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FULL-SERVICE RESTAURANTS IN 
MEXICO - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales grow by 15% in current terms in 2023 to MXN514 billion 

▪ Outlet numbers increase by 3% to 204,079 in the same year 

▪ Other full-service restaurants is the best performing category in 2023, with foodservice value 

sales rising by 18% in current terms to MXN153 billion 

▪ Alsea SAB de CV is the leading player in 2023, with a foodservice value share of 2% 

▪ Foodservice value sales are set to grow at a current value CAGR of 7% (2023 constant value 

CAGR of 4%) over the forecast period to MXN732 billion 

▪ The number of outlets is expected to increase at a CAGR of 2% to 228,837 over the same 

period 

 

 

2023 DEVELOPMENTS 
 

New experiences as a strategy to drive growth 

Full-service restaurants in Mexico continued to record impressive value sales growth in 2023, 

resulting in a recovery to pre-pandemic levels, although the number of outlets in the channel 

continued to lag, as did the number of transactions. Nevertheless, the pursuit of new 

experiences has been a constant among consumers in the post-pandemic era. It is no longer 

sufficient to merely offer a good product; an increasing number of consumers seek immersive 

experiences that connect them through different flavours, emotions, cultures, and places. 

According to Euromonitor International’s Voice of the Consumer: Health and Nutrition Survey 

(fielded February 2023), 15% of consumers prefer to spend their money on experiences rather 

than products. This trend is becoming increasingly prevalent in the channel due to innovations 

by key players. For example, the opening of a new Italianni's branch in Parque Tepeyac, Mexico 

City, with Tuscan-inspired décor aims to offer customers not just Italian cuisine but also the 

experience of being in another country. Similar experiences are reflected in the renovations 

undertaken by Sushi Itto in several branches under the concept of "Tokyo Nights", where 

Japanese-inspired décor and neon lighting aim to recreate the vibrant nightlife of Tokyo.  

However, experiences are not just limited to immersing customers in foreign environments; 

there is also a significant opportunity within national cuisine to explore regional flavours and 

sensations. For instance, Fisher's held the "Mesa de Autor" festival, offering customers different 

author-inspired Mexican dishes, providing a unique dining experience distinct from conventional 

Fisher's branches. This trend has gained significant relevance, contributing to healthy double-

digit sales growth for full-service restaurants in 2023. 

 

Remodelling and strategic moves to enhance profitability 

Strategies to attract consumers back to physical establishments are paramount for players in 

full-service restaurants. This is reflected in investments made in remodelling outlets in the last 

year of the review period. For instance, VIPs has sought to renovate several branches to attract 

customers back to its restaurants by offering more welcoming, family-friendly spaces where 
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customers can feel at home. According to Euromonitor International’s Voice of the Consumer: 

Lifestyles Survey (fielded January to February 2023), 27% of consumers visit restaurants or 

cafés 1-2 times a week, a figure that is on the rise due to strategies promoting out-of-home 

consumption and making customers comfortable in these spaces, thereby encouraging various 

opportunities for more frequent visits to full-service restaurants.  

However, while there are investments being made in profitable full-service chains, there have 

also been sales and new acquisitions in less profitable outlets. For example, Alsea sold El 

Porton branches to Mexico en Cada Ingrediente due to the chain’s low profitability, instead 

opting to invest in larger brands. This offers an opportunity for other players to enter the 

competitive environment with brands already familiar to consumers and seek to position them 

better in the local market. 

 

Loyalty programmes to incentivise consumption 

Investment in loyalty programmes was a significant trend in 2023. Major players have 

introduced prominent loyalty programmes, such as Alsea's Wow+ programme, encompassing 

brands such as Italianni’s and The Cheesecake Factory, while CMR's Foody rewards cover 

brands such as Olive Garden and Sushi Itto. Additionally, there are loyalty programmes via 

delivery apps such as Uber Eats, Rappi, and Didi, which have been gaining traction in Mexico.  

According to Euromonitor International’s Voice of the Consumer: Digital Consumer Survey 

(fielded March to April 2023), 24% of consumers belong to a restaurant loyalty programme. 

These programmes aim to foster customer loyalty by accumulating points for each purchase at 

participating outlets, which can be redeemed for discounts on future orders, free delivery, or 

special promotions for frequent customers. These programmes have become highly relevant in 

Mexico's competitive landscape, driving healthy growth in the channel. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Reduction of the working week to 40 hours may affect channel’s 
performance 

In 2023, there was a push to amend Article 123 of the Mexican Constitution to reduce the 

maximum working week in Mexico to 40 hours, compared to the current maximum of up to 48 

hours. While this initiative was paused in 2023, discussions are expected to resume in 2024. If 

approved, this reform could affect the future performance of major channel players such as 

Alsea.  

Alsea, which recorded the second-highest performance within the S&P/BMV IPC (Índice De 

Precios y Cotizaciones), which measures the performance of the largest and most liquid stocks 

listed on the Mexican Stock Exchange, commented that this reform would mainly affect limited-

service delivery drivers and restaurant waiting staff. However, if this reform is approved in 2024, 

it could potentially impact performance and drive changes in the overall competitive landscape 

of consumer foodservice. 

 

Collaborations and social responsibility as forms of interaction with 
consumers 

Collaborations have been significant in full-service restaurants in recent years and are 

expected to continue over the forecast period. There are collaborations tied to film releases, 

such as those undertaken by IHOP following the release of "Wonka" and "Kung Fu Panda 4", 

inspiring products following the films’ initial release. These products allow consumers to follow 

trends related to their favourite films. However, collaborations are not limited to tie-ins with films; 
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in the coming years, there is likely to be a greater emphasis on inclusion and social 

responsibility.  

According to Euromonitor International’s Voice of the Consumer: Health and Nutrition Survey 

(fielded February 2023), 15% of consumers prefer to purchase products from companies they 

trust completely, including those that align with their principles and values. This has led to an 

increasing number of players adopting inclusive initiatives. For example, Italianni’s introduced a 

new Braille menu in its restaurants, with the aim of ensuring that visually impaired customers 

are made to feel more comfortable when visiting its outlets. This has resulted in greater 

customer satisfaction, a trend expected to continue gaining traction over the forecast period. 

 

Wider offering of plant-based dishes to meet consumer demand 

The use of plant-based ingredients in signature dishes across various full-service restaurant 

chains is a trend that has gained momentum in Mexico due to the growth of this consumer 

niche. According to Euromonitor International’s Voice of the Consumer: Health and Nutrition 

Survey (fielded February 2023), 12% of consumers consume plant-based products weekly or 

frequently. This has prompted VIPs to launch a plant-based burger and Italianni's to introduce 

spaghetti Bolognese with a plant-based alternative to meat, provided by NotCo's NotMeat.  

Additionally, the trend of consuming such products aligns closely with health and wellness 

trends among consumers. 30% of consumers of these products do so to feel healthier, and 17% 

do so to reduce their environmental impact. These trends are expected to continue growing over 

the forecast period due to consumers' increasing personal and environmental awareness. 

 

 

CATEGORY DATA 
 

Table 1 Full-Service Restaurants by Category: Units/Outlets 2018-2023 

 

outlets 
 2018 2019 2020 2021 2022 2023 
 
- Full-Service 200,592 214,633 184,001 191,352 197,776 204,079 
    Restaurants by Type       
-- Asian Full-Service 22,257 24,994 23,520 24,716 25,560 26,226 
    Restaurants       
--- Chained Asian Full- 267 299 282 293 306 316 
    Service Restaurants       
--- Independent Asian 21,990 24,695 23,238 24,423 25,254 25,910 
    Full-Service Restaurants       
-- European Full- 1,591 1,788 1,568 1,596 1,681 1,742 
    Service Restaurants       
--- Chained European 175 173 152 151 160 167 
    Full-Service Restaurants       
--- Independent 1,416 1,615 1,416 1,445 1,521 1,575 
    European Full-Service       
    Restaurants       
-- Latin American Full- 115,224 121,391 101,489 105,929 108,888 111,607 
    Service Restaurants       
--- Chained Latin 559 545 474 469 475 484 
    American Full-Service       
    Restaurants       
--- Independent Latin 114,665 120,846 101,015 105,460 108,413 111,123 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 453 465 416 435 446 459 
    Service Restaurants       
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--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 453 465 416 435 446 459 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 6,793 7,419 6,684 6,988 7,224 7,521 
    Service Restaurants       
--- Chained North 873 958 908 958 1,007 1,061 
    American Full-Service       
    Restaurants       
--- Independent North 5,920 6,461 5,776 6,030 6,217 6,460 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 5,184 5,415 4,799 5,138 5,428 5,605 
    Restaurants       
--- Chained Pizza Full- 214 221 208 216 221 226 
    Service Restaurants       
--- Independent Pizza 4,970 5,194 4,591 4,922 5,207 5,379 
    Full-Service Restaurants       
-- Other Full-Service 49,090 53,161 45,525 46,550 48,549 50,919 
    Restaurants       
--- Chained Other Full- 1,357 1,381 1,310 1,318 1,327 1,383 
    Service Restaurants       
--- Independent Other 47,733 51,780 44,215 45,232 47,222 49,536 
    Full-Service Restaurants       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 2 Sales in Full-Service Restaurants by Category: Number of Transactions 2018-
2023 

 

'000 transactions 
 2018 2019 2020 2021 2022 2023 
 
- Full-Service 2,584,367.7 2,897,717.7 2,042,160.9 2,368,097.0 2,603,042.5 2,777,231.2 
    Restaurants by Type       
-- Asian Full-Service 292,903.4 329,715.0 248,665.6 285,722.4 304,026.8 317,038.2 
    Restaurants       
--- Chained Asian Full- 11,138.6 12,870.5 11,032.2 11,968.8 12,752.9 13,530.8 
    Service Restaurants       
--- Independent Asian 281,764.8 316,844.5 237,633.4 273,753.7 291,273.9 303,507.4 
    Full-Service Restaurants       
-- European Full- 43,666.7 49,553.0 33,170.9 36,979.5 39,232.3 41,162.9 
    Service Restaurants       
--- Chained European 5,042.9 5,444.5 3,971.2 4,480.2 4,815.4 5,128.5 
    Full-Service Restaurants       
--- Independent 38,623.8 44,108.4 29,199.8 32,499.4 34,416.8 36,034.4 
    European Full-Service       
    Restaurants       
-- Latin American Full- 1,056,600.1 1,185,377.8 825,392.4 950,075.6 1,057,427.8 1,131,847.2 
    Service Restaurants       
--- Chained Latin 23,009.2 23,518.3 16,738.1 19,314.6 20,560.0 21,361.8 
    American Full-Service       
    Restaurants       
--- Independent Latin 1,033,590.9 1,161,859.6 808,654.3 930,761.0 1,036,867.8 1,110,485.4 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 8,812.9 9,222.7 6,497.4 7,251.1 7,925.4 8,147.3 
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    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 8,812.9 9,222.7 6,497.4 7,251.1 7,925.4 8,147.3 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 208,596.9 233,622.8 178,457.7 203,666.7 214,185.1 225,385.0 
    Service Restaurants       
--- Chained North 49,379.2 54,375.6 44,022.2 47,183.8 50,347.5 53,519.4 
    American Full-Service       
    Restaurants       
--- Independent North 159,217.7 179,247.3 134,435.5 156,482.9 163,837.6 171,865.6 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 137,897.0 156,779.8 114,499.1 128,536.6 136,782.4 146,022.6 
    Restaurants       
--- Chained Pizza Full- 12,630.2 13,186.4 9,676.0 10,505.7 10,961.5 11,268.4 
    Service Restaurants       
--- Independent Pizza 125,266.8 143,593.4 104,823.2 118,030.9 125,820.9 134,754.2 
    Full-Service Restaurants       
-- Other Full-Service 835,890.7 933,446.6 635,477.8 755,865.1 843,462.8 907,628.0 
    Restaurants       
--- Chained Other Full- 87,266.6 89,522.6 62,453.5 79,696.4 84,801.5 87,515.1 
    Service Restaurants       
--- Independent Other 748,624.1 843,924.0 573,024.4 676,168.8 758,661.4 820,112.9 
    Full-Service Restaurants       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 3 Sales in Full-Service Restaurants by Category: Foodservice Value 2018-2023 

 

MXN million 
 2018 2019 2020 2021 2022 2023 
 
- Full-Service 412,236.1 457,789.5 321,050.8 376,035.6 447,648.4 513,497.0 
    Restaurants by Type       
-- Asian Full-Service 35,518.6 39,973.3 28,120.1 32,888.6 40,234.9 45,095.7 
    Restaurants       
--- Chained Asian Full- 2,549.6 2,863.5 2,310.2 2,562.0 2,963.5 3,336.1 
    Service Restaurants       
--- Independent Asian 32,968.9 37,109.8 25,809.9 30,326.6 37,271.4 41,759.7 
    Full-Service Restaurants       
-- European Full- 13,776.6 15,480.5 10,191.4 11,777.0 13,519.1 15,232.9 
    Service Restaurants       
--- Chained European 2,399.5 2,475.3 1,803.0 2,147.2 2,531.4 2,887.2 
    Full-Service Restaurants       
--- Independent 11,377.2 13,005.2 8,388.4 9,629.9 10,987.7 12,345.7 
    European Full-Service       
    Restaurants       
-- Latin American Full- 167,715.9 188,208.4 131,821.3 154,289.7 188,180.6 213,881.2 
    Service Restaurants       
--- Chained Latin 6,136.7 6,415.7 4,566.4 5,401.5 5,941.4 6,801.6 
    American Full-Service       
    Restaurants       
--- Independent Latin 161,579.2 181,792.7 127,254.9 148,888.2 182,239.2 207,079.6 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 1,726.6 1,807.9 1,243.8 1,527.4 1,814.6 1,996.6 
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    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 1,726.6 1,807.9 1,243.8 1,527.4 1,814.6 1,996.6 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 40,355.7 45,753.1 33,503.4 41,176.8 46,418.6 52,998.2 
    Service Restaurants       
--- Chained North 15,503.0 17,759.0 13,851.5 16,985.3 18,405.0 21,907.7 
    American Full-Service       
    Restaurants       
--- Independent North 24,852.7 27,994.1 19,651.9 24,191.4 28,013.7 31,090.5 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 24,577.4 27,901.4 20,463.1 24,075.0 28,049.6 31,428.6 
    Restaurants       
--- Chained Pizza Full- 2,692.2 2,801.3 2,089.8 2,405.5 2,848.0 3,085.4 
    Service Restaurants       
--- Independent Pizza 21,885.2 25,100.1 18,373.3 21,669.5 25,201.6 28,343.2 
    Full-Service Restaurants       
-- Other Full-Service 128,565.5 138,664.9 95,707.6 110,301.1 129,431.1 152,863.9 
    Restaurants       
--- Chained Other Full- 22,827.1 23,632.0 18,290.5 20,961.7 24,725.3 27,676.6 
    Service Restaurants       
--- Independent Other 105,738.5 115,032.9 77,417.1 89,339.4 104,705.7 125,187.3 
    Full-Service Restaurants       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 4 Full-Service Restaurants by Category: % Units/Outlets Growth 2018-2023 

 

% Units/Outlets growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
- Full-Service Restaurants by Type 3.2 0.3 1.7 
-- Asian Full-Service Restaurants 2.6 3.3 17.8 
--- Chained Asian Full-Service Restaurants 3.3 3.4 18.4 
--- Independent Asian Full-Service Restaurants 2.6 3.3 17.8 
-- European Full-Service Restaurants 3.6 1.8 9.5 
--- Chained European Full-Service Restaurants 4.4 -0.9 -4.6 
--- Independent European Full-Service 3.6 2.2 11.2 
    Restaurants    
-- Latin American Full-Service Restaurants 2.5 -0.6 -3.1 
--- Chained Latin American Full-Service 1.9 -2.8 -13.4 
    Restaurants    
--- Independent Latin American Full-Service 2.5 -0.6 -3.1 
    Restaurants    
-- Middle Eastern Full-Service Restaurants 2.9 0.3 1.3 
--- Chained Middle Eastern Full-Service - - - 
    Restaurants    
--- Independent Middle Eastern Full-Service 2.9 0.3 1.3 
    Restaurants    
-- North American Full-Service Restaurants 4.1 2.1 10.7 
--- Chained North American Full-Service 5.4 4.0 21.5 
    Restaurants    
--- Independent North American Full-Service 3.9 1.8 9.1 
    Restaurants    
-- Pizza Full-Service Restaurants 3.3 1.6 8.1 
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--- Chained Pizza Full-Service Restaurants 2.3 1.1 5.6 
--- Independent Pizza Full-Service Restaurants 3.3 1.6 8.2 
-- Other Full-Service Restaurants 4.9 0.7 3.7 
--- Chained Other Full-Service Restaurants 4.2 0.4 1.9 
--- Independent Other Full-Service Restaurants 4.9 0.7 3.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 5 Sales in Full-Service Restaurants by Category: % Transaction Growth 2018-
2023 

 

% transaction growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
- Full-Service Restaurants by Type 6.7 1.4 7.5 
-- Asian Full-Service Restaurants 4.3 1.6 8.2 
--- Chained Asian Full-Service Restaurants 6.1 4.0 21.5 
--- Independent Asian Full-Service Restaurants 4.2 1.5 7.7 
-- European Full-Service Restaurants 4.9 -1.2 -5.7 
--- Chained European Full-Service Restaurants 6.5 0.3 1.7 
--- Independent European Full-Service 4.7 -1.4 -6.7 
    Restaurants    
-- Latin American Full-Service Restaurants 7.0 1.4 7.1 
--- Chained Latin American Full-Service 3.9 -1.5 -7.2 
    Restaurants    
--- Independent Latin American Full-Service 7.1 1.4 7.4 
    Restaurants    
-- Middle Eastern Full-Service Restaurants 2.8 -1.6 -7.6 
--- Chained Middle Eastern Full-Service - - - 
    Restaurants    
--- Independent Middle Eastern Full-Service 2.8 -1.6 -7.6 
    Restaurants    
-- North American Full-Service Restaurants 5.2 1.6 8.0 
--- Chained North American Full-Service 6.3 1.6 8.4 
    Restaurants    
--- Independent North American Full-Service 4.9 1.5 7.9 
    Restaurants    
-- Pizza Full-Service Restaurants 6.8 1.2 5.9 
--- Chained Pizza Full-Service Restaurants 2.8 -2.3 -10.8 
--- Independent Pizza Full-Service Restaurants 7.1 1.5 7.6 
-- Other Full-Service Restaurants 7.6 1.7 8.6 
--- Chained Other Full-Service Restaurants 3.2 0.1 0.3 
--- Independent Other Full-Service Restaurants 8.1 1.8 9.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 6 Sales in Full-Service Restaurants by Category: % Foodservice Value Growth 
2018-2023 

 

% value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
- Full-Service Restaurants by Type 14.7 4.5 24.6 
-- Asian Full-Service Restaurants  12.1 4.9 27.0 
--- Chained Asian Full-Service Restaurants 12.6 5.5 30.8 
--- Independent Asian Full-Service Restaurants 12.0 4.8 26.7 
-- European Full-Service Restaurants 12.7 2.0 10.6 
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--- Chained European Full-Service Restaurants 14.1 3.8 20.3 
--- Independent European Full-Service 12.4 1.6 8.5 
    Restaurants    
-- Latin American Full-Service Restaurants 13.7 5.0 27.5 
--- Chained Latin American Full-Service 14.5 2.1 10.8 
    Restaurants    
--- Independent Latin American Full-Service 13.6 5.1 28.2 
    Restaurants    
-- Middle Eastern Full-Service Restaurants 10.0 2.9 15.6 
--- Chained Middle Eastern Full-Service - - - 
    Restaurants    
--- Independent Middle Eastern Full-Service 10.0 2.9 15.6 
    Restaurants    
-- North American Full-Service Restaurants 14.2 5.6 31.3 
--- Chained North American Full-Service 19.0 7.2 41.3 
    Restaurants    
--- Independent North American Full-Service 11.0 4.6 25.1 
    Restaurants    
-- Pizza Full-Service Restaurants 12.0 5.0 27.9 
--- Chained Pizza Full-Service Restaurants 8.3 2.8 14.6 
--- Independent Pizza Full-Service Restaurants 12.5 5.3 29.5 
-- Other Full-Service Restaurants 18.1 3.5 18.9 
--- Chained Other Full-Service Restaurants 11.9 3.9 21.2 
--- Independent Other Full-Service Restaurants 19.6 3.4 18.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 7 GBO Company Shares in Chained Full-Service Restaurants: % Foodservice 
Value 2019-2023 

 

% value  
Company 2019 2020 2021 2022 2023 
 
Alsea SAB de CV 12.1 14.7 13.3 13.2 10.8 
Gigante SA de CV, Grupo 8.2 8.0 7.9 8.1 7.7 
Brinker International Inc 6.5 7.0 6.5 6.4 5.9 
DineEquity Inc 5.2 5.3 5.1 5.0 3.6 
CMR SAB de CV 1.3 2.5 2.6 3.0 3.0 
Desarrolladora de 3.3 3.4 3.3 3.1 2.9 
    Franquicias los Bisquets      
    Bisquets Obregon SA de CV      
Remigio S de RL 2.7 2.7 2.6 2.7 2.6 
Operadora Wings Army SA 2.3 2.7 2.6 2.7 2.5 
    de CV      
Carso SA de CV, Grupo 5.7 5.5 5.6 5.1 2.5 
El Puerto de Liverpool 2.5 2.3 2.5 2.5 2.3 
    SAB de CV      
Restaurante Chiltepino's 3.0 3.1 2.6 2.4 2.2 
    SA de CV      
Inspire Brands Inc 2.0 2.4 2.4 2.3 2.2 
PF Chang's China Bistro Inc 1.3 1.4 1.3 1.3 1.3 
Grupo Garabatos SA de CV 0.7 0.6 0.7 0.8 1.2 
Wingstop Restaurants, Inc 1.0 1.2 1.3 1.3 1.2 
Taco Holding SAPI de CV 1.5 1.5 1.4 1.3 1.1 
Grupo Anderson's SA de CV 0.9 0.8 0.8 0.8 1.0 
Impulsora de Restaurantes 0.6 0.7 0.6 0.6 1.0 
    El Fogoncito SA de CV      
Restaurante y Pozolería 0.7 0.8 0.8 0.9 0.9 
    La Casa de Toño SA de CV      
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Grupo Fisher's SA de CV 0.7 0.7 0.8 0.8 0.7 
Walmart Inc - - - - 0.7 
Con Las Alas Abiertas SA 0.8 0.8 0.8 0.8 0.7 
    de CV      
Grupo Nikkori SA de CV 0.6 0.6 0.6 0.6 0.6 
Potzollcalli SA de CV 0.6 0.6 0.6 0.6 0.5 
Supersalads SA de CV 0.5 0.5 0.5 0.5 0.5 
Sushi Roll SA de CV 0.5 0.5 0.5 0.5 0.5 
Franquicias Mr Sushi, SA 0.6 0.7 0.6 0.5 0.5 
    de CV      
Multiarcos SA de CV 0.5 0.5 0.5 0.5 0.5 
Yum! Brands Inc 0.5 0.6 0.5 0.5 0.5 
Darden Restaurants Inc 0.3 0.3 0.3 0.3 0.4 
Others 32.9 27.7 30.6 30.9 37.8 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 8 GBN Brand Shares in Chained Full-Service Restaurants: % Foodservice Value 
2020-2023 

 

% value 
Brand Global Brand Owner 2020 2021 2022 2023 
 
VIPs Alsea SAB de CV 13.9 12.5 12.4 10.8 
Toks Gigante SA de CV, Grupo 8.0 7.9 8.1 7.7 
Chili's Grill & Bar Brinker International Inc 7.0 6.5 6.4 5.9 
Los Bisquets Bisquets Desarrolladora de 3.4 3.3 3.1 2.9 
    Obregon Franquicias los Bisquets     
 Bisquets Obregon SA de CV     
Italianni's Remigio S de RL 2.7 2.6 2.7 2.6 
Wings Army Operadora Wings Army SA 2.7 2.6 2.7 2.5 
 de CV     
Restaurante Sanborns Carso SA de CV, Grupo 5.5 5.6 5.1 2.5 
Restaurante Liverpool El Puerto de Liverpool 2.3 2.5 2.5 2.3 
 SAB de CV     
Applebee's DineEquity Inc 3.8 3.7 3.5 2.3 
    Neighborhood Grill &      
    Bar      
Chiltepino's Restaurante Chiltepino's 3.1 2.6 2.4 2.2 
 SA de CV     
Buffalo Wild Wings Inspire Brands Inc 2.4 2.4 2.3 2.2 
Sushi Itto CMR SAB de CV 2.0 1.9 2.0 2.1 
IHOP DineEquity Inc 1.5 1.4 1.5 1.4 
PF Chang's China Bistro PF Chang's China Bistro Inc 1.4 1.3 1.3 1.3 
Garabatos Grupo Garabatos SA de CV 0.6 0.7 0.8 1.2 
Wingstop Wingstop Restaurants, Inc 1.2 1.3 1.3 1.2 
El Fogoncito Impulsora de Restaurantes 0.7 0.6 0.6 1.0 
 El Fogoncito SA de CV     
Wings CMR SAB de CV 0.5 0.7 1.0 0.9 
La Casa de Toño Restaurante y Pozolería 0.8 0.8 0.9 0.9 
 La Casa de Toño SA de CV     
La Mansion Taco Holding SAPI de CV 1.1 1.1 1.0 0.8 
Fisher's Grupo Fisher's SA de CV 0.7 0.8 0.8 0.7 
El Porton Walmart Inc - - - 0.7 
Las Alitas Con Las Alas Abiertas SA 0.8 0.8 0.8 0.7 
 de CV     
Potzolcalli Potzollcalli SA de CV 0.6 0.6 0.6 0.5 
Supersalads Supersalads SA de CV 0.5 0.5 0.5 0.5 
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Sushi Roll Sushi Roll SA de CV 0.5 0.5 0.5 0.5 
Mr Sushi Franquicias Mr Sushi, SA 0.7 0.6 0.5 0.5 
 de CV     
Los Arcos Multiarcos SA de CV 0.5 0.5 0.5 0.5 
Pizza Hut Yum! Brands Inc 0.6 0.5 0.5 0.5 
Señor Frog's Grupo Anderson's SA de CV 0.2 0.3 0.3 0.5 
El Porton Alsea SAB de CV 0.8 0.8 0.8 - 
El Papalote Taco & El Papalote Taco & Grill 0.5 0.4 0.4 - 
    Grill SA de CV     
Others  29.0 31.9 32.3 39.7 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 9 Forecast Full-Service Restaurants by Category: Units/Outlets 2023-2028 

 

outlets 
 2023 2024 2025 2026 2027 2028 
 
- Full-Service 204,079 209,759 215,334 220,256 224,671 228,837 
    Restaurants by Type       
-- Asian Full-Service 26,226 26,858 27,505 28,152 28,799 29,446 
    Restaurants       
--- Chained Asian Full- 316 326 336 345 352 359 
    Service Restaurants       
--- Independent Asian 25,910 26,532 27,169 27,807 28,447 29,087 
    Full-Service Restaurants       
-- European Full- 1,742 1,796 1,851 1,904 1,945 1,987 
    Service Restaurants       
--- Chained European 167 171 175 179 182 185 
    Full-Service Restaurants       
--- Independent 1,575 1,625 1,676 1,725 1,763 1,802 
    European Full-Service       
    Restaurants       
-- Latin American Full- 111,607 114,282 116,906 119,416 121,800 124,168 
    Service Restaurants       
--- Chained Latin 484 492 499 506 512 515 
    American Full-Service       
    Restaurants       
--- Independent Latin 111,123 113,790 116,407 118,910 121,288 123,653 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 459 470 479 486 492 498 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 459 470 479 486 492 498 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 7,521 7,716 7,887 8,030 8,154 8,250 
    Service Restaurants       
--- Chained North 1,061 1,107 1,146 1,174 1,195 1,216 
    American Full-Service       
    Restaurants       
--- Independent North 6,460 6,609 6,741 6,856 6,959 7,034 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 5,605 5,782 5,964 6,067 6,159 6,247 
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    Restaurants       
--- Chained Pizza Full- 226 231 236 241 246 251 
    Service Restaurants       
--- Independent Pizza 5,379 5,551 5,728 5,826 5,913 5,996 
    Full-Service Restaurants       
-- Other Full-Service 50,919 52,855 54,742 56,201 57,322 58,241 
    Restaurants       
--- Chained Other Full- 1,383 1,437 1,473 1,507 1,534 1,561 
    Service Restaurants       
--- Independent Other 49,536 51,418 53,269 54,694 55,788 56,680 
    Full-Service Restaurants       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Sales in Full-Service Restaurants by Category: Number of 
Transactions 2023-2028 

 

'000 transactions 
 2023 2024 2025 2026 2027 2028 
 
- Full-Service 2,777,231.2 2,891,729.6 2,985,179.9 3,059,659.0 3,117,518.7 3,173,468.0 
    Restaurants by Type       
-- Asian Full-Service 317,038.2 326,584.1 335,275.5 346,080.9 353,218.3 360,308.4 
    Restaurants       
--- Chained Asian Full- 13,530.8 14,275.0 14,846.4 15,410.5 15,934.5 16,447.6 
    Service Restaurants       
--- Independent Asian 303,507.4 312,309.1 320,429.2 330,670.4 337,283.8 343,860.8 
    Full-Service Restaurants       
-- European Full- 41,162.9 42,762.8 44,366.5 45,967.7 47,419.8 48,894.6 
    Service Restaurants       
--- Chained European 5,128.5 5,395.1 5,653.6 5,899.9 6,029.7 6,159.3 
    Full-Service Restaurants       
--- Independent 36,034.4 37,367.7 38,712.9 40,067.9 41,390.1 42,735.3 
    European Full-Service       
    Restaurants       
-- Latin American Full- 1,131,847.2 1,182,609.9 1,222,551.5 1,250,625.1 1,274,387.0 1,297,939.7 
    Service Restaurants       
--- Chained Latin 21,361.8 22,152.6 22,618.7 23,093.9 23,532.6 23,944.6 
    American Full-Service       
    Restaurants       
--- Independent Latin 1,110,485.4 1,160,457.3 1,199,932.8 1,227,531.3 1,250,854.3 1,273,995.1 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 8,147.3 8,359.1 8,501.4 8,603.4 8,689.4 8,772.0 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 8,147.3 8,359.1 8,501.4 8,603.4 8,689.4 8,772.0 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 225,385.0 234,913.0 242,659.7 250,089.3 255,893.3 260,969.9 
    Service Restaurants       
--- Chained North 53,519.4 56,516.5 59,624.9 62,844.7 64,903.8 66,526.4 
    American Full-Service       
    Restaurants       
--- Independent North 171,865.6 178,396.5 183,034.8 187,244.6 190,989.5 194,443.5 
    American Full-Service       
    Restaurants       
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-- Pizza Full-Service 146,022.6 152,064.9 156,643.4 159,463.0 161,288.8 162,962.4 
    Restaurants       
--- Chained Pizza Full- 11,268.4 11,516.3 11,735.1 11,946.3 12,149.4 12,331.7 
    Service Restaurants       
--- Independent Pizza 134,754.2 140,548.6 144,908.3 147,516.7 149,139.4 150,630.7 
    Full-Service Restaurants       
-- Other Full-Service 907,628.0 944,435.7 975,181.9 998,829.6 1,016,622.2 1,033,621.0 
    Restaurants       
--- Chained Other Full- 87,515.1 89,878.0 91,585.7 93,143.5 94,633.8 95,958.7 
    Service Restaurants       
--- Independent Other 820,112.9 854,557.7 883,596.2 905,686.1 921,988.5 937,662.3 
    Full-Service Restaurants       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 11 Forecast Sales in Full-Service Restaurants by Category: Foodservice Value 
2023-2028 

 

MXN million 
 2023 2024 2025 2026 2027 2028 
 
- Full-Service 513,497.0 543,393.8 568,725.7 587,946.7 604,808.7 621,473.6 
    Restaurants by Type       
-- Asian Full-Service 45,095.7 47,574.4 50,011.8 52,425.0 54,420.9 56,448.5 
    Restaurants       
--- Chained Asian Full- 3,336.1 3,476.2 3,620.4 3,767.1 3,914.0 4,062.7 
    Service Restaurants       
--- Independent Asian 41,759.7 44,098.2 46,391.3 48,657.9 50,506.9 52,385.8 
    Full-Service Restaurants       
-- European Full- 15,232.9 16,154.7 17,018.2 17,625.6 17,990.7 18,333.3 
    Service Restaurants       
--- Chained European 2,887.2 3,080.6 3,264.3 3,421.0 3,530.4 3,641.6 
    Full-Service Restaurants       
--- Independent 12,345.7 13,074.1 13,754.0 14,204.6 14,460.3 14,691.7 
    European Full-Service       
    Restaurants       
-- Latin American Full- 213,881.2 225,695.3 235,741.3 241,431.6 246,546.3 251,526.8 
    Service Restaurants       
--- Chained Latin 6,801.6 7,019.2 7,222.8 7,428.6 7,629.2 7,831.4 
    American Full-Service       
    Restaurants       
--- Independent Latin 207,079.6 218,676.1 228,518.6 234,003.0 238,917.1 243,695.4 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 1,996.6 2,086.8 2,157.1 2,221.1 2,290.0 2,351.8 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 1,996.6 2,086.8 2,157.1 2,221.1 2,290.0 2,351.8 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 52,998.2 56,450.6 59,749.7 62,699.6 65,667.1 68,749.3 
    Service Restaurants       
--- Chained North 21,907.7 23,930.0 26,123.4 28,030.4 29,992.5 32,057.9 
    American Full-Service       
    Restaurants       
--- Independent North 31,090.5 32,520.6 33,626.3 34,669.2 35,674.6 36,691.3 
    American Full-Service       
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    Restaurants       
-- Pizza Full-Service 31,428.6 33,017.4 34,439.7 35,537.1 36,606.7 37,665.7 
    Restaurants       
--- Chained Pizza Full- 3,085.4 3,172.1 3,281.5 3,381.7 3,486.7 3,585.2 
    Service Restaurants       
--- Independent Pizza 28,343.2 29,845.4 31,158.3 32,155.3 33,120.0 34,080.5 
    Full-Service Restaurants       
-- Other Full-Service 152,863.9 162,414.6 169,607.8 176,006.8 181,287.0 186,398.2 
    Restaurants       
--- Chained Other Full- 27,676.6 28,714.5 29,891.3 30,981.0 31,910.4 32,839.0 
    Service Restaurants       
--- Independent Other 125,187.3 133,700.0 139,716.5 145,025.8 149,376.5 153,559.2 
    Full-Service Restaurants       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 12 Forecast Full-Service Restaurants by Category: % Units/Outlets Growth 2023-
2028 

 

% Units/Outlets growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
- Full-Service Restaurants by Type 2.8 2.3 12.1 
-- Asian Full-Service Restaurants 2.4 2.3 12.3 
--- Chained Asian Full-Service Restaurants 3.2 2.6 13.6 
--- Independent Asian Full-Service Restaurants 2.4 2.3 12.3 
-- European Full-Service Restaurants 3.1 2.7 14.1 
--- Chained European Full-Service Restaurants 2.4 2.1 10.8 
--- Independent European Full-Service 3.2 2.7 14.4 
    Restaurants    
-- Latin American Full-Service Restaurants 2.4 2.2 11.3 
--- Chained Latin American Full-Service 1.7 1.2 6.4 
    Restaurants    
--- Independent Latin American Full-Service 2.4 2.2 11.3 
    Restaurants    
-- Middle Eastern Full-Service Restaurants 2.4 1.6 8.5 
--- Chained Middle Eastern Full-Service - - - 
    Restaurants    
--- Independent Middle Eastern Full-Service 2.4 1.6 8.5 
    Restaurants    
-- North American Full-Service Restaurants 2.6 1.9 9.7 
--- Chained North American Full-Service 4.3 2.8 14.6 
    Restaurants    
--- Independent North American Full-Service 2.3 1.7 8.9 
    Restaurants    
-- Pizza Full-Service Restaurants 3.2 2.2 11.5 
--- Chained Pizza Full-Service Restaurants 2.2 2.1 11.1 
--- Independent Pizza Full-Service Restaurants 3.2 2.2 11.5 
-- Other Full-Service Restaurants 3.8 2.7 14.4 
--- Chained Other Full-Service Restaurants 3.9 2.5 12.9 
--- Independent Other Full-Service Restaurants 3.8 2.7 14.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 13 Forecast Sales in Full-Service Restaurants by Category: % Transaction Growth 
2023-2028 
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% transaction growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
- Full-Service Restaurants by Type 4.1 2.7 14.3 
-- Asian Full-Service Restaurants 3.0 2.6 13.6 
--- Chained Asian Full-Service Restaurants 5.5 4.0 21.6 
--- Independent Asian Full-Service Restaurants 2.9 2.5 13.3 
-- European Full-Service Restaurants 3.9 3.5 18.8 
--- Chained European Full-Service Restaurants 5.2 3.7 20.1 
--- Independent European Full-Service 3.7 3.5 18.6 
    Restaurants    
-- Latin American Full-Service Restaurants 4.5 2.8 14.7 
--- Chained Latin American Full-Service 3.7 2.3 12.1 
    Restaurants    
--- Independent Latin American Full-Service 4.5 2.8 14.7 
    Restaurants    
-- Middle Eastern Full-Service Restaurants 2.6 1.5 7.7 
--- Chained Middle Eastern Full-Service - - - 
    Restaurants    
--- Independent Middle Eastern Full-Service 2.6 1.5 7.7 
    Restaurants    
-- North American Full-Service Restaurants 4.2 3.0 15.8 
--- Chained North American Full-Service 5.6 4.4 24.3 
    Restaurants    
--- Independent North American Full-Service 3.8 2.5 13.1 
    Restaurants    
-- Pizza Full-Service Restaurants 4.1 2.2 11.6 
--- Chained Pizza Full-Service Restaurants 2.2 1.8 9.4 
--- Independent Pizza Full-Service Restaurants 4.3 2.3 11.8 
-- Other Full-Service Restaurants 4.1 2.6 13.9 
--- Chained Other Full-Service Restaurants 2.7 1.9 9.6 
--- Independent Other Full-Service Restaurants 4.2 2.7 14.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 14 Forecast Sales in Full-Service Restaurants by Category: % Foodservice Value 
Growth 2023-2028 

 

% value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
- Full-Service Restaurants by Type 5.8 3.9 21.0 
-- Asian Full-Service Restaurants 5.5 4.6 25.2 
--- Chained Asian Full-Service Restaurants 4.2 4.0 21.8 
--- Independent Asian Full-Service Restaurants 5.6 4.6 25.4 
-- European Full-Service Restaurants 6.1 3.8 20.4 
--- Chained European Full-Service Restaurants 6.7 4.8 26.1 
--- Independent European Full-Service 5.9 3.5 19.0 
    Restaurants    
-- Latin American Full-Service Restaurants 5.5 3.3 17.6 
--- Chained Latin American Full-Service 3.2 2.9 15.1 
    Restaurants    
--- Independent Latin American Full-Service 5.6 3.3 17.7 
    Restaurants    
-- Middle Eastern Full-Service Restaurants 4.5 3.3 17.8 
--- Chained Middle Eastern Full-Service - - - 
    Restaurants    
--- Independent Middle Eastern Full-Service 4.5 3.3 17.8 
    Restaurants    
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-- North American Full-Service Restaurants 6.5 5.3 29.7 
--- Chained North American Full-Service 9.2 7.9 46.3 
    Restaurants    
--- Independent North American Full-Service 4.6 3.4 18.0 
    Restaurants    
-- Pizza Full-Service Restaurants 5.1 3.7 19.8 
--- Chained Pizza Full-Service Restaurants 2.8 3.0 16.2 
--- Independent Pizza Full-Service Restaurants 5.3 3.8 20.2 
-- Other Full-Service Restaurants 6.2 4.0 21.9 
--- Chained Other Full-Service Restaurants 3.8 3.5 18.7 
--- Independent Other Full-Service Restaurants 6.8 4.2 22.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

 

 

 

 

Data removed from sample 

 



F U L L - S E R V I C E  R E S T A U R A N T S  I N  M E X I C O  P a s s p o r t  16 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

CONSUMER FOODSERVICE IN 
MEXICO - INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Consumer foodservice in 2023: The big picture 

Consumer foodservice in Mexico experienced healthy growth in 2023, filled with launches, 

collaborations, and innovations. Given the economic uncertainty experienced during the year, 

mainly driven by the lingering impact of 2022, consumers were more cautious about how they 

spent their money on non-essential items. According to Euromonitor International’s Voice of The 

Consumer: Lifestyles Survey (fielded January to February 2023), 58% of consumers are saving 

money, a trend that is increasing, which was reflected in the slow recovery of transaction 

numbers in the industry. However, in some channels, there was an increase in the average 

transaction value, which helped mitigate the impact of more dynamic value growth compared to 

transaction numbers. 

Consumers increasingly have greater opportunities to be outside of their homes, prompting 

major players to use different resources to attract their attention, whether by investing in 

marketing campaigns, outlet renovations, offering greater convenience to users, or providing 

loyalty programmes to encourage visits to restaurant chains. Mexican cuisine remains an 

important part of local consumers' palates, which has been reflected in the launch of new 

flavours designed for them, experiences centred around national flavours, and as a selling point 

to attract tourists using Mexican gastronomy as a cultural representative. 

 

2023 key trends 

The offer of new experiences was a constant in 2023, as according to Euromonitor 

International’s Voice of the Consumer: Health and Nutrition Survey (fielded February 2023), 

15% of consumers prefer to spend their money on experiences rather than products. This was 

reflected in the launch of the Subway Series, which consists of 12 new Footlong recipes 

accompanied by an immersive experience with 12 rooms, each representing the flavour 

sensations of each Footlong Sub. Another example is the launch of the "Tokyo Night" concept at 

Sushi Itto branches, offering an immersive experience using neon lights and decorations 

reminiscent of the vibrant streets of Tokyo. These experiences also extended to collaborations 

with the entertainment industry, such as the temporary opening of the themed café "It's a Barbie 

World" in Mexico City, where consumers could experience this world inspired by the success of 

the "Barbie" film in the country. 

On the other hand, collaborations gained ground across different channels, such as 

McDonald’s and Sergio “Checo” Perez launching a special menu dedicated to the Mexican F1 

driver, Burger King launching chicken nuggets shaped like Paw Patrol characters, or Cassava 

Roots collaborating with BT21 (a co-creation between LINE FRIENDS and Korean band BTS). 

Content creators also played a significant role in these collaborations. For instance, ELLE 

México held the DigitElle awards for the first time to honour influencers who have set trends on 

social media, in collaboration with chained street stalls/kiosks brand Chilim Balam. These 

events are relevant in the current competitive environment, as a considerable number of 

consumers consider social media influencers to be highly influential, and participating in these 

events generates greater interaction with them. 
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Lastly, the pursuit of inclusion remained present in 2023, as according to Euromonitor 

International’s Voice of the Consumer: Health and Nutrition Survey (fielded February 2023), 

15% of consumers prefer products from companies they fully trust, including those that align 

with their principles and values. This has led an increasing number of players to introduce 

improved inclusion initiatives. For example, Italianni’s launched a new Braille menu in its 

restaurants to help visually impaired individuals feel more comfortable. McDonald’s has also 

created spaces for people on the autism spectrum in some of its branches, providing training to 

its employees, reducing visual stimuli, and giving priority attention to orders. This is aimed at 

promoting inclusion, raising awareness of this condition, and offering a space where families 

can feel safer and more included. 

 

Competitive landscape 

In 2023, Alsea SAB de CV remained the leading player in consumer foodservice (in terms of 

value sales), representing renowned brands such as Starbucks, Domino’s Pizza, and VIPs. 

These chains are a reference in terms of sustainability, inclusion, local consumption, 

collaborations, new launches, social schemes, and loyalty programmes. These factors have 

helped position the player as the second-strongest performer within the S&P/BMV IPC. 

Additionally, Alsea sold El Porton to Mexico en Cada Ingrediente with the intention of focusing 

its investments on its most profitable brands. However, there were significant movements from 

other players.  

Pizza Pizza, a Canadian pizza brand, enters Mexico with its first two branches outside of the 

country in the state of Jalisco, and Tim Hortons opens its first branch in Mexico City. In addition, 

OXXO and Caffenio collaborated to open their first Andatti Drive café in Nuevo León, while 

street stalls/kiosks chain, Chilim Balam, was acquired by Grupo Herdez, which has begun to 

push the brand as it seeks to export its national success to the US. 

 

Independent foodservice developments 

Independent operators have been gradually recovering after the blow they suffered during the 

pandemic, with many having to close due to a lack of infrastructure to continue functioning. 

However, the competitive landscape in the country is changing as many of these operators are 

starting to bounce back in terms of sales by opening more branches and beginning to use 

available technology to adapt to consumers’ needs, both in terms of service and delivery.  

It is becoming increasingly common to see them offering takeaway or delivery services 

provided by themselves or starting to venture on to platforms such as Uber Eats, Didi, or Rappi. 

While these platforms charge high commissions, some players are choosing to move their 

services to locations with higher purchasing power to be more competitive in an environment 

where profits are higher. 

 

What next for consumer foodservice? 

In 2023, there was a proposal to reform Article 123 of the Mexican Constitution to reduce the 

maximum working week in Mexico to 40 hours, down from the current limit of up to 48 hours. 

This initiative was postponed in 2023 but the conversation is expected to resume in 2024, which 

could affect the future performance of major players such as Alsea. The latter has commented 

that this reform would mainly affect its limited-service delivery drivers and restaurant servers. 

The use of plant-based ingredients in iconic dishes from various restaurant chains has 

become a growing trend in recent years due to the increasing number of consumers in this 

niche. According to Euromonitor International’s Voice of the Consumer: Health and Nutrition 

Survey (fielded February 2023), 12% of consumers consume plant-based products weekly or 

frequently. This trend has encouraged brands such as VIPs to launch a plant-based burger and 

 
 

 
 

Content removed from sample 
 

 
 

 
 
 
 

Content removed from sample 
 

 
 

 
 
 

Content removed from sample 
 

 
 

 
 

Content removed from sample 
 



F U L L - S E R V I C E  R E S T A U R A N T S  I N  M E X I C O  P a s s p o r t  18 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Italianni's to introduce a spaghetti Bolognese with plant-based meat, provided by the brand 

NotMeat. Additionally, Cielito Querido Cafe has added plant-based milk from the brand NotMilk 

to its menu. Furthermore, the trend of consuming these products aligns closely with health and 

wellness trends among Mexicans, as according to the same Health and Nutrition Survey, 30% 

of consumers do so to feel healthier and 17% to reduce the environmental impact of their 

consumption. These trends are expected to continue to rise during the forecast period due to 

the growing personal and environmental awareness of Mexican consumers. 

Social and sustainable proposals from players will be a fundamental strategy to align with the 

interests of their consumers. This trend has gained ground in recent years, where, for example, 

Starbucks plays a significant role with the "Va por mi cuenta" initiative, providing hot meals to 

people in need. Cafe Punta del Cielo and McDonald’s also opened collection centres in their 

branches for those affected by Hurricane Otis, and this will continue to be a benchmark in the 

industry in the coming years. 

Lastly, the Michelin Guide, known for awarding up to three Michelin Stars to select restaurants 

worldwide based on the excellence of the products offered, arrived in Mexico in 2023. This is 

expected to boost the country's competitive environment in the coming years. Mexico has 

several restaurants selected by the Latin America’s 50 Best Restaurants list, such as Fauna, 

Quintonil, and Pujol. Additionally, Elena Reygadas, recognised as The World’s Best Female 

Chef 2023 (by the World’s 50 Best Restaurants), owns Rosetta and Lardo in Mexico City. These 

globally-renowned restaurants place them in the spotlight for the Michelin Guide’s jury to be 

potentially selected for a Michelin Star in the near future, a development likely to boost 

gastronomic tourism and enhance the perception of Mexican cuisine globally. 

 

 

MARKET DATA 
 

Table 15 Units, Transactions and Value Sales in Consumer Foodservice 2018-2023 

 

 2018 2019 2020 2021 2022 2023 
 
Units 968,681.0 1,006,185.0 840,942.0 917,815.0 946,820.0 974,288.0 
Transactions (mn) 12,280.0 12,902.4 10,070.5 11,439.0 12,251.6 12,767.6 
MXN million current 919,913.0 989,321.8 750,667.5 866,842.0 1,016,916.9 1,148,003.3 
    prices       
MXN million constant 919,913.0 954,612.4 700,535.1 765,405.5 830,796.8 888,996.1 
    prices       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 16 Units, Transactions and Value Sales in Consumer Foodservice: % Growth 
2018-2023 

 

% growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Units 2.9 0.1 0.6 
Transactions 4.2 0.8 4.0 
Value current prices 12.9 4.5 24.8 
Value constant prices 7.0 -0.7 -3.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 17 Consumer Foodservice by Independent vs Chained by Type: Units/Outlets 2023 

 

outlets 
 Independent Chained Total 
 
Consumer Foodservice by Type 926,191 48,097 974,288 
Cafés/Bars 23,081 2,416 25,497 
Full-Service Restaurants 200,442 3,637 204,079 
Limited-Service Restaurants 258,879 41,455 300,334 
Self-Service Cafeterias - - - 
Street Stalls/Kiosks 443,789 589 444,378 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 18 Consumer Foodservice by Independent vs Chained: % Foodservice Value 
2018-2023 

 

% value 
 2018 2019 2020 2021 2022 2023 
 
Chained Foodservice 16.4 16.4 18.6 18.6 18.1 18.2 
Independent Foodservice 83.6 83.6 81.4 81.4 81.9 81.8 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 19 Sales in Consumer Foodservice by Food vs Drink Split: % Foodservice Value 
2018-2023 

 

% value 
 2018 2019 2020 2021 2022 2023 
 
Food 70.6 70.4 73.7 72.0 69.9 69.2 
Drink 29.4 29.6 26.3 28.0 30.1 30.8 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 20 Sales in Consumer Foodservice by Food vs Drink Split by Type: % Foodservice 
Value 2023 

 

% value analysis  
 Food Drink Total 
 
Consumer Foodservice by Type 69.2 30.8 100.0 
Cafés/Bars 31.4 68.6 100.0 
Full-Service Restaurants 64.0 36.0 100.0 
Limited-Service Restaurants 82.6 17.4 100.0 
Self-Service Cafeterias - - - 
Street Stalls/Kiosks 81.8 18.2 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 21 Sales in Consumer Foodservice by Location: % Foodservice Value 2018-2023 

 

% value 
 2018 2019 2020 2021 2022 2023 
 
Stand-Alone 68.9 67.9 78.2 73.3 70.5 68.0 
Retail 16.1 17.1 14.2 15.9 16.5 17.1 
Travel 10.8 10.8 5.5 7.3 8.9 10.5 
Leisure 2.1 2.1 1.1 1.8 2.1 2.2 
Lodging 2.1 2.1 1.1 1.8 2.0 2.1 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 22 GBO Company Shares in Chained Consumer Foodservice: % Foodservice 
Value 2019-2023 

 

% value  
Company 2019 2020 2021 2022 2023 
 
Fomento Económico 13.4 13.0 12.4 12.1 11.7 
    Mexicano SAB de CV      
Starbucks Corp 4.8 4.7 4.7 5.0 5.3 
Yum! Brands Inc 4.6 5.5 5.4 5.4 4.8 
McDonald's Corp 4.1 4.6 4.4 4.0 3.7 
Restaurant Brands 2.8 3.5 3.4 3.4 3.5 
    International Inc      
Doctor's Associates Inc 3.8 3.8 3.8 3.6 3.5 
Alsea SAB de CV 4.2 4.5 4.2 4.1 3.4 
Domino's Pizza Inc 2.8 3.7 3.4 3.4 3.4 
Gigante SA de CV, Grupo 2.8 2.5 2.5 2.5 2.5 
Ilitch Holdings Inc 1.9 2.5 2.4 2.5 2.4 
CKE Restaurants Holdings 1.8 2.2 2.2 2.1 2.0 
    Inc      
Brinker International Inc 2.2 2.1 2.0 2.0 1.9 
DineEquity Inc 1.8 1.6 1.6 1.6 1.1 
CMR SAB de CV 0.4 0.9 1.0 1.1 1.1 
Herdez SAB de CV, Grupo 0.7 1.2 1.1 1.1 1.0 
Grupo Bimbo SAB de CV 0.3 0.3 1.1 1.1 1.0 
Desarrolladora de 1.1 1.1 1.0 1.0 0.9 
    Franquicias los Bisquets      
    Bisquets Obregon SA de CV      
Seven & I Holdings Co Ltd 1.2 1.2 1.1 1.0 0.9 
Remigio S de RL 0.9 0.8 0.8 0.8 0.8 
Italian Coffee SA de CV 0.8 0.7 0.7 0.8 0.8 
Operadora Wings Army SA 0.8 0.8 0.8 0.8 0.8 
    de CV      
Carso SA de CV, Grupo 2.0 1.7 1.8 1.6 0.8 
Franquiciadora Hawaiian 1.0 1.0 0.9 0.8 0.8 
    Paradise SA de CV      
XKMEX SA de CV 0.8 0.8 0.7 0.7 0.7 
El Puerto de Liverpool 0.8 0.7 0.8 0.8 0.7 
    SAB de CV      
Restaurante Chiltepino's 1.0 1.0 0.8 0.8 0.7 
    SA de CV      
Inspire Brands Inc 0.7 0.7 0.8 0.7 0.7 
Cajun Operating Co 0.7 0.8 0.9 0.8 0.7 
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Alimentation Couche-Tard 0.7 0.6 0.6 0.6 0.7 
    Inc      
Krispy Kreme Doughnut Corp 0.5 0.6 0.7 0.8 0.7 
Others 34.5 30.7 32.1 33.1 37.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 23 GBN Brand Shares in Chained Consumer Foodservice: % Foodservice Value 
2020-2023 

 

% value 
Brand Global Brand Owner 2020 2021 2022 2023 
 
OXXO Fomento Económico 12.1 11.6 11.4 10.9 
 Mexicano SAB de CV     
Starbucks Starbucks Corp 4.7 4.7 5.0 5.3 
KFC Yum! Brands Inc 4.5 4.3 4.2 3.9 
McDonald's McDonald's Corp 4.6 4.4 4.0 3.7 
Burger King Restaurant Brands 3.5 3.4 3.4 3.5 
 International Inc     
Subway Doctor's Associates Inc 3.8 3.8 3.6 3.5 
VIPs Alsea SAB de CV 4.3 3.9 3.9 3.4 
Domino's Pizza Domino's Pizza Inc 3.7 3.4 3.4 3.4 
Toks Gigante SA de CV, Grupo 2.5 2.5 2.5 2.4 
Little Caesar's Pizza Ilitch Holdings Inc 2.5 2.4 2.5 2.4 
Carl's Jr CKE Restaurants Holdings Inc 2.2 2.2 2.1 2.0 
Chili's Grill & Bar Brinker International Inc 2.1 2.0 2.0 1.9 
El Globo Grupo Bimbo SAB de CV 0.3 1.1 1.1 1.0 
Pizza Hut Yum! Brands Inc 1.0 1.1 1.2 1.0 
Los Bisquets Bisquets Desarrolladora de 1.1 1.0 1.0 0.9 
    Obregon Franquicias los Bisquets     
 Bisquets Obregon SA de CV     
7-Eleven Seven & I Holdings Co Ltd 1.2 1.1 1.0 0.9 
Italianni's Remigio S de RL 0.8 0.8 0.8 0.8 
The Italian Coffee Italian Coffee SA de CV 0.7 0.7 0.8 0.8 
    Company      
Gorditas Doña Tota Fomento Económico 0.9 0.8 0.8 0.8 
 Mexicano SAB de CV     
Sushi Itto CMR SAB de CV 0.8 0.7 0.8 0.8 
Wings Army Operadora Wings Army SA 0.8 0.8 0.8 0.8 
 de CV     
Restaurante Sanborns Carso SA de CV, Grupo 1.7 1.8 1.6 0.8 
Cafe Punta del Cielo XKMEX SA de CV 0.8 0.7 0.7 0.7 
Restaurante Liverpool El Puerto de Liverpool 0.7 0.8 0.8 0.7 
 SAB de CV     
Applebee's DineEquity Inc 1.2 1.2 1.1 0.7 
    Neighborhood Grill &      
    Bar      
Chiltepino's Restaurante Chiltepino's 1.0 0.8 0.8 0.7 
 SA de CV     
Church's Chicken Cajun Operating Co 0.8 0.9 0.8 0.7 
Buffalo Wild Wings Inspire Brands Inc 0.7 0.7 0.7 0.7 
Circle K Alimentation Couche-Tard Inc 0.6 0.6 0.6 0.7 
Krispy Kreme Krispy Kreme Doughnut Corp 0.6 0.7 0.8 0.7 
Others  33.8 35.0 36.0 39.6 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

Data removed from sample 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 



F U L L - S E R V I C E  R E S T A U R A N T S  I N  M E X I C O  P a s s p o r t  22 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 

 

Table 24 GBN Brand Shares in Chained Consumer Foodservice: Units/Outlets 2023 

 

  
Brand Global Brand Owner outlets 
 
OXXO Fomento Económico Mexicano SAB de CV 20,570.0 
7-Eleven Seven & I Holdings Co Ltd 1,860.0 
Circle K Alimentation Couche-Tard Inc 1,550.0 
El Pollo Feliz El Pollo Feliz SA de CV 930.0 
Domino's Pizza Domino's Pizza Inc 862.0 
Subway Doctor's Associates Inc 825.0 
Starbucks Starbucks Corp 796.0 
Hawaiian Paradise Franquiciadora Hawaiian Paradise SA de CV 785.0 
Little Caesar's Pizza Ilitch Holdings Inc 782.0 
KFC Yum! Brands Inc 502.0 
Krispy Kreme Krispy Kreme Doughnut Corp 476.0 
Nutrisa Herdez SAB de CV, Grupo 468.0 
Burger King Restaurant Brands International Inc 465.0 
The Italian Coffee Company Italian Coffee SA de CV 388.0 
McDonald's McDonald's Corp 370.0 
Helados Santa Clara Santa Clara Productos Lacteos SA de CV 310.0 
Carl's Jr CKE Restaurants Holdings Inc 299.0 
Pizza Hut Yum! Brands Inc 294.0 
Wings Army Operadora Wings Army SA de CV 242.0 
VIPs Alsea SAB de CV 240.0 
Toks Gigante SA de CV, Grupo 192.0 
Finca Santa Veracruz Finca Santa VeraCruz SA de CV 182.0 
Helados Dolphy Helados y Donas de México SA de CV 174.0 
Gorditas Doña Tota Fomento Económico Mexicano SAB de CV 172.0 
El Globo Grupo Bimbo SAB de CV 170.0 
Cafe Punta del Cielo XKMEX SA de CV 155.0 
Sushi Itto CMR SAB de CV 147.0 
Moyo Yogurt Herdez SAB de CV, Grupo 143.0 
Helados Sultana Helados Sultana SA de CV 133.0 
Chili's Grill & Bar Brinker International Inc 132.0 
Others  13,483.0 
Total  48,097.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 25 Forecast Units, Transactions and Value Sales in Consumer Foodservice 2023-
2028 

 

 2023 2024 2025 2026 2027 2028 
 
Units 974,288.0 996,509.0 1,016,356.0 1,032,687.0 1,046,500.0 1,058,868.0 
Transactions (mn) 12,767.6 13,131.9 13,442.7 13,711.7 13,931.9 14,130.7 
MXN million 1,148,003.3 1,206,908.1 1,257,294.9 1,300,455.5 1,339,070.4 1,374,778.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 26 Forecast Units, Transactions and Value Sales in Consumer Foodservice: % 
Growth 2023-2028 
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% growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Units 2.3 1.7 8.7 
Transactions 2.9 2.0 10.7 
Constant value 5.1 3.7 19.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 5 February 2024 

Report closing date: 6 March 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources INEGI 

 Secretaría de Turismo 

 SHCP 

Trade Associations AMCCE - Asociación Mexicana de Cafés y 

Cafeterías de Especialidad 

 Asociación Mexicana de Franquicias (AMF) 

 Asociacion Nacional De Tiendas De 

Autoservicio & Departamentales (ANTAD) 

 CMR SAB de CV (Corporacion Mexicana de 

Restaurantes) 

 Dicares 

 Food Trucks DF 

 Franquicias México 

Trade Press Alto Nivel 

 America Retail 

 CNN 

 Dinero en Imagen 

 E-consulta 

 El Economista 

Data removed from sample 

 

 
 

 
 
 
 
 
 
 
 
 
 

Content removed from sample 
 



F U L L - S E R V I C E  R E S T A U R A N T S  I N  M E X I C O  P a s s p o r t  24 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 El Financiero 

 El Informador 

 El Norte 

 El Universal 

 Enfasis Logistica 

 Entrepreneur Magazine  

 Expansión 

 Food & Travel 

 Forbes 

 Goula 

 Huffington Post 

 Líderes Mexicanos 

 Milenio 

 Newsweek Español 

 Reforma 

 Reporte índigo 

 Restaurantes de México 

 Restaurantes Revista 

 Servi Alimentos 

 Soy Entrepreneur 

 The Happening 

 The Markethink 

Company Sources 7-Eleven México, SA de CV 

 Administraciones Eugenia SA de CV 

 Alpen House 

 Alsea SAB de CV 

 AMR (Asociación Mexicana de Restaurantes) 

 Anderson's Grupo 

 Arcos Dorados Holdings Inc 

 Baskin-Robbins Inc 

 Buzz Café, The 

 Carl's Jr 

 Cassava Roots 

 CEC Entertainment Inc 
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 Ciaos Pizza 

 Cinnabon 

 Coffee House 

 Dairy Queen Inc 

 El Baron Rojo 

 El Puerto de Liverpool 

 El Tizoncito 

 FEMSA 

 Fonda Santa Clara 

 Franquicias & Restaurantes de los Angeles, 

SA de CV 

 General Mills Inc (Häagen-Dazs) 

 Grupo Café Plaza 

 Grupo Carso 

 Grupo Dasi - Distribuidora de Alimentos Si 

 Grupo Gigante 

 Grupo Herdez 

 Hooters Mexico 

 Jarocho Café 

 Kentucky Fried Chicken Corp 

 Krispy Kreme Inc 

 La Cochinita 

 Las Alitas - Alis Foods 

 Little Caesar Enterprises Inc 

 Little Farms 

 Mr Sushi 

 Nutrisa 

 Operadora Suiza Mexicana SA de CV 

 Orraca Restauranteros 

 Papa John's International Inc 

 Pizza del Rey 

 Pizza Patron Inc 

 Pollo Campero (Eat Out Group) 

 Restaurante La Mexicana 
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 Restaurantes California SA de CV 

 Restaurantes de Servicio Rápido, SA de CV 

 Restaurantes Suntory 

 Spoleto 

 Sushi To Go 

 Sushi Zone 

 Telepizza Group SA 

 TGI Friday's Franchisor LLC 

 Yum! Brands Inc 

Other Sources ABN AMRO Bank 

 Play Business 

 The Food Tech 

Source: Euromonitor International 
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