
 

 

Fruits in Germany 

Euromonitor International 

March 2024 
 

 
This sample report is for illustration 

purposes only. 
Some content and data have been 

changed. 
 

To purchase a full version, please visit 
www.euromonitor.com 



F R U I T S  I N  G E R M A N Y  P a s s p o r t  i  

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

LIST OF CONTENTS AND TABLES 
 

Fruits in Germany - Category Analysis ......................................................................................... 1 
KEY DATA FINDINGS.................................................................................................................. 1 
2023 DEVELOPMENTS ............................................................................................................... 1 

Retail volumes of fruits fall in 2023 due to different socioeconomic factors .............................. 1 
Bananas, apples and oranges remain most popular fruits in germany ..................................... 1 

PROSPECTS AND OPPORTUNITIES......................................................................................... 1 
Organic fruit consumption to remain of interest despite inflationary concerns .......................... 1 
Sustainable concerns and regionality goals expected to favour fruits....................................... 2 

Summary 1 Major Processors of Fruits 2023 .................................................................. 2 

CATEGORY DATA ....................................................................................................................... 2 
Table 1 Total Sales of Fruits by Category: Total Volume 2018-2023 ........................ 2 
Table 2 Total Sales of Fruits by Category: % Total Volume Growth 2018-2023 ....... 3 
Table 3 Retail Sales of Fruits by Category: Volume 2018-2023 ................................ 3 
Table 4 Retail Sales of Fruits by Category: % Volume Growth 2018-2023 ............... 4 
Table 5 Retail Sales of Fruits by Category: Value 2018-2023 ................................... 4 
Table 6 Retail Sales of Fruits by Category: % Value Growth 2018-2023 .................. 4 
Table 7 Retail Sales of Fruits by Packaged vs Unpackaged: % Volume 2018-

2023 ............................................................................................................. 5 
Table 8 Forecast Total Sales of Fruits by Category: Total Volume 2023-2028 ......... 5 
Table 9 Forecast Total Sales of Fruits by Category: % Total Volume Growth 

2023-2028 .................................................................................................... 6 
Table 10 Forecast Retail Sales of Fruits by Category: Volume 2023-2028 ................. 6 
Table 11 Forecast Retail Sales of Fruits by Category: % Volume Growth 2023-

2028 ............................................................................................................. 6 
Table 12 Forecast Retail Sales of Fruits by Category: Value 2023-2028 .................... 7 
Table 13 Forecast Retail Sales of Fruits by Category: % Value Growth 2023-

2028 ............................................................................................................. 7 

Fresh Food in Germany - Industry Overview ................................................................................ 9 
EXECUTIVE SUMMARY .............................................................................................................. 9 

Fresh food in 2023: The big picture .......................................................................................... 9 
2023 key trends ........................................................................................................................ 9 
Retailing developments ............................................................................................................ 9 
What next for fresh food? ......................................................................................................... 9 

MARKET DATA .......................................................................................................................... 10 
Table 14 Total Sales of Fresh Food by Category: Total Volume 2018-2023 ............. 10 
Table 15 Total Sales of Fresh Food by Category: % Total Volume Growth 

2018-2023 .................................................................................................. 10 
Table 16 Retail Sales of Fresh Food by Category: Volume 2018-2023 .................... 10 
Table 17 Retail Sales of Fresh Food by Category: % Volume Growth 2018-

2023 ........................................................................................................... 11 
Table 18 Retail Sales of Fresh Food by Category: Value 2018-2023 ....................... 11 
Table 19 Retail Sales of Fresh Food by Category: % Value Growth 2018-2023 ....... 11 
Table 20 Retail Sales of Fresh Food by Packaged vs Unpackaged: % Volume 

2018-2023 .................................................................................................. 12 
Table 21 Retail Distribution of Fresh Food by Format: % Volume 2018-2023 .......... 12 



F R U I T S  I N  G E R M A N Y  P a s s p o r t  i i  

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Table 22 Forecast Total Sales of Fresh Food by Category: Total Volume 2023-

2028 ........................................................................................................... 13 
Table 23 Forecast Total Sales of Fresh Food by Category: % Total Volume 

Growth 2023-2028 ..................................................................................... 13 
Table 24 Forecast Retail Sales of Fresh Food by Category: Volume 2023-2028...... 13 
Table 25 Forecast Retail Sales of Fresh Food by Category: % Volume Growth 

2023-2028 .................................................................................................. 14 
Table 26 Forecast Retail Sales of Fresh Food by Category: Value 2023-2028 ........ 14 
Table 27 Forecast Retail Sales of Fresh Food by Category: % Value Growth 

2023-2028 .................................................................................................. 14 

DISCLAIMER ............................................................................................................................. 15 
SOURCES .................................................................................................................................. 15 

Summary 2 Research Sources ...................................................................................... 15 

 

 



F R U I T S  I N  G E R M A N Y  P a s s p o r t  1 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

FRUITS IN GERMANY - CATEGORY 
ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Total volume sales decrease by 0% in 2023 to 4.6 million tonnes 

▪ Peaches/nectarines is the best performing category in 2023, with total volume sales 

increasing by 1% to 222,000 tonnes 

▪ Total volume sales are set to increase at a CAGR of 1% over the forecast period to 4.8 million 

tonnes 

 

 

2023 DEVELOPMENTS 
 

Retail volumes of fruits fall in 2023 due to different socioeconomic 
factors 

While not dramatically, retail volume sales of fruits in Germany declined in 2023. Economic 

factors such as rising prices and inflation are likely to have contributed to the decline; higher 

food costs and reduced purchasing power among consumers reduced spending on 

discretionary items, including fresh fruits. Due to economic strain, some Germans opted for 

more affordable alternatives or reduced their overall consumption. 

While fruits are generally perceived as healthy and nutritious, dietary fads or preferences for 

alternative snack options have played a role in consumer demand. Concerns over sugar content 

and carbohydrate intake of certain types of fruits also influenced some individuals to limit their 

consumption. 

 

Bananas, apples and oranges remain most popular fruits in germany 

Maintaining their status as popular choices among local consumers in Germany are bananas, 

apples and oranges. These fruits have long been staples in the German diet, appreciated for 

their taste, versatility and nutritional benefits. 

Apples remain a top choice among consumers in Germany, valued for their crisp texture, 

sweet-tart flavour and versatility in culinary applications. Germany has a rich tradition of apple 

cultivation, with a wide variety of apples grown across the country. Banana retains its position as 

the second most popular fruit due to its affordability and convenience as a snack on-the-go. 

Oranges rank third, commonly enjoyed fresh as a snack or used to make orange juice, 

particularly during the colder months. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Organic fruit consumption to remain of interest despite inflationary 
concerns 

In the midst of inflationary pressures, organic fruit consumption experienced a decline in 

Germany, reflecting shifting consumer spending patterns. The rise in prices, including for 

organic produce, led some consumers to prioritise cost-saving measures. As a result, organic 
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fruit, which typically commands a higher price compared to standard counterparts, experienced 

a decline in demand as consumers sought more affordable alternatives. 

Despite this, organic fruit remains of significant interest to consumers in Germany. This is 

attributed to different factors that underscore the continued appeal and perceived value of 

organic produce. Often associated with higher quality, superior taste and nutritional benefits 

compared to standard varieties, consumers who prioritise health and wellness are expected to 

remain willing to pay a premium for organic fruits. 

 

Sustainable concerns and regionality goals expected to favour fruits 

Sustainability and regional produce are projected to influence fruit consumption in Germany 

over the forecast period. Heightened awareness among consumers regarding the environmental 

impact of food production, combined with a desire to support regional economies and local 

growers, is behind this shift. 

Local consumers increasingly seek fruits that are cultivated using eco-conscious methods, 

from organic production to biodiversity preservation. These are approaches that prioritise 

ecosystem health and reduce reliance on artificial and environmentally aggressive methods, 

which inspire rejection as consumers have greater access to information about food production 

and the potential impacts on their health and the nature. Furthermore, the notion of regional 

sourcing is expected to further play a very interesting role in shaping purchasing decisions when 

choosing fruits. Perceived as fresher and more flavoursome as they are harvested at optimal 

ripeness and travel shorter distances, local fruits will be a source of growth for the category in 

the future. 

 

Summary 1 Major Processors of Fruits 2023 

Company name Product type Rank 

Cobana Fruchtring GmbH & 

Co KG 

Fruits and vegetables 1 

Edeka Fruchtkontor BV Fruits, vegetables and flowers 2 

Greenyard Fresh Germany 

GmbH 

Fruits and vegetables 3 

Source: Euromonitor International from company reports, company research, trade press, trade sources 

 

 

 

CATEGORY DATA 
 

Table 1 Total Sales of Fruits by Category: Total Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fruits 4,483.9 4,495.9 4,529.5 4,448.2 4,575.7 4,575.2 
Apples 1,210.7 1,168.8 1,204.8 1,185.4 1,252.8 1,245.4 
Banana 907.5 915.0 907.2 895.7 914.4 917.8 
Cherries 76.0 77.4 72.3 73.4 78.4 78.9 
Cranberries/Blueberries 22.8 24.2 24.6 24.0 24.6 24.7 
Grapefruit/Pomelo 36.8 35.3 34.1 33.9 34.6 34.7 
Grapes 214.5 216.7 243.0 222.7 220.3 213.1 
Kiwi Fruit 105.2 107.0 106.0 105.6 107.3 107.3 
Lemon and Limes 132.7 136.1 136.1 134.9 136.9 137.0 
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Oranges, Tangerines and 467.5 475.8 480.6 473.2 479.2 480.8 
    Mandarins       
Peaches/Nectarines 216.9 221.3 220.7 212.1 219.6 222.2 
Pears/Quinces 140.3 140.6 140.0 137.5 139.6 139.8 
Pineapple 77.6 79.6  78.8 78.8 79.4 78.7 
Plums/Sloes 67.3 66.5 67.6 66.9 70.7 70.5 
Strawberries 175.5 179.9 178.6 171.7 165.6 166.7 
Other Fruits 632.7 651.8 635.2 632.5 652.1 657.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 2 Total Sales of Fruits by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fruits 0.0 0.4 2.0 
Apples -0.6 0.6 2.9 
Banana 0.4 0.2 1.1 
Cherries 0.6 0.7 3.8 
Cranberries/Blueberries 0.2 1.7 8.5 
Grapefruit/Pomelo 0.2 -1.2 -5.9 
Grapes -3.2 -0.1 -0.6 
Kiwi Fruit 0.0 0.4 2.1 
Lemon and Limes 0.1 0.6 3.2 
Oranges, Tangerines and Mandarins 0.3 0.6 2.8 
Peaches/Nectarines 1.2 0.5 2.4 
Pears/Quinces 0.2 -0.1 -0.3 
Pineapple -0.9 0.3 1.4 
Plums/Sloes -0.3 0.9 4.6 
Strawberries 0.7 -1.0 -5.0 
Other Fruits 0.9 0.8 3.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 3 Retail Sales of Fruits by Category: Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fruits 3,845.3 3,844.2 4,041.2 3,946.7 3,974.3 3,950.5 
Apples 1,073.2 1,026.7 1,098.5 1,076.8 1,126.5 1,113.1 
Banana 776.3 783.3 809.3 795.4 792.2 790.7 
Cherries 63.1 64.1 62.8 63.6 66.8 66.6 
Cranberries/Blueberries 19.1 20.2 21.6 21.0 20.9 20.9 
Grapefruit/Pomelo 31.6 30.1 30.3 30.1 29.9 29.6 
Grapes 175.1 177.2 216.2 194.6 183.8 175.5 
Kiwi Fruit 88.8 90.3 93.6 92.7 91.6 91.3 
Lemon and Limes 111.1 113.9 119.0 117.2 115.9 115.4 
Oranges, Tangerines and 394.2 400.5 423.3 414.0 408.2 407.4 
    Mandarins       
Peaches/Nectarines 182.0 185.3 192.1 182.5 185.2 186.5 
Pears/Quinces 120.0 120.1 124.5 121.8 120.6 120.2 
Pineapple 65.0 66.4 67.9 67.6 66.7 65.2 
Plums/Sloes 63.2 62.6 64.6 63.9 68.0 67.8 
Strawberries 149.2 153.6 156.7 149.5 140.5 140.6 
Other Fruits 533.4 549.9 560.8 555.9 557.5 559.8 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Retail Sales of Fruits by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fruits -0.6 0.5 2.7 
Apples -1.2 0.7 3.7 
Banana -0.2 0.4 1.8 
Cherries -0.3 1.1 5.7 
Cranberries/Blueberries 0.1 1.8 9.3 
Grapefruit/Pomelo -0.9 -1.3 -6.3 
Grapes -4.5 0.0 0.2 
Kiwi Fruit -0.3 0.6 2.8 
Lemon and Limes -0.4 0.8 3.9 
Oranges, Tangerines and Mandarins -0.2 0.7 3.3 
Peaches/Nectarines 0.7 0.5 2.4 
Pears/Quinces -0.3 0.0 0.2 
Pineapple -2.2 0.1 0.3 
Plums/Sloes -0.3 1.4 7.3 
Strawberries 0.1 -1.2 -5.7 
Other Fruits 0.4 1.0 4.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 Retail Sales of Fruits by Category: Value 2018-2023 

 

EUR million 
 2018 2019 2020 2021 2022 2023 
 
Fruits 16,179.7 16,829.6 17,386.3 17,305.2 17,987.7 18,943.1 
Apples 2,072.9 2,066.7 2,230.8 2,216.5 2,330.7 2,293.9 
Banana 1,040.3 1,101.3 1,113.4 1,100.1 1,154.7 1,287.3 
Cherries 481.1 501.3 498.5 499.5 518.2 541.2 
Cranberries/Blueberries 242.1 252.1 268.1 278.0 278.2 295.4 
Grapefruit/Pomelo 60.9 62.4 63.4 62.1 63.1 67.8 
Grapes 642.8 660.3 739.6 669.3 668.9 667.9 
Kiwi Fruit 375.7 391.3 410.0 402.6 426.6 441.1 
Lemon and Limes 620.0 640.1 665.4 652.2 673.3 718.5 
Oranges, Tangerines and 891.0 976.4 1,028.1 1,017.2 1,052.8 1,173.9 
    Mandarins       
Peaches/Nectarines 453.3 478.3 501.4 469.2 491.2 529.1 
Pears/Quinces 358.7 370.4 380.4 383.7 398.1 425.1 
Pineapple 109.2 117.1 122.5 120.0 123.5 131.3 
Plums/Sloes 337.9 337.4 343.9 344.2 366.3 397.8 
Strawberries 583.3 631.4 640.7 650.3 641.8 662.6 
Other Fruits 7,910.6 8,242.9 8,380.0 8,440.5 8,800.4 9,310.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 Retail Sales of Fruits by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
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Fruits 5.3 3.2 17.1 
Apples -1.6 2.0 10.7 
Banana 11.5 4.4 23.7 
Cherries 4.4 2.4 12.5 
Cranberries/Blueberries 6.2 4.1 22.0 
Grapefruit/Pomelo 7.5 2.1 11.2 
Grapes -0.2 0.8 3.9 
Kiwi Fruit 3.4 3.3 17.4 
Lemon and Limes 6.7 3.0 15.9 
Oranges, Tangerines and Mandarins 11.5 5.7 31.8 
Peaches/Nectarines 7.7 3.1 16.7 
Pears/Quinces 6.8 3.5 18.5 
Pineapple 6.3 3.7 20.2 
Plums/Sloes 8.6 3.3 17.7 
Strawberries 3.2 2.6 13.6 
Other Fruits 5.8 3.3 17.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 Retail Sales of Fruits by Packaged vs Unpackaged: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Packaged 56.0 56.0 56.5 56.4 56.3 56.1 
Unpackaged 44.0 44.0 43.5 43.6 43.7 43.9 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 8 Forecast Total Sales of Fruits by Category: Total Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fruits 4,575.2 4,617.6 4,658.3 4,696.5 4,733.9 4,772.1 
Apples 1,245.4 1,240.8 1,235.8 1,230.7 1,225.6 1,220.8 
Banana 917.8 931.9 945.5 958.3 970.7 983.0 
Cherries 78.9 77.5 76.1 74.6 72.8 71.4 
Cranberries/Blueberries 24.7 25.8 27.1 28.3 29.6 30.9 
Grapefruit/Pomelo 34.7 34.2 33.6 33.1 32.6 32.1 
Grapes 213.1 212.3 211.5 210.6 209.6 208.7 
Kiwi Fruit 107.3 109.2 111.0 112.9 114.8 116.6 
Lemon and Limes 137.0 139.6 142.1 144.4 146.7 149.0 
Oranges, Tangerines and 480.8 490.7 500.5 509.9 519.2 528.6 
    Mandarins       
Peaches/Nectarines 222.2 224.9 227.5 229.7 231.9 234.0 
Pears/Quinces 139.8 140.2 140.5 140.6 140.7 140.7 
Pineapple 78.7 77.6 76.5 75.4 74.3 73.2 
Plums/Sloes 70.5 69.0 67.6 66.3 65.0 63.7 
Strawberries 166.7 168.7 170.6 172.3 173.9 175.5 
Other Fruits 657.7 675.2 692.5 709.5 726.6 743.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 9 Forecast Total Sales of Fruits by Category: % Total Volume Growth 2023-2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fruits 0.9 0.8 4.3 
Apples -0.4 -0.4 -2.0 
Banana 1.5 1.4 7.1 
Cherries -1.8 -2.0 -9.5 
Cranberries/Blueberries 4.6 4.6 25.1 
Grapefruit/Pomelo -1.5 -1.5 -7.4 
Grapes -0.4 -0.4 -2.1 
Kiwi Fruit 1.7 1.7 8.7 
Lemon and Limes 1.9 1.7 8.7 
Oranges, Tangerines and Mandarins 2.1 1.9 9.9 
Peaches/Nectarines 1.2 1.0 5.4 
Pears/Quinces 0.2 0.1 0.6 
Pineapple -1.4 -1.4 -7.0 
Plums/Sloes -2.0 -2.0 -9.6 
Strawberries 1.2 1.0 5.2 
Other Fruits 2.7 2.5 13.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Retail Sales of Fruits by Category: Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fruits 3,950.5 3,977.2 4,004.5 4,032.5 4,061.1 4,090.2 
Apples 1,113.1 1,106.5 1,100.0 1,094.1 1,088.5 1,083.2 
Banana 790.7 800.7 810.7 820.6 830.3 839.8 
Cherries 66.6 64.9 63.1 61.5 59.8 58.3 
Cranberries/Blueberries 20.9 21.8 22.7 23.7 24.7 25.8 
Grapefruit/Pomelo 29.6 29.0 28.4 27.9 27.3 26.8 
Grapes 175.5 173.9 172.4 170.9 169.5 168.2 
Kiwi Fruit 91.3 92.6 93.9 95.4 96.8 98.2 
Lemon and Limes 115.4 117.3 119.2 121.0 122.8 124.7 
Oranges, Tangerines and 407.4 415.5 423.6 431.8 440.1 448.4 
    Mandarins       
Peaches/Nectarines 186.5 188.4 190.3 192.0 193.8 195.5 
Pears/Quinces 120.2 120.1 119.9 119.7 119.4 119.1 
Pineapple 65.2 64.3 63.3 62.4 61.5 60.7 
Plums/Sloes 67.8 66.3 64.9 63.5 62.2 60.9 
Strawberries 140.6 141.9 143.2 144.5 145.8 147.0 
Other Fruits 559.8 574.2 588.8 603.6 618.5 633.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 11 Forecast Retail Sales of Fruits by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fruits 0.7 0.7 3.5 
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Apples -0.6 -0.5 -2.7 
Banana 1.3 1.2 6.2 
Cherries -2.7 -2.6 -12.6 
Cranberries/Blueberries 4.1 4.3 23.3 
Grapefruit/Pomelo -2.0 -2.0 -9.5 
Grapes -0.9 -0.8 -4.2 
Kiwi Fruit 1.4 1.5 7.6 
Lemon and Limes 1.6 1.5 8.0 
Oranges, Tangerines and Mandarins 2.0 1.9 10.1 
Peaches/Nectarines 1.0 1.0 4.8 
Pears/Quinces -0.1 -0.2 -0.9 
Pineapple -1.5 -1.4 -6.9 
Plums/Sloes -2.2 -2.1 -10.1 
Strawberries 0.9 0.9 4.5 
Other Fruits 2.6 2.5 13.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 12 Forecast Retail Sales of Fruits by Category: Value 2023-2028 

 

EUR million 
 2023 2024 2025 2026 2027 2028 
 
Fruits 18,943.1 19,483.3 19,911.2 20,209.5 20,522.1 20,835.5 
Apples 2,293.9 2,415.6 2,421.9 2,401.7 2,383.0 2,365.2 
Banana 1,287.3 1,270.4 1,287.5 1,306.6 1,325.4 1,344.0 
Cherries 541.2 549.0 543.2 535.1 526.1 516.6 
Cranberries/Blueberries 295.4 316.5 332.9 345.2 358.1 371.9 
Grapefruit/Pomelo 67.8 66.8 66.3 65.8 65.1 64.4 
Grapes 667.9 667.1 666.5 665.2 663.0 660.3 
Kiwi Fruit 441.1 449.9 459.5 466.8 474.1 481.4 
Lemon and Limes 718.5 731.8 746.8 758.7 770.6 782.5 
Oranges, Tangerines and 1,173.9 1,169.1 1,191.2 1,213.2 1,234.7 1,256.0 
    Mandarins       
Peaches/Nectarines 529.1 539.4 552.0 561.5 570.5 579.0 
Pears/Quinces 425.1 424.7 428.1 430.9 433.0 434.8 
Pineapple 131.3 128.7 127.5 126.7 125.8 124.7 
Plums/Sloes 397.8 395.1 390.4 385.8 380.7 375.2 
Strawberries 662.6 681.7 698.8 710.8 721.9 732.6 
Other Fruits 9,310.3 9,677.7 9,998.6 10,235.5 10,490.0 10,746.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 13 Forecast Retail Sales of Fruits by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Fruits 2.9 1.9 10.0 
Apples 5.3 0.6 3.1 
Banana -1.3 0.9 4.4 
Cherries 1.5 -0.9 -4.5 
Cranberries/Blueberries 7.1 4.7 25.9 
Grapefruit/Pomelo -1.4 -1.0 -5.0 
Grapes -0.1 -0.2 -1.1 
Kiwi Fruit 2.0 1.8 9.2 
Lemon and Limes 1.9 1.7 8.9 
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Oranges, Tangerines and Mandarins -0.4 1.4 7.0 
Peaches/Nectarines 1.9 1.8 9.4 
Pears/Quinces -0.1 0.5 2.3 
Pineapple -2.0 -1.0 -5.0 
Plums/Sloes -0.7 -1.2 -5.7 
Strawberries 2.9 2.0 10.6 
Other Fruits 3.9 2.9 15.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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FRESH FOOD IN GERMANY - 
INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Fresh food in 2023: The big picture 

As the effects of the pandemic gradually waned and had little impact on consumers and their 

purchasing patterns in 2023, inflation and price increases took the lead as the main 

socioeconomic factors shaping demand for fresh food in Germany. Despite inflationary 

pressures marginally weakening compared to 2022, consumers still kept in mind budgeting and 

tried to save money when buying basic products such as meat and vegetables. 

With an increasing assortment of different cooking ingredients and staples, consumers were 

also curious to try substitutes such as plant-based meat and fish options due to health or 

environmental concerns, or canned fruits and vegetables as they demanded greater 

convenience as a result of busier lifestyles; greater mobility outside of the home meant 

consumers had less time available to prepare meals using fresh food from scratch. 

 

2023 key trends 

The ongoing trend of consumers willing to reduce their meat intake affected retail demand for 

fresh meat in 2023, along with fish and seafood categories. The number of vegetarians in 

Germany is growing, in addition to consumers who want to reduce their general intake of animal 

products and explore different ways of obtaining protein from their diets. 

On the other hand, associations and companies within the meat industry have continued to 

campaign and highlight the benefits of meat, along with trust in culinary traditions in the country, 

to be obstacles for further decline. At the same time, health-centred trends can benefit other 

categories such as nuts and pulses, which are perceived by customers as clean foods, 

alternative sources of protein, and versatility while cooking at home. 

 

Retailing developments 

The fresh food industry in Germany has witnessed a certain expansion of e-commerce and 

delivery services. Online grocery platforms and delivery apps have gained popularity, offering 

consumers the convenience of ordering fresh produce including meat, fruit and vegetables from 

the comfort of their homes. Retailers have invested in e-commerce infrastructure and logistics to 

meet growing online demand, offering a wide assortment of products with flexible delivery 

options to cater for diverse consumer needs. They have also innovated in packaging and 

presentation to enhance the appeal and freshness of fresh food products. 

Sustainable packaging solutions are gaining traction, aligning with consumer expectations for 

eco-friendly options. Supermarkets and discounters remain the leading distribution channels for 

fresh food in Germany, offering a wide assortment of meat, fish, fruit and vegetables with 

options for different consumer segments. 

 

What next for fresh food? 

While the purchasing patterns for fresh food in Germany will always depend on a variety of 

factors, from inflation and price fluctuations to consumer behaviour influenced by their lifestyles, 

certain trends are expected to remain relevant over the forecast period and in some cases grow. 
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Meat is not expected to recover from the ongoing trend that is encouraging consumers to shift 

to plant-based substitutes or other vegetable sources of protein. Driven by the increasing 

number of vegetarians, vegans and flexitarians in Germany each year, total demand for meat is 

expected to continue declining. Nevertheless, certain dynamics within the category will mean a 

varied performance, with poultry set to maintain its strong presence due to affordable prices, 

and versatility when cooking. 

Health concerns and their impact on consumers’ lifestyles are expected to be key in the way 

specific value offered by fresh food interplays with consumption patterns, such as organic 

options. While organic fresh food was particularly impacted by inflation and price increases 

towards the end of the review period, consumer interest will remain and is expected to play a 

pivotal role in the coming years once there is greater economic and financial stability. 

 

 

MARKET DATA 
 

Table 14 Total Sales of Fresh Food by Category: Total Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 16,427.0 16,307.7 16,351.7 15,878.9 16,047.0 16,048.3 
Eggs 827.6 828.3 843.0 833.1 828.0 825.0 
Fish and Seafood 383.6 385.2 355.8 355.0 313.1 313.2 
Fruits 4,483.9 4,495.9 4,529.5 4,448.2 4,575.7 4,575.2 
Meat 3,134.0 3,133.4 3,061.9 3,032.8 2,879.1 2,846.2 
Nuts 95.2 98.4 93.2 94.6 97.1 97.2 
Pulses 56.6 55.5 53.7 53.5 57.4 57.5 
Starchy Roots 2,037.4 1,872.8 1,824.3 1,788.5 1,847.4 1,855.3 
Sugar and Sweeteners 868.4 857.5 794.0 787.8 818.6 833.9 
Vegetables 4,540.4 4,580.6 4,796.4 4,485.3 4,630.6 4,644.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 15 Total Sales of Fresh Food by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food 0.0 -0.5 -2.3 
Eggs -0.4 -0.1 -0.3 
Fish and Seafood 0.0 -4.0 -18.3 
Fruits 0.0 0.4 2.0 
Meat -1.1 -1.9 -9.2 
Nuts 0.1 0.4 2.2 
Pulses 0.1 0.3 1.5 
Starchy Roots 0.4 -1.9 -8.9 
Sugar and Sweeteners 1.9 -0.8 -4.0 
Vegetables 0.3 0.5 2.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 16 Retail Sales of Fresh Food by Category: Volume 2018-2023 
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'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 12,928.8 12,841.7 13,691.0 13,156.9 12,939.2 12,818.2 
Eggs 626.4 624.8 684.8 671.1 662.4 657.5 
Fish and Seafood 196.0 200.3 226.3 222.1 193.7 183.2 
Fruits 3,845.3 3,844.2 4,041.2 3,946.7 3,974.3 3,950.5 
Meat 2,689.9 2,682.6 2,733.0 2,695.5 2,490.9 2,440.0 
Nuts 57.6 59.5 63.3 63.9 61.4 60.1 
Pulses 34.0 33.0 36.3 35.7 36.2 35.6 
Starchy Roots 1,119.4 1,007.6 1,100.9 1,053.1 1,021.3 999.5 
Sugar and Sweeteners 531.9 526.4 533.1 522.5 520.2 520.8 
Vegetables 3,828.3 3,863.2 4,272.1 3,946.4 3,978.9 3,971.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 17 Retail Sales of Fresh Food by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food -0.9 -0.2 -0.9 
Eggs -0.8 1.0 5.0 
Fish and Seafood -5.4 -1.3 -6.5 
Fruits -0.6 0.5 2.7 
Meat -2.0 -1.9 -9.3 
Nuts -2.1 0.9 4.4 
Pulses -1.8 0.9 4.7 
Starchy Roots -2.1 -2.2 -10.7 
Sugar and Sweeteners 0.1 -0.4 -2.1 
Vegetables -0.2 0.7 3.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 18 Retail Sales of Fresh Food by Category: Value 2018-2023 

 

EUR million 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 56,921.1 59,545.8 62,432.9 62,280.0 66,946.3 71,305.1 
Eggs 1,584.8 1,617.9 1,810.4 1,911.9 2,344.4 2,576.5 
Fish and Seafood 3,628.4 3,759.3 4,297.2 4,328.4 4,231.4 4,360.0 
Fruits 16,179.7 16,829.6 17,386.3 17,305.2 17,987.7 18,943.1 
Meat 24,316.8 25,043.7 25,512.4 25,813.0 27,809.6 29,165.3 
Nuts 561.4 590.7 625.9 640.9 645.4 699.2 
Pulses 99.5 100.1 109.4 110.0 121.1 124.5 
Starchy Roots 991.4 1,080.6 1,133.0 1,095.0 1,213.8 1,427.4 
Sugar and Sweeteners 718.1 753.5 776.4 773.2 869.9 974.4 
Vegetables 8,841.0 9,770.4 10,781.8 10,302.6 11,723.0 13,034.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 19 Retail Sales of Fresh Food by Category: % Value Growth 2018-2023 

 

% current value growth 
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 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food 6.5 4.6 25.3 
Eggs 9.9 10.2 62.6 
Fish and Seafood 3.0 3.7 20.2 
Fruits 5.3 3.2 17.1 
Meat 4.9 3.7 19.9 
Nuts 8.3 4.5 24.6 
Pulses 2.8 4.6 25.1 
Starchy Roots 17.6 7.6 44.0 
Sugar and Sweeteners 12.0 6.3 35.7 
Vegetables 11.2 8.1 47.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 20 Retail Sales of Fresh Food by Packaged vs Unpackaged: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Packaged 68.2 67.5 68.3 67.9 67.8 63.5 
Unpackaged 31.8 32.5 31.7 32.1 32.2 36.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 21 Retail Distribution of Fresh Food by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 99.2 99.1 98.8 98.6 98.5 98.4 
-- Grocery Retailers 99.1 99.0 98.7 98.6 98.4 98.3 
--- Convenience Retail 2.0 2.2 2.1 2.1 2.2 2.2 
---- Convenience Stores 1.6 1.8 1.7 1.7 1.8 1.8 
---- Forecourt Retailers 0.4 0.5 0.4 0.4 0.4 0.4 
--- Discounters 46.6 46.2 46.3 46.2 46.0 46.0 
--- Hypermarkets 12.5 12.3 12.2 12.0 11.7 11.6 
--- Supermarkets 19.1 19.2 19.6 19.6 19.9 20.1 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco 15.6 15.6 15.1 15.2 15.1 15.1 
    specialists       
--- Small Local Grocers 3.3 3.6 3.4 3.4 3.4 3.4 
-- Non-Grocery Retailers - - - 0.0 0.0 - 
--- General Merchandise - - - - - - 
    Stores       
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and - - - - - - 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
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    Specialists       
--- Other Non-Grocery - - - 0.0 0.0 - 
    Retailers       
-- Direct Selling - - - - - - 
-- Vending 0.1 0.1 0.1 0.1 0.1 0.1 
- Retail E-Commerce 0.8 0.9 1.2 1.4 1.5 1.6 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 22 Forecast Total Sales of Fresh Food by Category: Total Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 16,048.3 16,175.3 16,248.1 16,302.3 16,349.6 16,399.4 
Eggs 825.0 876.9 886.5 893.9 898.8 904.6 
Fish and Seafood 313.2 315.1 316.3 316.7 316.8 316.6 
Fruits 4,575.2 4,617.6 4,658.3 4,696.5 4,733.9 4,772.1 
Meat 2,846.2 2,831.4 2,815.6 2,798.7 2,781.8 2,766.7 
Nuts 97.2 99.5 101.7 103.8 105.8 108.0 
Pulses 57.5 58.3 59.0 59.7 60.5 61.3 
Starchy Roots 1,855.3 1,854.9 1,850.9 1,842.3 1,832.8 1,823.6 
Sugar and Sweeteners 833.9 838.4 841.4 842.3 842.4 842.4 
Vegetables 4,644.9 4,683.2 4,718.2 4,748.4 4,776.8 4,804.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 23 Forecast Total Sales of Fresh Food by Category: % Total Volume Growth 2023-
2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fresh Food 0.8 0.4 2.2 
Eggs 6.3 1.9 9.6 
Fish and Seafood 0.6 0.2 1.1 
Fruits 0.9 0.8 4.3 
Meat -0.5 -0.6 -2.8 
Nuts 2.4 2.1 11.1 
Pulses 1.4 1.3 6.7 
Starchy Roots 0.0 -0.3 -1.7 
Sugar and Sweeteners 0.5 0.2 1.0 
Vegetables 0.8 0.7 3.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 24 Forecast Retail Sales of Fresh Food by Category: Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 12,818.2 12,886.0 12,914.2 12,941.6 12,967.8 12,996.5 
Eggs 657.5 703.8 708.7 712.2 713.7 715.8 
Fish and Seafood 183.2 183.1 182.9 182.8 182.6 182.4 
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Fruits 3,950.5 3,977.2 4,004.5 4,032.5 4,061.1 4,090.2 
Meat 2,440.0 2,421.1 2,402.9 2,385.9 2,369.5 2,354.9 
Nuts 60.1 61.2 62.4 63.6 64.9 66.2 
Pulses 35.6 35.9 36.2 36.6 36.9 37.3 
Starchy Roots 999.5 991.9 984.8 978.2 972.1 966.6 
Sugar and Sweeteners 520.8 518.4 515.9 513.1 510.2 507.0 
Vegetables 3,971.0 3,993.5 4,015.7 4,036.7 4,056.8 4,076.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 25 Forecast Retail Sales of Fresh Food by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fresh Food 0.5 0.3 1.4 
Eggs 7.0 1.7 8.9 
Fish and Seafood -0.1 -0.1 -0.4 
Fruits 0.7 0.7 3.5 
Meat -0.8 -0.7 -3.5 
Nuts 1.9 2.0 10.2 
Pulses 0.9 0.9 4.8 
Starchy Roots -0.8 -0.7 -3.3 
Sugar and Sweeteners -0.5 -0.5 -2.6 
Vegetables 0.6 0.5 2.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 26 Forecast Retail Sales of Fresh Food by Category: Value 2023-2028 

 

EUR million 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 71,305.1 68,468.7 68,546.2 69,072.1 69,542.4 69,973.1 
Eggs 2,576.5 2,419.9 2,475.6 2,547.1 2,602.6 2,654.2 
Fish and Seafood 4,360.0 4,197.2 4,181.4 4,192.3 4,199.5 4,203.7 
Fruits 18,943.1 19,483.3 19,911.2 20,209.5 20,522.1 20,835.5 
Meat 29,165.3 27,074.5 26,668.7 26,610.9 26,519.6 26,406.1 
Nuts 699.2 699.9 715.3 729.9 745.5 761.9 
Pulses 124.5 125.1 127.4 129.4 131.1 132.9 
Starchy Roots 1,427.4 1,258.7 1,256.3 1,276.7 1,292.7 1,305.5 
Sugar and Sweeteners 974.4 968.7 929.3 935.3 939.5 942.5 
Vegetables 13,034.6 12,241.4 12,281.0 12,441.0 12,589.7 12,730.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 27 Forecast Retail Sales of Fresh Food by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Fresh Food -4.0 -0.4 -1.9 
Eggs -6.1 0.6 3.0 
Fish and Seafood -3.7 -0.7 -3.6 
Fruits 2.9 1.9 10.0 
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Meat -7.2 -2.0 -9.5 
Nuts 0.1 1.7 9.0 
Pulses 0.5 1.3 6.7 
Starchy Roots -11.8 -1.8 -8.5 
Sugar and Sweeteners -0.6 -0.7 -3.3 
Vegetables -6.1 -0.5 -2.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 6 November 2023 

Report closing date: 22 March 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 2 Research Sources 

Official Sources Bayerische Landesanstalt für Landwirtschaft 

(LFL) 

 Bayerisches Staatsministerium für Ernährung, 

Landwirtschaft & Forsten 

 Bundesanstalt für Landwirtschaft & Ernährung 

 Bundesministerium für Ernährung, 

Landwirtschaft & Verbraucherschutz (BMELV) 

 Bundeszentrum für Ernährung 

 Centrale Marketing-Gesellschaft der 

Deutschen Agrarwirtschaft mbH (CMA) 

 Deutsche Gesellschaft für Ernährung eV 

 Ernährungs Dienst 

 Eurostat 

 Food & Agriculture Organization (FAO) 

 Global Argicultural Information Network 

 Landesanstalt für Entwicklung der 

Landwirtschaft &d der Ländlichen Räume 

(LEL) 

 Ministerium für Ernährung & Ländlichen 

Raum/ Baden-Württemberg (MLR) 
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 Ministerium für Ländlichen Raum & 

Verbraucherschutz 

 Ökomarkt Verbraucher & Agrarberatung eV 

 Statistisches Bundesamt (Destatis) 

 ZMP Zentrale Markt-Preisberichtstelle GmbH 

Trade Associations AID 

 Animal Health Online 

 Biologische Bundesanstalt für Land-

Forstwirtschaft 

 Bund Ökologische Lebensmittelwirtschaft 

(BOLW) 

 Bundesverband der Deutschen Fischindustrie 

& des Fischgroßhandels eV 

 Bundesverband der Deutschen 

Fleischwarenindustrie (BVDF) 

 Bundesverband der Deutschen 

Süßwarenindustrie eV (BDSI) 

 Bundesverband des Deutschen 

Lebensmittelhandels eV (BVL) 

 Bundesverband Deutsches Ei eV 

 Bundesvereinigung der Erzeugerorganisation 

Obst u Gemüse eV (BVEO) 

 Der Verband Der Deutschen Großmärkte 

 Deutscher Bauernverband 

 Deutscher Fleischerverband eV 

 Deutscher Fruchthandelsverband eV 

 Deutscher Vieh-Fleischhandelsbund eV 

(DVFB) 

 Deutsches Maiskomitee eV (DMK) 

 Deutsches Tiefkühlinstitut eV 

 Fachverband Deutsche Speisezwiebel eV 

 Fairtrade Deutschland 

 Gewerkschaft Nahrung-Genuss-Gaststätten 

(NGG) 

 Honig-Verband eV 

 International Nut & Dried Fruit Council (INC) 

 konsumo GmbH 
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 Landvolk Niedersachsen - 

Landesbauernverband eV 

 MSC (Marine Stewardship Council) 

 Süßstoff-Verband eV 

 Union der deutschen Kartoffelwirtschaft eV 

 Veband der Fleischwirtschaft (VDF) 

 Waren Verein Hamburger Börse 

 Wirtschaftliche Vereinigung Zucker eV (WVZ) 

 Zentralverband der Deutschen 

Geflügelwirtschaft eV 

Trade Press Agrar Heute 

 Bayerischer Rundfunk 24 

 Deutscher Landwirtschaftsverlag GmbH 

 ESM Magazine 

 Focus 

 FokusBio 

 Food-service.de 

 Foodwatch eV 

 Frankfurter Allgemeine Zeitung 

 Fruchthandel Online 

 GVNET Infodienst 

 Hannoversche Allgemeine 

 Hotelling 

 Lebensmittel Zeitung 

 Naturkost.de 

Source: Euromonitor International 
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