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MEAT IN GERMANY - CATEGORY 
ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Total volume sales decrease by 1% in 2023 to 2.8 million tonnes 

▪ Lamb, mutton and goat is the best performing category in 2023, with total volume sales rising 

by 0.2% to 40,000 tonnes 

▪ Total volume sales are set to fall at a CAGR of 1% over the forecast period to 2.8 million 

tonnes 

 

 

2023 DEVELOPMENTS 
 

Meat consumption continues to decline in 2023 

Retail demand for meat in Germany experienced another decline in 2023, influenced by 

several factors that reshaped dietary habits and consumer preferences, such as concerns about 

the health impacts associated with meat consumption, sustainability and animal welfare. Many 

consumers are opting to reduce their meat intake or adopt flexitarian, vegetarian or vegan diets. 

Greater access to information through websites and social media have made it easier and more 

common for consumers to make informed purchasing decisions. 

Medical studies highlighting the health risks associated with excessive meat consumption, 

such as heart disease, obesity and certain types of cancer, have been prompting individuals to 

re-evaluate their dietary choices. At the same time, there has been a shift towards plant-based 

protein sources, such as legumes, tofu and plant-based alternatives, which offer comparable 

taste and texture to traditional meat products. Furthermore, growing awareness of animal rights 

and ethical concerns surrounding factory farming practices are also influencing consumption 

patterns. 

 

Pork remains most popular meat in germany 

Despite evolving dietary trends and increasing awareness of health and environmental 

concerns in 2023, pork retained its prominent place on German dinner tables and menus, 

reflecting its status as a beloved and integral part of the country’s culinary heritage. With iconic 

dishes such as schnitzel or pork knuckle being beloved staples in the national culinary 

repertoire, pork holds a central place in traditional German cuisine. 

Furthermore, pork’s versatility and affordability make it a preferred choice for many 

consumers. Pork can be prepared in various ways, including grilling, roasting, frying and curing, 

offering a wide range of culinary possibilities to suit different tastes and preferences. Its 

relatively low cost compared to other types of meat makes it accessible to a broad segment of 

the population, including budget-conscious consumers. 

 

 

PROSPECTS AND OPPORTUNITIES 
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Further decline in meat consumption over forecast period with greater 
focus on quality over quantity 

Meat consumption in Germany is expected to continue its downward trajectory over the 

forecast period. Concerns over health, animal welfare and environmental sustainability have led 

many individuals to reduce their meat intake or explore alternative protein sources and this trend 

is only expected to grow in the future. This shift towards plant-centric diets aligns with broader 

health and wellness trends and reflects a desire for balanced and nutritious eating habits. 

In addition, Germans are placing a greater emphasis on quality over quantity when it comes 

to meat consumption. Instead of focusing solely on the quantity of meat consumed, they are 

prioritising the quality of the meat they purchase, seeking products that are not only ethically 

and sustainably produced but also of higher nutritional value. 

 

Ethical farming methods and meat production expected to shape 
demand 

The increasing role of ethical farming methods and sustainable ethical keeping is expected to 

reshape meat consumption in Germany. This shift reflects a broader trend towards conscious 

consumption and ethical considerations in food production. An example of this is the promotion 

by retailers of the “Haltungsform” scale which makes it easy for consumers to assess which 

degree of animal welfare corresponds to the meat they are buying. 

Concerns over factory farming practices, such as overcrowding, confinement and routine use 

of antibiotics, have prompted consumers to seek meat from farms that prioritise animal welfare. 

This has led to a greater interest in products labelled as free range, pasture-raised or organic, 

which signify higher standards of animal care and welfare. Although the higher price of this 

quality level of meat remains an obstacle to some consumers, the growth of the trend is poised 

to attract more diverse consumer profiles across channels. 

 

Summary 1 Major Processors of Meat 2023 

Company name Product type Rank 

Tönnies Lebensmittel Fresh and processed meat 1 

Vion Food Group Fresh and processed pork 

and beef 

2 

Westfleisch SCE Fresh and processed meat, 

pet food 

3 

Source: Euromonitor International from company reports, company research, trade press, trade sources 

 

 

 

CATEGORY DATA 
 

Table 1 Total Sales of Meat by Category: Total Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Meat 3,134.0 3,133.4 3,061.9 3,032.8 2,879.1 2,846.2 
Beef and Veal 487.8 483.0 478.9 476.5 456.7 450.1 
Lamb, Mutton and Goat 38.4 39.6 38.6 39.1 39.8 39.9 
Pork 1,897.6 1,879.4 1,815.4 1,779.7 1,640.8 1,624.5 
Poultry 667.1 689.5 688.5 697.5 701.2 691.3 
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Other Meat 43.1 41.9 40.5 40.0 40.6 40.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 2 Total Sales of Meat by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Meat -1.1 -1.9 -9.2 
Beef and Veal -1.5 -1.6 -7.7 
Lamb, Mutton and Goat 0.2 0.8 3.8 
Pork -1.0 -3.1 -14.4 
Poultry -1.4 0.7 3.6 
Other Meat -0.5 -1.3 -6.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 3 Retail Sales of Meat by Category: Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Meat 2,689.9 2,682.6 2,733.0 2,695.5 2,490.9 2,440.0 
Beef and Veal 416.8 412.0 425.3 421.5 390.3 381.1 
Lamb, Mutton and Goat 33.1 34.2 34.4 34.8 34.6 34.6 
Pork 1,632.1 1,611.2 1,620.9 1,580.9 1,422.8 1,395.2 
Poultry 571.3 589.6 616.2 622.6 608.1 594.7 
Other Meat 36.6 35.6 36.2 35.7 35.0 34.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Retail Sales of Meat by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Meat -2.0 -1.9 -9.3 
Beef and Veal -2.4 -1.8 -8.6 
Lamb, Mutton and Goat -0.3 0.9 4.4 
Pork -1.9 -3.1 -14.5 
Poultry -2.2 0.8 4.1 
Other Meat -1.4 -1.2 -5.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 Retail Sales of Meat by Category: Value 2018-2023 

 

EUR million 
 2018 2019 2020 2021 2022 2023 
 
Meat 24,316.8 25,043.7 25,512.4 25,813.0 27,809.6 29,165.3 
Beef and Veal 5,581.0 5,639.2 5,781.5 5,896.5 6,503.3 6,656.1 

Data removed from sample 
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Lamb, Mutton and Goat 777.5 802.5 815.7 856.3 984.0 1,066.5 
Pork 14,950.0 15,538.9 15,726.9 15,740.8 16,461.6 17,267.1 
Poultry 2,296.6 2,370.4 2,483.9 2,617.6 3,142.7 3,393.9 
Other Meat 711.6 692.8 704.5 701.8 718.0 781.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 Retail Sales of Meat by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Meat 4.9 3.7 19.9 
Beef and Veal 2.3 3.6 19.3 
Lamb, Mutton and Goat 8.4 6.5 37.2 
Pork 4.9 2.9 15.5 
Poultry 8.0 8.1 47.8 
Other Meat 8.9 1.9 9.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 Retail Sales of Meat by Packaged vs Unpackaged: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Packaged 68.1 68.2 69.5 69.2 69.3 69.4 
Unpackaged 31.9 31.8 30.5 30.8 30.7 30.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 8 Forecast Sales of Meat by Category: Total Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Meat 2,846.2 2,831.4 2,815.6 2,798.7 2,781.8 2,766.7 
Beef and Veal 450.1 448.6 446.8 444.5 441.8 439.1 
Lamb, Mutton and Goat 39.9 40.7 41.6 42.4 43.2 44.1 
Pork 1,624.5 1,600.8 1,576.9 1,552.8 1,529.2 1,507.5 
Poultry 691.3 701.9 712.2 721.9 731.5 741.1 
Other Meat 40.4 39.3 38.2 37.1 36.0 35.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 9 Forecast Sales of Meat by Category: % Total Volume Growth 2023-2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Meat -0.5 -0.6 -2.8 
Beef and Veal -0.3 -0.5 -2.4 
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Lamb, Mutton and Goat 2.2 2.0 10.5 
Pork -1.5 -1.5 -7.2 
Poultry 1.5 1.4 7.2 
Other Meat -2.8 -2.9 -13.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Retail Sales of Meat by Category: Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Meat 2,440.0 2,421.1 2,402.9 2,385.9 2,369.5 2,354.9 
Beef and Veal 381.1 378.8 376.4 373.9 371.2 368.4 
Lamb, Mutton and Goat 34.6 35.3 36.1 36.9 37.7 38.5 
Pork 1,395.2 1,369.8 1,345.1 1,321.6 1,298.8 1,277.9 
Poultry 594.7 604.0 613.2 622.5 631.9 641.1 
Other Meat 34.5 33.3 32.1 31.0 29.9 28.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 11 Forecast Retail Sales of Meat by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Meat -0.8 -0.7 -3.5 
Beef and Veal -0.6 -0.7 -3.3 
Lamb, Mutton and Goat 2.3 2.2 11.6 
Pork -1.8 -1.7 -8.4 
Poultry 1.6 1.5 7.8 
Other Meat -3.6 -3.5 -16.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 12 Forecast Retail Sales of Meat by Category: Value 2023-2028 

 

EUR million 
 2023 2024 2025 2026 2027 2028 
 
Meat 29,165.3 27,074.5 26,668.7 26,610.9 26,519.6 26,406.1 
Beef and Veal 6,656.1 6,221.6 6,152.8 6,156.4 6,152.7 6,143.7 
Lamb, Mutton and Goat 1,066.5 1,025.6 1,041.0 1,063.6 1,087.1 1,111.5 
Pork 17,267.1 16,005.6 15,686.8 15,575.0 15,434.8 15,274.7 
Poultry 3,393.9 3,078.5 3,071.0 3,117.1 3,165.3 3,215.6 
Other Meat 781.7 743.1 717.2 698.8 679.8 660.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 13 Forecast Retail Sales of Meat by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
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Meat -7.2 -2.0 -9.5 
Beef and Veal -6.5 -1.6 -7.7 
Lamb, Mutton and Goat -3.8 0.8 4.2 
Pork -7.3 -2.4 -11.5 
Poultry -9.3 -1.1 -5.3 
Other Meat -4.9 -3.3 -15.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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FRESH FOOD IN GERMANY - 
INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Fresh food in 2023: The big picture 

As the effects of the pandemic gradually waned and had little impact on consumers and their 

purchasing patterns in 2023, inflation and price increases took the lead as the main 

socioeconomic factors shaping demand for fresh food in Germany. Despite inflationary 

pressures marginally weakening compared to 2022, consumers still kept in mind budgeting and 

tried to save money when buying basic products such as meat and vegetables. 

With an increasing assortment of different cooking ingredients and staples, consumers were 

also curious to try substitutes such as plant-based meat and fish options due to health or 

environmental concerns, or canned fruits and vegetables as they demanded greater 

convenience as a result of busier lifestyles; greater mobility outside of the home meant 

consumers had less time available to prepare meals using fresh food from scratch. 

 

2023 key trends 

The ongoing trend of consumers willing to reduce their meat intake affected retail demand for 

fresh meat in 2023, along with fish and seafood categories. The number of vegetarians in 

Germany is growing, in addition to consumers who want to reduce their general intake of animal 

products and explore different ways of obtaining protein from their diets. 

On the other hand, associations and companies within the meat industry have continued to 

campaign and highlight the benefits of meat, along with trust in culinary traditions in the country, 

to be obstacles for further decline. At the same time, health-centred trends can benefit other 

categories such as nuts and pulses, which are perceived by customers as clean foods, 

alternative sources of protein, and versatility while cooking at home. 

 

Retailing developments 

The fresh food industry in Germany has witnessed a certain expansion of e-commerce and 

delivery services. Online grocery platforms and delivery apps have gained popularity, offering 

consumers the convenience of ordering fresh produce including meat, fruit and vegetables from 

the comfort of their homes. Retailers have invested in e-commerce infrastructure and logistics to 

meet growing online demand, offering a wide assortment of products with flexible delivery 

options to cater for diverse consumer needs. They have also innovated in packaging and 

presentation to enhance the appeal and freshness of fresh food products. 

Sustainable packaging solutions are gaining traction, aligning with consumer expectations for 

eco-friendly options. Supermarkets and discounters remain the leading distribution channels for 

fresh food in Germany, offering a wide assortment of meat, fish, fruit and vegetables with 

options for different consumer segments. 

 

What next for fresh food? 

While the purchasing patterns for fresh food in Germany will always depend on a variety of 

factors, from inflation and price fluctuations to consumer behaviour influenced by their lifestyles, 

certain trends are expected to remain relevant over the forecast period and in some cases grow. 

 
 
 

 
Content removed from sample 

 

 
 
 

 
Content removed from sample 

 

 
 
 

 
 

Content removed from sample 
 

 
 

Content removed from sample 
 



M E A T  I N  G E R M A N Y  P a s s p o r t  8 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Meat is not expected to recover from the ongoing trend that is encouraging consumers to shift 

to plant-based substitutes or other vegetable sources of protein. Driven by the increasing 

number of vegetarians, vegans and flexitarians in Germany each year, total demand for meat is 

expected to continue declining. Nevertheless, certain dynamics within the category will mean a 

varied performance, with poultry set to maintain its strong presence due to affordable prices, 

and versatility when cooking. 

Health concerns and their impact on consumers’ lifestyles are expected to be key in the way 

specific value offered by fresh food interplays with consumption patterns, such as organic 

options. While organic fresh food was particularly impacted by inflation and price increases 

towards the end of the review period, consumer interest will remain and is expected to play a 

pivotal role in the coming years once there is greater economic and financial stability. 

 

 

MARKET DATA 
 

Table 14 Total Sales of Fresh Food by Category: Total Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 16,427.0 16,307.7 16,351.7 15,878.9 16,047.0 16,048.3 
Eggs 827.6 828.3 843.0 833.1 828.0 825.0 
Fish and Seafood 383.6 385.2 355.8 355.0 313.1 313.2 
Fruits 4,483.9 4,495.9 4,529.5 4,448.2 4,575.7 4,575.2 
Meat 3,134.0 3,133.4 3,061.9 3,032.8 2,879.1 2,846.2 
Nuts 95.2 98.4 93.2 94.6 97.1 97.2 
Pulses 56.6 55.5 53.7 53.5 57.4 57.5 
Starchy Roots 2,037.4 1,872.8 1,824.3 1,788.5 1,847.4 1,855.3 
Sugar and Sweeteners 868.4 857.5 794.0 787.8 818.6 833.9 
Vegetables 4,540.4 4,580.6 4,796.4 4,485.3 4,630.6 4,644.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 15 Total Sales of Fresh Food by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food 0.0 -0.5 -2.3 
Eggs -0.4 -0.1 -0.3 
Fish and Seafood 0.0 -4.0 -18.3 
Fruits 0.0 0.4 2.0 
Meat -1.1 -1.9 -9.2 
Nuts 0.1 0.4 2.2 
Pulses 0.1 0.3 1.5 
Starchy Roots 0.4 -1.9 -8.9 
Sugar and Sweeteners 1.9 -0.8 -4.0 
Vegetables 0.3 0.5 2.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 16 Retail Sales of Fresh Food by Category: Volume 2018-2023 
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'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 12,928.8 12,841.7 13,691.0 13,156.9 12,939.2 12,818.2 
Eggs 626.4 624.8 684.8 671.1 662.4 657.5 
Fish and Seafood 196.0 200.3 226.3 222.1 193.7 183.2 
Fruits 3,845.3 3,844.2 4,041.2 3,946.7 3,974.3 3,950.5 
Meat 2,689.9 2,682.6 2,733.0 2,695.5 2,490.9 2,440.0 
Nuts 57.6 59.5 63.3 63.9 61.4 60.1 
Pulses 34.0 33.0 36.3 35.7 36.2 35.6 
Starchy Roots 1,119.4 1,007.6 1,100.9 1,053.1 1,021.3 999.5 
Sugar and Sweeteners 531.9 526.4 533.1 522.5 520.2 520.8 
Vegetables 3,828.3 3,863.2 4,272.1 3,946.4 3,978.9 3,971.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 17 Retail Sales of Fresh Food by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food -0.9 -0.2 -0.9 
Eggs -0.8 1.0 5.0 
Fish and Seafood -5.4 -1.3 -6.5 
Fruits -0.6 0.5 2.7 
Meat -2.0 -1.9 -9.3 
Nuts -2.1 0.9 4.4 
Pulses -1.8 0.9 4.7 
Starchy Roots -2.1 -2.2 -10.7 
Sugar and Sweeteners 0.1 -0.4 -2.1 
Vegetables -0.2 0.7 3.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 18 Retail Sales of Fresh Food by Category: Value 2018-2023 

 

EUR million 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 56,921.1 59,545.8 62,432.9 62,280.0 66,946.3 71,305.1 
Eggs 1,584.8 1,617.9 1,810.4 1,911.9 2,344.4 2,576.5 
Fish and Seafood 3,628.4 3,759.3 4,297.2 4,328.4 4,231.4 4,360.0 
Fruits 16,179.7 16,829.6 17,386.3 17,305.2 17,987.7 18,943.1 
Meat 24,316.8 25,043.7 25,512.4 25,813.0 27,809.6 29,165.3 
Nuts 561.4 590.7 625.9 640.9 645.4 699.2 
Pulses 99.5 100.1 109.4 110.0 121.1 124.5 
Starchy Roots 991.4 1,080.6 1,133.0 1,095.0 1,213.8 1,427.4 
Sugar and Sweeteners 718.1 753.5 776.4 773.2 869.9 974.4 
Vegetables 8,841.0 9,770.4 10,781.8 10,302.6 11,723.0 13,034.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 19 Retail Sales of Fresh Food by Category: % Value Growth 2018-2023 

 

% current value growth 
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 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food 6.5 4.6 25.3 
Eggs 9.9 10.2 62.6 
Fish and Seafood 3.0 3.7 20.2 
Fruits 5.3 3.2 17.1 
Meat 4.9 3.7 19.9 
Nuts 8.3 4.5 24.6 
Pulses 2.8 4.6 25.1 
Starchy Roots 17.6 7.6 44.0 
Sugar and Sweeteners 12.0 6.3 35.7 
Vegetables 11.2 8.1 47.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 20 Retail Sales of Fresh Food by Packaged vs Unpackaged: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Packaged 68.2 67.5 68.3 67.9 67.8 63.5 
Unpackaged 31.8 32.5 31.7 32.1 32.2 36.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 21 Retail Distribution of Fresh Food by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 99.2 99.1 98.8 98.6 98.5 98.4 
-- Grocery Retailers 99.1 99.0 98.7 98.6 98.4 98.3 
--- Convenience Retail 2.0 2.2 2.1 2.1 2.2 2.2 
---- Convenience Stores 1.6 1.8 1.7 1.7 1.8 1.8 
---- Forecourt Retailers 0.4 0.5 0.4 0.4 0.4 0.4 
--- Discounters 46.6 46.2 46.3 46.2 46.0 46.0 
--- Hypermarkets 12.5 12.3 12.2 12.0 11.7 11.6 
--- Supermarkets 19.1 19.2 19.6 19.6 19.9 20.1 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco 15.6 15.6 15.1 15.2 15.1 15.1 
    specialists       
--- Small Local Grocers 3.3 3.6 3.4 3.4 3.4 3.4 
-- Non-Grocery Retailers - - - 0.0 0.0 - 
--- General Merchandise - - - - - - 
    Stores       
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and - - - - - - 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
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    Specialists       
--- Other Non-Grocery - - - 0.0 0.0 - 
    Retailers       
-- Direct Selling - - - - - - 
-- Vending 0.1 0.1 0.1 0.1 0.1 0.1 
- Retail E-Commerce 0.8 0.9 1.2 1.4 1.5 1.6 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 22 Forecast Total Sales of Fresh Food by Category: Total Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 16,048.3 16,175.3 16,248.1 16,302.3 16,349.6 16,399.4 
Eggs 825.0 876.9 886.5 893.9 898.8 904.6 
Fish and Seafood 313.2 315.1 316.3 316.7 316.8 316.6 
Fruits 4,575.2 4,617.6 4,658.3 4,696.5 4,733.9 4,772.1 
Meat 2,846.2 2,831.4 2,815.6 2,798.7 2,781.8 2,766.7 
Nuts 97.2 99.5 101.7 103.8 105.8 108.0 
Pulses 57.5 58.3 59.0 59.7 60.5 61.3 
Starchy Roots 1,855.3 1,854.9 1,850.9 1,842.3 1,832.8 1,823.6 
Sugar and Sweeteners 833.9 838.4 841.4 842.3 842.4 842.4 
Vegetables 4,644.9 4,683.2 4,718.2 4,748.4 4,776.8 4,804.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 23 Forecast Total Sales of Fresh Food by Category: % Total Volume Growth 2023-
2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fresh Food 0.8 0.4 2.2 
Eggs 6.3 1.9 9.6 
Fish and Seafood 0.6 0.2 1.1 
Fruits 0.9 0.8 4.3 
Meat -0.5 -0.6 -2.8 
Nuts 2.4 2.1 11.1 
Pulses 1.4 1.3 6.7 
Starchy Roots 0.0 -0.3 -1.7 
Sugar and Sweeteners 0.5 0.2 1.0 
Vegetables 0.8 0.7 3.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 24 Forecast Retail Sales of Fresh Food by Category: Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 12,818.2 12,886.0 12,914.2 12,941.6 12,967.8 12,996.5 
Eggs 657.5 703.8 708.7 712.2 713.7 715.8 
Fish and Seafood 183.2 183.1 182.9 182.8 182.6 182.4 
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Fruits 3,950.5 3,977.2 4,004.5 4,032.5 4,061.1 4,090.2 
Meat 2,440.0 2,421.1 2,402.9 2,385.9 2,369.5 2,354.9 
Nuts 60.1 61.2 62.4 63.6 64.9 66.2 
Pulses 35.6 35.9 36.2 36.6 36.9 37.3 
Starchy Roots 999.5 991.9 984.8 978.2 972.1 966.6 
Sugar and Sweeteners 520.8 518.4 515.9 513.1 510.2 507.0 
Vegetables 3,971.0 3,993.5 4,015.7 4,036.7 4,056.8 4,076.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 25 Forecast Retail Sales of Fresh Food by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fresh Food 0.5 0.3 1.4 
Eggs 7.0 1.7 8.9 
Fish and Seafood -0.1 -0.1 -0.4 
Fruits 0.7 0.7 3.5 
Meat -0.8 -0.7 -3.5 
Nuts 1.9 2.0 10.2 
Pulses 0.9 0.9 4.8 
Starchy Roots -0.8 -0.7 -3.3 
Sugar and Sweeteners -0.5 -0.5 -2.6 
Vegetables 0.6 0.5 2.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 26 Forecast Retail Sales of Fresh Food by Category: Value 2023-2028 

 

EUR million 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 71,305.1 68,468.7 68,546.2 69,072.1 69,542.4 69,973.1 
Eggs 2,576.5 2,419.9 2,475.6 2,547.1 2,602.6 2,654.2 
Fish and Seafood 4,360.0 4,197.2 4,181.4 4,192.3 4,199.5 4,203.7 
Fruits 18,943.1 19,483.3 19,911.2 20,209.5 20,522.1 20,835.5 
Meat 29,165.3 27,074.5 26,668.7 26,610.9 26,519.6 26,406.1 
Nuts 699.2 699.9 715.3 729.9 745.5 761.9 
Pulses 124.5 125.1 127.4 129.4 131.1 132.9 
Starchy Roots 1,427.4 1,258.7 1,256.3 1,276.7 1,292.7 1,305.5 
Sugar and Sweeteners 974.4 968.7 929.3 935.3 939.5 942.5 
Vegetables 13,034.6 12,241.4 12,281.0 12,441.0 12,589.7 12,730.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 27 Forecast Retail Sales of Fresh Food by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Fresh Food -4.0 -0.4 -1.9 
Eggs -6.1 0.6 3.0 
Fish and Seafood -3.7 -0.7 -3.6 
Fruits 2.9 1.9 10.0 
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Meat -7.2 -2.0 -9.5 
Nuts 0.1 1.7 9.0 
Pulses  0.5 1.3 6.7 
Starchy Roots -11.8 -1.8 -8.5 
Sugar and Sweeteners -0.6 -0.7 -3.3 
Vegetables -6.1 -0.5 -2.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 6 November 2023 

Report closing date: 22 March 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 2 Research Sources 

Official Sources Bayerische Landesanstalt für Landwirtschaft 

(LFL) 

 Bayerisches Staatsministerium für Ernährung, 

Landwirtschaft & Forsten 

 Bundesanstalt für Landwirtschaft & Ernährung 

 Bundesministerium für Ernährung, 

Landwirtschaft & Verbraucherschutz (BMELV) 

 Bundeszentrum für Ernährung 

 Centrale Marketing-Gesellschaft der 

Deutschen Agrarwirtschaft mbH (CMA) 

 Deutsche Gesellschaft für Ernährung eV 

 Ernährungs Dienst 

 Eurostat 

 Food & Agriculture Organization (FAO) 

 Global Argicultural Information Network 

 Landesanstalt für Entwicklung der 

Landwirtschaft &d der Ländlichen Räume 

(LEL) 

 Ministerium für Ernährung & Ländlichen 

Raum/ Baden-Württemberg (MLR) 
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 Ministerium für Ländlichen Raum & 

Verbraucherschutz 

 Ökomarkt Verbraucher & Agrarberatung eV 

 Statistisches Bundesamt (Destatis) 

 ZMP Zentrale Markt-Preisberichtstelle GmbH 

Trade Associations AID 

 Animal Health Online 

 Biologische Bundesanstalt für Land-

Forstwirtschaft 

 Bund Ökologische Lebensmittelwirtschaft 

(BOLW) 

 Bundesverband der Deutschen Fischindustrie 

& des Fischgroßhandels eV 

 Bundesverband der Deutschen 

Fleischwarenindustrie (BVDF) 

 Bundesverband der Deutschen 

Süßwarenindustrie eV (BDSI) 

 Bundesverband des Deutschen 

Lebensmittelhandels eV (BVL) 

 Bundesverband Deutsches Ei eV 

 Bundesvereinigung der Erzeugerorganisation 

Obst u Gemüse eV (BVEO) 

 Der Verband Der Deutschen Großmärkte 

 Deutscher Bauernverband 

 Deutscher Fleischerverband eV 

 Deutscher Fruchthandelsverband eV 

 Deutscher Vieh-Fleischhandelsbund eV 

(DVFB) 

 Deutsches Maiskomitee eV (DMK) 

 Deutsches Tiefkühlinstitut eV 

 Fachverband Deutsche Speisezwiebel eV 

 Fairtrade Deutschland 

 Gewerkschaft Nahrung-Genuss-Gaststätten 

(NGG) 

 Honig-Verband eV 

 International Nut & Dried Fruit Council (INC) 

 konsumo GmbH 
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 Landvolk Niedersachsen - 

Landesbauernverband eV 

 MSC (Marine Stewardship Council) 

 Süßstoff-Verband eV 

 Union der deutschen Kartoffelwirtschaft eV 

 Veband der Fleischwirtschaft (VDF) 

 Waren Verein Hamburger Börse 

 Wirtschaftliche Vereinigung Zucker eV (WVZ) 

 Zentralverband der Deutschen 

Geflügelwirtschaft eV 

Trade Press Agrar Heute 

 Bayerischer Rundfunk 24 

 Deutscher Landwirtschaftsverlag GmbH 

 ESM Magazine 

 Focus 

 FokusBio 

 Food-service.de 

 Foodwatch eV 

 Frankfurter Allgemeine Zeitung 

 Fruchthandel Online 

 GVNET Infodienst 

 Hannoversche Allgemeine 

 Hotelling 

 Lebensmittel Zeitung 

 Naturkost.de 

Source: Euromonitor International 
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