.9 26.8 
Vacuum Cleaners 5.3 3.8 20.7 
Small Appliances 4.2 3.8 20.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 38 NBO Company Shares of Major Appliances: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Haier Group 18.3 19.5 22.0 23.7 25.4 
Whirlpool Corp 26.4 26.0 26.7 25.1 23.4 
LG Electronics USA 7.8 7.6 8.1 8.3 8.5 
Samsung Electronics 7.4 7.1 7.3 7.6 8.1 
    America Inc      
Electrolux Home 7.1 6.9 6.6 6.3 6.0 
    Products North America      
Sears Holdings Corp 9.0 7.2 6.6 6.1 5.7 
Sharp Electronics Corp 3.5 3.5 3.8 3.8 3.7 
Nortek Inc 3.1 3.0 3.0 2.9 2.8 
Panasonic Corp of North 2.5 2.6 2.6 2.7 2.7 
    America      
BSH Home Appliances Corp 1.4 1.4 1.4 1.5 1.5 
Hamilton Beach Brands Inc 0.8 0.8 0.8 0.8 0.8 
Emerson Electric Co 0.7 0.8 0.8 0.8 0.7 
Sanyo North America Corp 0.4 0.4 0.4 0.4 0.4 
Sub-Zero Freezer Co Inc 0.4 0.4 0.4 0.4 0.4 
Hisense USA Corp 0.4 0.4 0.4 0.4 0.4 
Midea America & Canada 0.3 0.3 0.3 0.3 0.3 
    Corp      
U-Line Corp 0.2 0.2 0.2 0.2 0.2 
Danby Products Inc 0.2 0.2 0.2 0.2 0.2 
Avanti Products Inc 0.1 0.1 0.1 0.1 0.1 
Marvel Industries Ltd 0.1 0.1 0.1 0.1 0.1 
General Electric Co (GE) - - - - - 
Broan-NuTone LLC - - - - - 
Others 9.9 11.4 8.0 8.1 8.5 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 39 LBN Brand Shares of Major Appliances: % Volume 2018-2021 

 

% retail volume 
Brand (GBO) Company (NBO) 2018 2019 2020 2021 
 
GE Haier Group 16.5 18.7 20.2 21.7 
Whirlpool Whirlpool Corp 16.3 16.6 15.6 14.5 
LG (LG Corp) LG Electronics USA 7.3 7.8 7.9 8.1 
Maytag Whirlpool Corp 8.8 9.1 8.6 8.1 
Samsung (Samsung Samsung Electronics 7.1 7.3 7.6 8.1 
    Corp) America Inc     
Kenmore (Private Sears Holdings Corp 7.2 6.6 6.1 5.7 
    Label)      
Frigidaire Electrolux Home 5.4 5.2 4.9 4.7 
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    (Electrolux AB) Products North America     
Sharp (Hon Hai Sharp Electronics Corp 3.5 3.8 3.8 3.7 
    Precision Industry      
    Co Ltd)      
Haier Haier Group 2.5 2.8 3.0 3.2 
Panasonic Panasonic Corp of North 2.6 2.6 2.7 2.7 
    (Panasonic Corp) America     
Broan (Melrose Nortek Inc 2.4 2.4 2.3 2.3 
    Industries Plc)      
Bosch (BSH BSH Home Appliances Corp 1.4 1.4 1.4 1.4 
    Hausgeräte GmbH)      
Electrolux Electrolux Home 1.5 1.4 1.3 1.3 
    (Electrolux AB) Products North America     
Hamilton Beach Hamilton Beach Brands Inc 0.8 0.8 0.8 0.8 
    (Hamilton Beach      
    Brands Holding Co)      
Emerson Emerson Electric Co 0.8 0.8 0.8 0.7 
Nutone (Melrose Nortek Inc 0.6 0.6 0.6 0.6 
    Industries Plc)      
KitchenAid Whirlpool Corp 0.5 0.5 0.4 0.4 
Goldstar (LG Corp) LG Electronics USA 0.3 0.4 0.4 0.4 
Sanyo (Panasonic Sanyo North America Corp 0.4 0.4 0.4 0.4 
    Corp)      
HiSense (Hisense Hisense USA Corp 0.4 0.4 0.4 0.4 
    Group)      
Roper Whirlpool Corp 0.3 0.3 0.3 0.3 
Midea (Midea Group Midea America & Canada 0.3 0.3 0.3 0.3 
    Co Ltd) Corp     
U-Line (Middleby U-Line Corp 0.2 0.2 0.2 0.2 
    Corp)      
Danby Danby Products Inc 0.2 0.2 0.2 0.2 
Fisher & Paykel Haier Group 0.2 0.2 0.2 0.2 
Sub-Zero Sub-Zero Freezer Co Inc 0.2 0.2 0.2 0.2 
Wolf Sub-Zero Freezer Co Inc 0.2 0.2 0.2 0.2 
GE Monogram Haier Group 0.1 0.1 0.2 0.2 
Avanti Avanti Products Inc 0.1 0.1 0.1 0.1 
Marvel (Middleby Marvel Industries Ltd 0.1 0.1 0.1 0.1 
    Corp)      
Others Others 11.7 8.3 8.4 8.8 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 40 NBO Company Shares of Small Appliances: % Volume 2017-2021 

 

% retail volume 
Company 2017 2018 2019 2020 2021 
 
Conair Corp 10.5 10.3 10.2 10.1 10.1 
Spectrum Brands 10.0 9.9 9.7 9.5 9.3 
    Holdings Inc      
Newell Brands Inc 9.9 9.6 9.1 8.8 8.5 
Hamilton Beach Brands Inc 6.3 6.3 6.3 6.2 6.0 
Helen of Troy Ltd 3.3 3.2 3.1 3.0 3.0 
Procter & Gamble Co, The 2.6 2.7 2.7 2.6 2.6 
TTI Floor Care North 2.7 2.7 2.7 2.6 2.5 
    America      
Kaz Inc 1.9 1.9 2.0 2.0 2.1 
Keurig Dr Pepper Inc - 1.3 1.3 1.5 1.8 
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Bissell Inc 1.4 1.4 1.4 1.5 1.6 
Church & Dwight Co Inc 1.8 1.9 1.8 1.6 1.5 
Philips Electronics 1.3 1.3 1.4 1.3 1.3 
    North America Corp      
Hunter Fan Co 1.3 1.3 1.3 1.2 1.2 
Colgate-Palmolive Co 1.3 1.2 1.2 1.2 1.2 
SharkNinja Operating LLC 1.0 1.1 1.1 1.1 1.2 
Home Depot Inc, The 1.2 1.2 1.2 1.1 1.1 
Lasko Products Inc 1.0 1.0 1.0 1.1 1.1 
Corelle Brands LLC 0.4 0.7 0.9 1.0 1.1 
Other Private Label 1.0 1.0 1.1 1.0 1.0 
Vornado Air Circulation 1.0 1.0 1.0 1.0 1.0 
    Systems Inc      
National Presto 1.0 1.0 1.0 1.0 1.0 
    Industries Inc      
Whirlpool Corp 1.0 1.0 1.0 1.0 1.0 
Sunpentown 0.9 0.9 0.9 0.9 0.9 
    International Inc      
Homedics Inc 0.8 0.8 0.8 0.8 0.8 
Micro Touch Inc 0.8 0.8 0.8 0.8 0.8 
Soleus International Inc 0.7 0.7 0.7 0.7 0.7 
Haier Group 0.6 0.8 0.7 0.7 0.7 
EdgeCraft Corp 0.1 0.1 0.5 0.6 0.6 
Midea America & Canada 0.7 0.7 0.6 0.6 0.6 
    Corp      
Nutribullet LLC 0.5 0.5 0.5 0.5 0.5 
L'Oréal USA Inc 0.6 0.6 0.6 0.4 - 
Keurig Green Mountain Inc 1.3 - - - - 
Others 31.1 31.0 31.3 32.6 33.4 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 41 LBN Brand Shares of Small Appliances: % Volume 2018-2021 

 

% retail volume 
Brand (GBO) Company (NBO) 2018 2019 2020 2021 
 
Conair Conair Corp 8.8 8.7 8.6 8.7 
Black+Decker Spectrum Brands 5.6 5.4 5.2 5.1 
 Holdings Inc     
Hamilton Beach Hamilton Beach Brands Inc 3.9 3.8 3.8 3.7 
    (Hamilton Beach      
    Brands Holding Co)      
Revlon (Revlon Inc) Helen of Troy Ltd 2.8 2.7 2.7 2.6 
Oral-B Procter & Gamble Co, The 2.6 2.7 2.6 2.6 
Remington Spectrum Brands 2.6 2.5 2.4 2.4 
 Holdings Inc     
Proctor Silex Hamilton Beach Brands Inc 2.5 2.4 2.4 2.3 
    (Hamilton Beach      
    Brands Holding Co)      
Honeywell Kaz Inc 1.9 2.0 2.0 2.1 
    (Honeywell      
    International Inc)      
Holmes Newell Brands Inc 2.1 2.0 2.0 2.0 
Keurig Keurig Dr Pepper Inc 1.3 1.3 1.5 1.8 
Oster Newell Brands Inc 1.9 1.8 1.8 1.7 
Mr Coffee Newell Brands Inc 1.9 1.8 1.9 1.7 
Bissell Bissell Inc 1.4 1.4 1.5 1.6 
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Sunbeam Newell Brands Inc 1.8 1.7 1.5 1.5 
Cuisinart Conair Corp 1.5 1.5 1.5 1.4 
SpinBrush Church & Dwight Co Inc 1.7 1.6 1.4 1.3 
Philips Norelco Philips Electronics 1.3 1.3 1.3 1.3 
    (Koninklijke North America Corp     
    Philips NV)      
Hunter Hunter Fan Co 1.3 1.3 1.2 1.2 
Dirt Devil TTI Floor Care North 1.4 1.3 1.3 1.2 
    (Techtronic America     
    Industries Co Ltd)      
Colgate Colgate-Palmolive Co 1.2 1.2 1.2 1.2 
Hampton Bay Home Depot Inc, The 1.2 1.2 1.1 1.1 
    (Private Label)      
Lasko Lasko Products Inc 1.0 1.0 1.1 1.1 
Instant Pot Corelle Brands LLC 0.7 0.9 1.0 1.1 
Shark SharkNinja Operating LLC 0.9 1.0 1.0 1.0 
Vornado Vornado Air Circulation 1.0 1.0 1.0 1.0 
 Systems Inc     
Presto National Presto 1.0 1.0 1.0 1.0 
 Industries Inc     
George Foreman Spectrum Brands 0.9 0.9 1.0 1.0 
 Holdings Inc     
KitchenAid Whirlpool Corp 0.9 0.9 0.9 0.9 
Sunpentown Sunpentown 0.8 0.8 0.9 0.9 
 International Inc     
Hoover (Techtronic TTI Floor Care North 0.9 0.9 0.9 0.8 
    Industries Co Ltd) America     
Other Private Label Other Private Label 1.0 1.1 1.0 1.0 
    (Private Label)      
Others Others 40.1 40.6 41.6 41.9 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 42 Distribution of Major Appliances by Format: % Volume 2016-2021 

 

% retail volume 
 2016 2017 2018 2019 2020 2021 
 
Store-Based Retailing 78.8 77.7 76.5 75.2 64.9 70.4 
- Grocery Retailers 7.1 7.4 7.6 7.7 7.2 7.6 
-- Modern Grocery 7.1 7.4 7.6 7.7 7.2 7.6 
    Retailers       
--- Convenience Stores - - - - - - 
--- Discounters - - - - - - 
--- Forecourt Retailers - - - - - - 
--- Hypermarkets 7.1 7.4 7.6 7.7 7.2 7.6 
--- Supermarkets - - - - - - 
- Non-Grocery Specialists 54.8 54.3 54.0 53.5 47.0 50.9 
-- Electronics and 22.3 22.4 22.5 22.4 17.9 21.2 
    Appliance Specialist       
    Retailers       
-- Health and Beauty - - - - - - 
    Specialist Retailers       
--- Beauty Specialist - - - - - - 
    Retailers       
--- Chemists/Pharmacies - - - - - - 
--- Drugstores/ - - - - - - 
    parapharmacies       
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--- Vitamins and - - - - - - 
    Dietary Supplements       
    Specialist Retailers       
-- Home and Garden 32.4 31.9 31.5 30.9 28.9 29.6 
    Specialist Retailers       
-- Other Non-Grocery - 0.0 0.0 0.1 0.1 0.0 
    Specialists       
- Mixed Retailers 16.9 16.0 14.9 14.0 10.6 11.9 
-- Department Stores 12.9 12.0 11.0 10.2 6.8 8.1 
-- Mass Merchandisers 3.2 3.1 3.1 3.1 3.0 3.0 
-- Variety Stores - - - - - - 
-- Warehouse Clubs 0.9 0.9 0.8 0.8 0.8 0.8 
Non-retail channels 13.0 13.5 14.0 14.6 16.1 16.0 
- Builders Merchants - - - - - - 
- Construction 13.0 13.5 14.0 14.6 16.1 16.0 
Non-Store Retailing 8.2 8.8 9.5 10.2 19.1 13.6 
- Direct Selling - - - - - - 
- Homeshopping - - - - - - 
- E-Commerce 8.2 8.8 9.5 10.2 19.1 13.6 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 43 Distribution of Small Appliances by Format: % Volume 2016-2021 

 

% retail volume 
 2016 2017 2018 2019 2020 2021 
 
Store-Based Retailing 81.6 80.7 80.2 79.2 54.5 54.7 
- Grocery Retailers 28.7 29.0 28.9 29.2 20.2 20.6 
-- Modern Grocery 28.7 29.0 28.9 29.2 20.2 20.6 
    Retailers       
--- Convenience Stores - - - - - - 
--- Discounters - - - - - - 
--- Forecourt Retailers - - - - - - 
--- Hypermarkets 27.0 27.4 27.2 27.6 19.1 19.5 
--- Supermarkets 1.7 1.7 1.6 1.6 1.0 1.2 
- Non-Grocery Specialists 33.9 33.4 33.5 32.7 22.5 23.0 
-- Electronics and 5.7 5.4 5.2 5.0 3.4 3.6 
    Appliance Specialist       
    Retailers       
-- Health and Beauty 8.5 8.7 8.5 8.7 5.2 5.3 
    Specialist Retailers       
--- Beauty Specialist 3.5 3.8 3.8 4.0 2.4 2.4 
    Retailers       
--- Chemists/Pharmacies - - - - - - 
--- Drugstores/ 5.0 4.9 4.7 4.7 2.9 2.9 
    parapharmacies       
--- Vitamins and - - - - - - 
    Dietary Supplements       
    Specialist Retailers       
-- Home and Garden 18.4 18.1 18.1 18.1 13.4 13.6 
    Specialist Retailers       
-- Other Non-Grocery 1.3 1.2 1.7 0.9 0.5 0.5 
    Specialists       
- Mixed Retailers 19.1 18.3 17.9 17.2 11.8 11.1 
-- Department Stores 7.5 7.0 6.9 6.4 4.2 2.9 
-- Mass Merchandisers 11.4 11.0 10.8 10.6 7.5 7.9 
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-- Variety Stores - - - - - - 
-- Warehouse Clubs 0.2 0.2 0.3 0.3 0.2 0.2 
Non-retail channels - - - - - - 
- Builders Merchants - - - - - - 
- Construction - - - - - - 
Non-Store Retailing 18.4 19.3 19.8 20.8 45.5 45.3 
- Direct Selling 0.1 0.0 0.0 0.0 0.0 0.0 
- Homeshopping 0.4 0.4 0.4 0.4 0.3 0.3 
- E-Commerce 17.9 18.8 19.3 20.4 45.2 45.0 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 44 Forecast Sales of Consumer Appliances by Category: Volume 2021-2026 

 

'000 units 
 2021 2022 2023 2024 2025 2026 
 
Major Appliances 70,548.8 71,168.5 72,002.5 72,817.2 73,749.1 74,672.0 
Small Appliances 526,236.7 538,394.2 548,639.4 559,829.6 571,710.8 584,389.3 
Consumer Appliances 596,785.5 609,562.7 620,641.9 632,646.8 645,459.8 659,061.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 45 Forecast Sales of Consumer Appliances by Category: Value 2021-2026 

 

USD million 
 2021 2022 2023 2024 2025 2026 
 
Major Appliances 66,321.5 67,235.5 68,554.8 69,869.9 71,422.1 72,952.8 
Small Appliances 34,303.3 35,791.0 36,804.1 37,878.1 39,006.5 40,207.4 
Consumer Appliances 100,624.9 103,026.5 105,358.8 107,748.0 110,428.6 113,160.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 46 Forecast Sales of Consumer Appliances by Category: % Volume Growth 2021-
2026 

 

% volume growth 
 2021/22 2021-26 CAGR 2021/26 Total 
 
Major Appliances 0.9 1.1 5.8 
Small Appliances 2.3 2.1 11.1 
Consumer Appliances 2.1 2.0 10.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 47 Forecast Sales of Consumer Appliances by Category: % Value Growth 2021-
2026 

 

% constant value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
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Major Appliances 1.4 1.9 10.0 
Small Appliances 4.3 3.2 17.2 
Consumer Appliances 2.4 2.4 12.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 48 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
Volume 2021-2026 

 

'000 units 
 2021 2022 2023 2024 2025 2026 
 
- Built-in Dishwashers 8,087.4 8,245.1 8,474.6 8,648.8 8,809.9 8,979.0 
- Freestanding 38.5 38.0 36.3 34.8 33.1 31.7 
    Dishwashers       
Dishwashers 8,125.9 8,283.1 8,510.8 8,683.6 8,843.0 9,010.7 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 16,958.3 17,156.0 17,353.9 17,564.1 17,831.1 18,082.0 
    Laundry Appliances       
- Automatic Dryers 7,387.0 7,460.8 7,528.7 7,603.3 7,745.4 7,877.1 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding 7,387.0 7,460.8 7,528.7 7,603.3 7,745.4 7,877.1 
    Automatic Dryers       
- Automatic Washer Dryers 111.6 121.9 132.3 141.9 151.9 161.8 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 111.6 121.9 132.3 141.9 151.9 161.8 
    Automatic Washer Dryers       
- Automatic Washing 9,459.7 9,573.2 9,692.9 9,818.9 9,933.8 10,043.1 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 9,459.7 9,573.2 9,692.9 9,818.9 9,933.8 10,043.1 
    Automatic Washing       
    Machines       
- Semi-Automatic - - - - - - 
    Washing Machines       
Home Laundry Appliances 16,958.3 17,156.0 17,353.9 17,564.1 17,831.1 18,082.0 
- Freestanding Large 7,658.4 7,658.7 7,583.7 7,459.9 7,429.8 7,403.9 
    Cooking Appliances       
- Built-in Large 4,659.4 4,621.0 4,629.4 4,639.8 4,612.1 4,602.2 
    Cooking Appliances       
- Built-in Hobs 757.2 738.1 708.5 669.6 626.5 589.9 
- Ovens 874.2 899.8 915.4 934.8 942.3 947.9 
- Cooker Hoods 3,151.8 3,107.7 3,131.0 3,161.8 3,170.7 3,192.6 
-- Built-in Cooker Hoods 3,028.0 2,983.2 3,005.5 3,035.4 3,043.3 3,064.3 
-- Freestanding Cooker 123.9 124.6 125.4 126.4 127.4 128.3 
    Hoods       
- Cookers 7,210.7 7,208.1 7,130.2 7,004.8 6,972.1 6,944.4 
- Range Cookers 323.8 326.0 328.0 328.6 330.3 331.3 
Large Cooking Appliances 12,317.8 12,279.7 12,213.1 12,099.7 12,041.9 12,006.1 
- Built-in Microwaves 3,796.8 3,836.8 3,939.6 3,990.6 4,009.4 4,025.4 
- Freestanding Microwaves 11,713.7 11,729.0 11,934.6 12,197.2 12,455.4 12,695.9 
Microwaves 15,510.6 15,565.8 15,874.2 16,187.8 16,464.8 16,721.4 
- Built-in 558.7 575.8 595.4 615.9 635.1 654.8 
    Refrigeration Appliances       
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- Freestanding 17,077.6 17,308.2 17,455.1 17,666.1 17,933.1 18,197.1 
    Refrigeration Appliances       
- Electric Wine Coolers/ 985.9 1,024.4 1,060.9 1,106.4 1,155.1 1,205.3 
    Chillers       
-- Built-in Electric 86.1 88.2 90.3 93.7 97.3 101.0 
    Wine Coolers/Chillers       
-- Freestanding 899.7 936.2 970.6 1,012.7 1,057.8 1,104.4 
    Electric Wine Coolers/       
    Chillers       
- Freezers 2,519.6 2,509.3 2,493.9 2,479.0 2,472.4 2,468.2 
-- Built-in Freezers 39.0 39.6 40.3 41.1 41.8 42.4 
-- Freestanding Freezers 2,480.6 2,469.7 2,453.6 2,437.9 2,430.6 2,425.7 
- Fridge Freezers 10,834.5 11,045.8 11,189.7 11,391.5 11,647.8 11,896.3 
-- Built-in Fridge 235.4 245.3 256.4 270.1 281.7 293.8 
    Freezers       
-- Freestanding Fridge 10,599.1 10,800.5 10,933.3 11,121.4 11,366.1 11,602.5 
    Freezers       
- Fridges 3,296.3 3,304.4 3,305.9 3,305.1 3,293.0 3,282.1 
-- Built-in Fridges 198.1 202.5 208.4 211.0 214.4 217.6 
-- Freestanding Fridges 3,098.2 3,101.9 3,097.5 3,094.1 3,078.7 3,064.5 
Refrigeration Appliances 17,636.3 17,884.0 18,050.4 18,282.0 18,568.3 18,851.9 
Built-In Major Appliances 17,102.3 17,278.7 17,639.0 17,895.1 18,066.6 18,261.4 
Freestanding Major 53,446.5 53,889.8 54,363.5 54,922.1 55,682.5 56,410.6 
    Appliances       
Major Appliances 70,548.8 71,168.5 72,002.5 72,817.2 73,749.1 74,672.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 49 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
Value 2021-2026 

 

USD million 
 2021 2022 2023 2024 2025 2026 
 
- Built-in Dishwashers 6,915.2 7,060.6 7,293.3 7,476.8 7,669.4 7,863.5 
- Freestanding 18.7 18.4 17.7 17.1 16.5 15.9 
    Dishwashers       
Dishwashers 6,933.9 7,078.9 7,311.1 7,493.9 7,685.9 7,879.4 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 15,323.1 15,510.7 15,823.3 16,121.3 16,466.2 16,784.9 
    Laundry Appliances       
- Automatic Dryers 6,510.4 6,577.7 6,668.8 6,775.3 6,919.5 7,051.2 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding 6,510.4 6,577.7 6,668.8 6,775.3 6,919.5 7,051.2 
    Automatic Dryers       
- Automatic Washer Dryers 190.9 209.3 228.6 247.1 266.9 286.4 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 190.9 209.3 228.6 247.1 266.9 286.4 
    Automatic Washer Dryers       
- Automatic Washing 8,621.9 8,723.8 8,925.8 9,098.9 9,279.7 9,447.2 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 8,621.9 8,723.8 8,925.8 9,098.9 9,279.7 9,447.2 
    Automatic Washing       
    Machines       
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- Semi-Automatic - - - - - - 
    Washing Machines       
Home Laundry Appliances 15,323.1 15,510.7 15,823.3 16,121.3 16,466.2 16,784.9 
- Freestanding Large 7,794.2 7,800.7 7,784.8 7,730.5 7,771.5 7,806.2 
    Cooking Appliances       
- Built-in Large 4,506.0 4,532.0 4,589.8 4,658.1 4,682.6 4,718.1 
    Cooking Appliances       
- Built-in Hobs 732.8 719.6 697.3 664.8 628.8 598.0 
- Ovens 1,984.6 2,053.8 2,106.2 2,171.3 2,210.5 2,248.3 
- Cooker Hoods 1,902.2 1,873.2 1,903.6 1,942.1 1,966.2 1,997.4 
-- Built-in Cooker Hoods 1,788.6 1,758.6 1,786.3 1,822.1 1,843.3 1,871.8 
-- Freestanding Cooker 113.6 114.6 117.3 120.0 122.9 125.6 
    Hoods       
- Cookers 6,222.3 6,212.0 6,181.7 6,116.7 6,136.9 6,155.2 
- Range Cookers 1,458.3 1,474.1 1,485.8 1,493.7 1,511.7 1,525.3 
Large Cooking Appliances 12,300.2 12,332.6 12,374.6 12,388.6 12,454.1 12,524.3 
- Built-in Microwaves 3,336.3 3,361.3 3,473.5 3,532.7 3,581.3 3,624.4 
- Freestanding Microwaves 2,601.8 2,619.3 2,691.9 2,775.9 2,865.8 2,955.3 
Microwaves 5,938.1 5,980.6 6,165.3 6,308.6 6,447.1 6,579.7 
- Built-in 2,158.6 2,255.8 2,375.0 2,511.4 2,639.3 2,770.5 
    Refrigeration Appliances       
- Freestanding 23,667.7 24,076.8 24,505.6 25,046.2 25,729.6 26,414.1 
    Refrigeration Appliances       
- Electric Wine Coolers/ 318.3 333.4 348.6 366.5 386.4 406.7 
    Chillers       
-- Built-in Electric 67.1 69.4 71.6 74.9 78.5 82.1 
    Wine Coolers/Chillers       
-- Freestanding 251.2 263.9 276.9 291.5 307.9 324.6 
    Electric Wine Coolers/       
    Chillers       
- Freezers 1,757.1 1,737.8 1,734.3 1,738.0 1,744.0 1,753.4 
-- Built-in Freezers 36.3 36.5 37.4 38.5 39.4 40.3 
-- Freestanding Freezers 1,720.9 1,701.3 1,696.9 1,699.5 1,704.6 1,713.1 
- Fridge Freezers 22,508.4 23,007.5 23,527.6 24,168.5 24,944.2 25,720.9 
-- Built-in Fridge 1,795.4 1,882.7 1,986.9 2,110.5 2,225.1 2,343.8 
    Freezers       
-- Freestanding Fridge 20,713.0 21,124.7 21,540.7 22,058.0 22,719.1 23,377.2 
    Freezers       
- Fridges 1,242.5 1,254.0 1,270.1 1,284.6 1,294.3 1,303.4 
-- Built-in Fridges 259.8 267.1 279.0 287.4 296.2 304.3 
-- Freestanding Fridges 982.7 986.9 991.1 997.1 998.1 999.2 
Refrigeration Appliances 25,826.3 26,332.6 26,880.5 27,557.5 28,368.9 29,184.5 
Built-In Major Appliances 16,916.1 17,209.6 17,731.5 18,179.0 18,572.6 18,976.4 
Freestanding Major 49,405.5 50,026.0 50,823.2 51,691.0 52,849.5 53,976.4 
    Appliances       
Major Appliances 66,321.5 67,235.5 68,554.8 69,869.9 71,422.1 72,952.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 50 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
% Volume Growth 2021-2026 

 

% volume growth 
 2021/22 2021-26 CAGR 2021/26 Total 
 
- Built-in Dishwashers 1.9 2.1 11.0 
- Freestanding Dishwashers -1.5 -3.9 -17.9 
Dishwashers 1.9 2.1 10.9 
- Built-in Home Laundry Appliances - - - 
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- Freestanding Home Laundry Appliances 1.2 1.3 6.6 
- Automatic Dryers 1.0 1.3 6.6 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers 1.0 1.3 6.6 
- Automatic Washer Dryers 9.2 7.7 45.0 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 9.2 7.7 45.0 
- Automatic Washing Machines 1.2 1.2 6.2 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing 1.2 1.2 6.2 
    Machines    
- Semi-Automatic Washing Machines - - - 
Home Laundry Appliances 1.2 1.3 6.6 
- Freestanding Large Cooking Appliances 0.0 -0.7 -3.3 
- Built-in Large Cooking Appliances -0.8 -0.2 -1.2 
- Built-in Hobs -2.5 -4.9 -22.1 
- Ovens 2.9 1.6 8.4 
- Cooker Hoods -1.4 0.3 1.3 
-- Built-in Cooker Hoods -1.5 0.2 1.2 
-- Freestanding Cooker Hoods 0.6 0.7 3.6 
- Cookers 0.0 -0.7 -3.7 
- Range Cookers 0.7 0.5 2.3 
Large Cooking Appliances -0.3 -0.5 -2.5 
- Built-in Microwaves 1.1 1.2 6.0 
- Freestanding Microwaves 0.1 1.6 8.4 
Microwaves 0.4 1.5 7.8 
- Built-in Refrigeration Appliances 3.1 3.2 17.2 
- Freestanding Refrigeration Appliances 1.4 1.3 6.6 
- Electric Wine Coolers/Chillers 3.9 4.1 22.3 
-- Built-in Electric Wine Coolers/ 2.4 3.2 17.2 
    Chillers    
-- Freestanding Electric Wine Coolers/ 4.0 4.2 22.7 
    Chillers    
- Freezers -0.4 -0.4 -2.0 
-- Built-in Freezers 1.5 1.7 8.7 
-- Freestanding Freezers -0.4 -0.4 -2.2 
- Fridge Freezers 2.0 1.9 9.8 
-- Built-in Fridge Freezers 4.2 4.5 24.8 
-- Freestanding Fridge Freezers 1.9 1.8 9.5 
- Fridges 0.2 -0.1 -0.4 
-- Built-in Fridges 2.2 1.9 9.8 
-- Freestanding Fridges 0.1 -0.2 -1.1 
Refrigeration Appliances 1.4 1.3 6.9 
Built-In Major Appliances 1.0 1.3 6.8 
Freestanding Major Appliances 0.8 1.1 5.5 
Major Appliances 0.9 1.1 5.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 51 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
% Value Growth 2021-2026 

 

% constant value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Built-in Dishwashers 2.1 2.6 13.7 
- Freestanding Dishwashers -1.7 -3.2 -14.9 
Dishwashers 2.1 2.6 13.6 
- Built-in Home Laundry Appliances - - - 
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- Freestanding Home Laundry Appliances 1.2 1.8 9.5 
- Automatic Dryers 1.0 1.6 8.3 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers 1.0 1.6 8.3 
- Automatic Washer Dryers 9.7 8.5 50.1 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 9.7 8.5 50.1 
- Automatic Washing Machines 1.2 1.8 9.6 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing 1.2 1.8 9.6 
    Machines    
- Semi-Automatic Washing Machines - - - 
Home Laundry Appliances 1.2 1.8 9.5 
- Freestanding Large Cooking Appliances 0.1 0.0 0.2 
- Built-in Large Cooking Appliances 0.6 0.9 4.7 
- Built-in Hobs -1.8 -4.0 -18.4 
- Ovens 3.5 2.5 13.3 
- Cooker Hoods -1.5 1.0 5.0 
-- Built-in Cooker Hoods -1.7 0.9 4.7 
-- Freestanding Cooker Hoods 0.9 2.0 10.6 
- Cookers -0.2 -0.2 -1.1 
- Range Cookers 1.1 0.9 4.6 
Large Cooking Appliances 0.3 0.4 1.8 
- Built-in Microwaves 0.7 1.7 8.6 
- Freestanding Microwaves 0.7 2.6 13.6 
Microwaves 0.7 2.1 10.8 
- Built-in Refrigeration Appliances 4.5 5.1 28.3 
- Freestanding Refrigeration Appliances 1.7 2.2 11.6 
- Electric Wine Coolers/Chillers 4.7 5.0 27.8 
-- Built-in Electric Wine Coolers/ 3.5 4.1 22.3 
    Chillers    
-- Freestanding Electric Wine Coolers/ 5.1 5.3 29.3 
    Chillers    
- Freezers -1.1 0.0 -0.2 
-- Built-in Freezers 0.6 2.1 11.2 
-- Freestanding Freezers -1.1 -0.1 -0.4 
- Fridge Freezers 2.2 2.7 14.3 
-- Built-in Fridge Freezers 4.9 5.5 30.5 
-- Freestanding Fridge Freezers 2.0 2.4 12.9 
- Fridges 0.9 1.0 4.9 
-- Built-in Fridges 2.8 3.2 17.1 
-- Freestanding Fridges 0.4 0.3 1.7 
Refrigeration Appliances 2.0 2.5 13.0 
Built-In Major Appliances 1.7 2.3 12.2 
Freestanding Major Appliances 1.3 1.8 9.3 
Major Appliances 1.4 1.9 10.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 52 Forecast Sales of Small Appliances by Category: Volume 2021-2026 

 

'000 units 
 2021 2022 2023 2024 2025 2026 
 
Air Treatment Products 87,640.6 89,417.1 90,916.4 92,823.5 95,020.1 97,164.7 
Food Preparation 50,924.8 51,290.6 51,839.5 52,600.6 53,478.1 54,352.1 
    Appliances       
Heating Appliances 17,585.6 17,983.5 18,239.5 18,513.1 18,794.7 19,086.1 
Irons 21,993.5 21,177.3 20,317.9 19,463.2 18,534.3 17,700.2 
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Personal Care Appliances 161,842.0 165,103.9 167,775.5 170,314.6 172,705.6 174,971.4 
Small Cooking Appliances 148,061.1 151,647.0 155,627.9 159,929.3 164,567.7 169,958.9 
Vacuum Cleaners 38,189.1 41,774.7 43,922.8 46,185.3 48,610.2 51,155.9 
Small Appliances 526,236.7 538,394.2 548,639.4 559,829.6 571,710.8 584,389.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 53 Forecast Sales of Small Appliances by Category: Value 2021-2026 

 

USD million 
 2021 2022 2023 2024 2025 2026 
 
Air Treatment Products 9,288.1 9,600.2 9,802.3 10,019.6 10,239.9 10,462.9 
Food Preparation 3,475.5 3,543.0 3,633.1 3,742.4 3,863.6 3,988.2 
    Appliances       
Heating Appliances 1,189.4 1,235.9 1,273.9 1,314.1 1,356.0 1,399.7 
Irons 617.6 595.9 575.6 556.4 534.9 516.3 
Personal Care Appliances 6,295.7 6,527.1 6,746.5 6,966.4 7,197.1 7,419.0 
Small Cooking Appliances 8,329.3 8,498.9 8,575.6 8,646.5 8,725.1 8,847.3 
Vacuum Cleaners 5,107.7 5,790.0 6,197.1 6,632.6 7,089.9 7,574.0 
Small Appliances 34,303.3 35,791.0 36,804.1 37,878.1 39,006.5 40,207.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 54 Forecast Sales of Small Appliances by Category: % Volume Growth 2021-2026 

 

% volume growth 
 2021/22 2021-26 CAGR 2021/26 Total 
 
Air Treatment Products 2.0 2.1 10.9 
Food Preparation Appliances 0.7 1.3 6.7 
Heating Appliances 2.3 1.7 8.5 
Irons -3.7 -4.3 -19.5 
Personal Care Appliances 2.0 1.6 8.1 
Small Cooking Appliances 2.4 2.8 14.8 
Vacuum Cleaners 9.4 6.0 34.0 
Small Appliances 2.3 2.1 11.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 55 Forecast Sales of Small Appliances by Category: % Value Growth 2021-2026 

 

% constant value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Air Treatment Products 3.4 2.4 12.6 
Food Preparation Appliances 1.9 2.8 14.7 
Heating Appliances 3.9 3.3 17.7 
Irons -3.5 -3.5 -16.4 
Personal Care Appliances 3.7 3.3 17.8 
Small Cooking Appliances 2.0 1.2 6.2 
Vacuum Cleaners 13.4 8.2 48.3 
Small Appliances 4.3 3.2 17.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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DISCLAIMER 
Forecast and scenario closing date: 1 November 2021 

Report closing date: 9 December 2021 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2021 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 
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